
McAngus Goudelock B~~ Courie, »c

ATTORNEYS AT LAW

Reply To
WES ION ADAMS, III
Direct Dial: (803) 227-2322
wadams@mgclaw corn
COLUMBIA

January 11,2006

VIA HAND DELIVERY

Charles L.A. Terrini, Esquire
Chief Clerk and Administrator
Public Service Commission of South Carolina

101 Executive Center Dr. , Suite 100
Columbia, SC 29210

RE: Aero Communications, LLC Application for CLEC/IXC Authority from the South

Carolina Public Service Commission
Docket No. :
Our File No. : 20587.05006

Dear Mr. Terrini:

Enclosed for filing please find an original and eleven (11) copies of the Application of
Aero Communications, LLC for a Certificate of Public Convenience and Necessity regarding

both CLEC and IXC services. Please file the documents, and return a clocked-in copy to my

courier. Thank you for your help in this regard.

Yours truly,

(

Weston Adams, III

WA/djw
cc: C. Dukes Scott, Esquire

Executive Director
South Carolina Office of Regulatory Staff
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BEFORE THE SOUTH CAROLINA
PUBLIC SERVICE COMMISSION

In the Matter of the Application of )
Aero Communications, LLC )
For a Certificate of Public Convenience and )
Necessity to Provide Local Exchange and )
Interexchange Telecommunications Services)
Throughout South Carolina, for Modified )
Alternate Regulation for Interexchange )
Business Services As Approved in Dockets )
No. 95-661-C and 2000-407-C, and for )
Flexible Rate Structure for Local Exchange )
Service Offerings as First Approved in )
Docket No. 97-467-C )

Docket No.

Aero Communications, LLC ("Applicant" or "Aero") hereby applies to the South

Carolina Public Service Commission ("Commission" ) for a certificate of public

convenience and necessity pursuant to Section 253 of the Federal Telecommunications

Act of 1996, South Carolina Code Sections 58-9-280 and 58-9-520 and the rules and

regulations of the Commission, to operate as a reseller and facilities-based provider of

local exchange and interexchange telecommunications services within the State of South

Carolina.

Pursuant to the general regulatory authority of the Commission, Applicant

requests that the Commission allow Applicant to adopt the flexible rate structure for its

local exchange service offerings similar to that approved by Order No. 98-165 in Docket

No. 97-467-C. Applicant also requests that the Commission allow Applicant to provide

interexchange business services pursuant to modified alternate regulation as approved in

Orders No. 95-1734 and 96-55 in Docket No. 95-661-C, as modified in Order 2001-997

in Docket 2000-407-C. The Applicant further requests, pursuant to (R. 103-803), that the

Commission waive certain of its rules, as outlined herein. In support of its Application,

Applicant provides the following information.

BEFORE THE SOUTH CAROLINA

PUBLIC SERVICE COMMISSION

In the Matter of the Application of )

Aero Communications, LLC )

For a Certificate of Public Convenience and )

Necessity to Provide Local Exchange and )

Interexchange Telecommunications Services)

Throughout South Carolina, for Modified )

Alternate Regulation for Interexchange )

Business Services As Approved in Dockets )

No. 95-661-C and 2000-407-C, and for )

Flexible Rate Structure for Local Exchange )

Service Offerings as First Approved in )

Docket No. 97-467-C )

Docket No. - @ _3

r_

• _i_iI

......i-3
',r..........]

Aero Communications, LLC ("Applicant" or "Aero") hereby applies to the South

Carolina Public Service Commission ("Commission") for a certificate of public

convenience and necessity pursuant to Section 253 of the Federal Telecommunications

Act of 1996, South Carolina Code Sections 58-9-280 and 58-9-520 and the rules and

regulations of the Commission, to operate as a reseller and facilities-based provider of

local exchange and interexchange telecommunications services within the State of South

Carolina.

Pursuant to the general regulatory authority of the Commission, Applicant

requests that the Commission allow Applicant to adopt the flexible rate structure for its

local exchange service offerings similar to that approved by Order No. 98-165 in Docket

No. 97-467-C. Applicant also requests that the Commission allow Applicant to provide

interexchange business services pursuant to modified alternate regulation as approved in

Orders No. 95-1734 and 96-55 in Docket No. 95-661-C, as modified in Order 2001-997

in Docket 2000-407-C. The Applicant further requests, pursuant to (R. 103-803), that the

Commission waive certain of its rules, as outlined herein. In support of its Application,

Applicant provides the following information.



THE APPLICANT

1. The name, post office address, telephone number, and fax number of the

Applicant corporation are:

Aero Communications, LLC
1301 Broadway
Suite 126
Paducah, KY 42001
Phone: 270-448-2376
Fax: 270-575-0672

2. Correspondence or communications regarding this application should be

addressed to:

Andrew Ganz
Law Office of Kristopher E. Twomey, P.C.
1519E. 14' St., Suite A
Phone: 510 903-1304
Fax: 510 868-8418
Email: andrew@lokt. net

Weston Adams, III
McAngus, Goudelock and Courie
700 Gervais Street, Suite 300
Columbia, SC, 29201-3061
PO Box 12519
Columbia, SC, 29211-2519
tel. 803-779-2300
fax 803-748-0526
E-mail:wadams@mgclaw. corn

3. Applicant is a limited liability corporation organized under the laws of the state of

Illinois. A copy of the Applicant's authority to do business in South Carolina is attached

as Exhibit A.

PROPOSED SERVICES AND SERVICE AREA

4. Applicant will resell and provide facilities-based local exchange services

throughout South Carolina, particularly in the areas served by the incumbent local

exchange carriers ("ILECs") Sprint and BellSouth.
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Illinois. A copy of the Applicant's authority to do business in South Carolina is attached

as Exhibit A.
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5. Service will be provided twenty-four hours a day, seven days a week. Applicant

intends to provide resale and facilities-based local exchange and interexchange

telecommunications service to both residential and business customers.

6. For resale services, Applicant intends to resell the ILECs' retail services and

features, including but not limited to: 1) residential and business local exchange services;

2) optional features (e.g. call waiting, call forwarding, call retiuri, three way calling,

caller ID, etc.).

7. For facilities-based services, Applicant will utilize ILECs' unbundled network

elements acquired pursuant to interconnection agreements in conjunction with

Applicant's own network facilities including switches.

8. An illustrative list of local exchange services that Applicant intends to offer to

South Carolina customers is attached as Exhibit B.

RESALE AND INTERCONNECTION WITH ILECs

9. Applicant will execute all necessary resale and interconnection agreements with

the ILECs in whose territory Applicant seeks to provide service, prior to offering service

in South Carolina.

10. All such agreements will be filed with the Commission for approval, pursuant to

the Telecommunications Act of 1996.

BILLING AND CUSTOMER SERVICE

11. Applicant will bill customers directly for its services. Customer billing conducted

by the Applicant will comply with Commission Rule 103-622.

5. Servicewill beprovidedtwenty-fourhoursa day,sevendaysaweek.Applicant

intendsto provideresaleandfacilities-basedlocalexchangeandinterexchange

telecommunicationsserviceto bothresidentialandbusinesscustomers.

6. Forresaleservices,Applicant intendsto reselltheILECs' retail servicesand

features,includingbutnot limited to: 1) residentialandbusinesslocal exchangeservices;

2) optionalfeatures(e.g.call waiting,call forwarding,call return,threewaycalling,

callerID, etc.).

7. For facilities-basedservices,Applicantwill utilize ILECs' unbundlednetwork

elementsacquiredpursuantto interconnectionagreementsin conjunctionwith

Applicant'sown networkfacilities includingswitches.

8. An illustrativelist of local exchange services that Applicant intends to offer to

South Carolina customers is attached as Exhibit B.

RESALE AND INTERCONNECTION WITH ILECs

9. Applicant will execute all necessary resale and interconnection agreements with

the ILECs in whose territory Applicant seeks to provide service, prior to offering service

in South Carolina.

10. All such agreements will be filed with the Commission for approval, pursuant to

the Telecommunications Act of 1996.

BILLING AND CUSTOMER SERVICE

11. Applicant will bill customers directly for its services. Customer billing conducted

by the Applicant will comply with Commission Rule 103-622.



12. Consistent with Commission Rule 103-612.2.2, the Applicant has provided the

Commission with a sample bill attached as Exhibit C.

13. Customers with inquiries or complaints may call the Applicant by means of its

toll-free telephone number (877) 209-3513.

TECHNICAL AND MANAGERIAL UALIFICATIONS

14. Aero Communications has extensive experience in the telecommunications

industry, and generally possesses significant expertise in relevant technical fields. A full

description of the experience of Aero's key personnel is attached as Exhibit D.

FINANCIAL ABILITY

15. Applicant will benefit from the strong cash flow of its parent, Heartland Internet

Communications Services, Inc, as evidenced by the financial documents attached as

Exhibit E. Heartland Internet Communications Services, Inc will be the primary funding

source for Applicant during its initial operations.

TARIFFS

16. Attached as Exhibits F and 0 are Applicant's proposed local and interexchange

telecommunications tariffs respectively, setting forth its rates, charges, and regulations.

17. The Applicant's tariffs will be consistent with the Commission's Rules and

Orders with respect to Customer Deposits (R. 103-621),Customer Billing (R. 103-622),

Adjustment of Bills (R.103-623), Applications for Service (R. 103-624), Reasons for

Denial or Discontinuance of Service (R. 103-625), Procedures for Termination of Service

(R. 103-633), and the applicable portions of the Commission's Order Addressing
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Marketing Practices and Marketing Guidelines' (Order No. 95-658) issued in Docket No.

94-559-C).

18. Consistent with Commission Rule 103-629, Aero will maintain a copy of its tariff

on file at the business office of Aero, and will make the tariff available for inspection by

the public.

RE UESTED REGULATORY TREATMENT

19. The Applicant requests that the Commission allow Applicant to employ a flexible

local exchange rate structure first authorized by Order No. 98-165 in Docket No. 97-467-

C. Specifically, the Applicant requests that:

a) the Commission adopt for Applicant's local exchange services a

competitive rate structure incorporating maximum rate levels with the

flexibility for rate adjustment below the maximum rate levels; and

b) that its local exchange service tariff filings be presumed valid upon filing,

subject to the Commission's right within thirty (30) days to institute an

investigation of such filings. At the discretion of the Commission, such

filings would be suspended pending further order of the Commission and

any such filings would be subject to the same monitoring process as is

applied to other, similarly situated carriers.

20. Applicant requests that the Commission allow Applicant to provide interexchange

business services pursuant to modified alternative regulation authorized by Orders No.

95-1734 and 96-55 in Docket No. 95-661-C, as modified by Order No. 2001-997 in

Docket No. 2000-407-C. Specifically, the Applicant requests that:

1.Applicant is aware that the Order in question referenced the marketing practices of interexchange
carriers, rather than local exchange carriers. The Order, however, did explicitly state that the relevant
docket had been established to "consider marketing guidelines for telecommunications companies
operating within the State of South Carolina„" Further, the Order predated the advent of competition in the
local exchange market,
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operating within the State of' South Car'olina?' Further, the Order predated the advent of competition in the
local exchange market,



a) its interexchange business service offerings tariffs not be required to indicate

maximum rates;

b) and that such tariffs be presumed valid upon filing, subject to the

Commission's right within seven (7) days to institute an investigation of the tariff

filing.

RE IJESTED WAIVERS

21. Commission Rule 103-803 provides that in "any case where compliance with any

of these rules and regulations produces unusual hardship or difficulty, the application of

such rule or regulation may be waived by the Commission upon a finding by the

Commission that such a waiver is in the public interest. "

22. As set out below, compliance with certain Commission rules will "produce

unusual difficulty" for the Applicant. Additionally, Applicant asserts that granting the

waivers requested herein would be "in the public interest. "

23. Retention of Records (R. 103-611) To the extent that the Rules of the Federal

Communications Commission ("FCC")require Aero to keep its books and

records in accordance with the Uniform System of Accounts, Aero asks that the

Commission allow it to keep its books and records in conformance with Generally

Accepted Accounting Principles ("GAAP").

geographic service areas of the incumbent LECs. Therefore, the Applicant asks that the

Commission forbear from requiring Applicant to "file with this Commission a map or

maps showing its certificated area and/or exchange service area(s). "

a) its interexchangebusinessserviceofferingstariffs notbe requiredto indicate

maximumrates;

b) andthatsuchtariffs bepresumedvalid uponfiling, subjectto the

Commission'sright within seven(7) daysto instituteaninvestigationof thetariff

filing.

REQUESTED WAIVERS

21. Commission Rule 103-803 provides that in "any case where compliance with any

of these rules and regulations produces unusual hardship or difficulty, the application of

such rule or regulation may be waived by the Commission upon a finding by the

Commission that such a waiver is in the public interest."

22. As set out below, compliance with certain Commission rules will "produce

unusual difficulty" for the Applicant. Additionally, Applicant asserts that granting the

waivers requested herein would be "in the public interest."

23. Retention of Records (R. 103-611) To the extent that the Rules of the Federal

Communications Commission ("FCC") require Aero to keep its books and

records in accordance with the Uniform System of Accounts, Aero asks that the

Commission allow it to keep its books and records in conformance with Generally

Accepted Accounting Principles ("GAAP").

24. Operating Maps (R.103-612.2.3) The Applicant will be offering service within the

geographic service areas of the incumbent LECs. Therefore, the Applicant asks that the

Commission forbear from requiring Applicant to "file with this Commission a map or

maps showing its certificated area and/or exchange service area(s)."



25. Directories (R. 103-631)Applicant does not intend to publish telephone

directories. However, Applicant will contract with the ILECs and/or their directory

publishing affiliates, to ensure that Applicant's customers are included in the applicable

directory.

26. Records re uired to be ke t in South Carolina. (103-610). R. 103-610requires

that Applicant's records be kept in South Carolina unless otherwise authorized by the

Commission. Applicant requests that it be allowed to keep its records in Kentucky

because that it where its corporate office is located.

STATEMENTS OF COMPLIANCE

27. Applicant agrees to adhere to all applicable Commission policies, rules and

orders.

28. As this Application demonstrates, Aero possesses the technical, financial, and

managerial resources sufficient to provide the services requested.

29. Aero's services will meet the service standards that the Commission may adopt.

30. Aero's provision of services will not adversely impact the availability of

affordable local exchange service.

31. Applicant, to the extent required to do so by the Commission, will participate in

the support of universally available telephone service at affordable rates.

32. Aero's provision of services does not otherwise adversely impact the public

interest.

PUBLIC INTEREST CONSIDERATIONS
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33. Granting this Application will promote the public interest by increasing the level

of Competition in the South Carolina telecommunications market, particularly in those

areas served by Applicant that currently have no competitive alternatives.

WHEREFORE, Aero Communications, LLC requests that the South Carolina

Public Service Commission issue a Certificate of Public Convenience and Necessity

authorizing it to provide resold and facilities-based local exchange and interexchange

telecommunications services to the public as proposed herein and set forth in the attached

tariffs. Aero Communications, LLC also requests that the Commission regulate its

interexchange business services in accordance with the principles and procedures

established in Orders No. 95-1734 and 96-55 in Docket No. 95-661-C, as modified by

Order No. 2001-997 in Docket No. 2000-407-C. Aero Communications, LLC also

requests that the Commission regulate its local exchange service offerings in accordance

with the principles and procedures established in Order No. 98-165 in Docket No. . 97-

467-C, and that the Commission grant such additional relief as is just and proper.

Respectfully submitted this l~ day of January 2006,

Aero Communications, LLC

Andrew Ganz
Law Office of Kristopher E. Twomey, P.C.
1519E. 14 St., Suite A
San Lenadro, CA 94577

Weston Adams, III
McAngus, Goudelock and Courie
700 Gervais Street, Suite 300
Columbia, SC, 29201-3061
PO Box 12519
Columbia, SC, 29211-2519

Counsel to Aero Communications, LLC
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EXHIBIT

APPLICATION OF AERO COMMUNICATIONS, LLC
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Proposed local tariff

Proposed interexchange tariff
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EXHIBIT A

Authority to do business in South Carolina

EXHIBIT A

Authority to do business in South Carolina



Sent By: Law Office of Kristopher Twomey; 510 868 8418 Dec-23-05 12:56PM; Page 1/1

The State of South Carolina

Offtce ofSecretary ofState Mark Hammond

Certificate of Authorization

I, Ilark Hammond, Secretary of State of South Carolina Hereby certify that:

AERO COMMUNICATIONS, LLC, A Limited Liability Company duly organized
under the laws of the State of ILLINOIS, and issued a certificate of authority to
transact business in South Carolina on November 1st, 2005, with a duration that
is at will, has as of this date filed all reports due this office, paid all fees, taxes
and penalties owed to the Secretary of State, that the Secretary of State has not
mailed notice to the company that it is subject to being dissolved by
administrative action pursuant to section 33-44-809 of the South Carolina Code,
and that the company has not filed a certificate of cancellation as of the date
hereof.

Given under my Hand and the Great
Seal of the State of South Carolina this

1st day of November, 2005.

Mark Hammond, Secretary of State

Sent By: Law Off±ce of KP±stopheP Twomey; 510 868 8418 ; Dec-23-05 12:56PM; Page 1/1
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e State of South Carohna

l
|

l
_ Office o[Secretary of State Mark tIammond

|

i Certificate of Authorization

i I, Mark Hammond, Secretary of State of South Carolina Hereby certify that:

AERO COMMUNICATIONS, LLC, A Limited Liability Company duly organized
under the laws of the State of ILLINOIS, and issued a certificate of authority to
transact business in South Carolina on November 1st, 2005, with a duration that

is at will, has as of this date filed all reports due this office, paid all fees, taxes
and penalties owed to the Secretary of State, that the Secretary of State has not
mailed notice to the company that it is subject to being dissolved by
administrative action pursuant to section 33-44-809 of the South Carolina Code,
and that the company has not filed a certificate of cancellation as of the date

hereof. Given under my Hand and the Great

Seal of the State of South Carolina this

1st day of November, 2005.S
S
E

E -
/ Ma_k Hammond, Secretary of State

II II I



EXHIBIT B

Illustrative list of local exchange services

PROPOSED SERVICES

Lease, subscribe to, and resell various types of exchange and carrier access lines,

including unbundled local loops, and intra-city, intra-LATA, inter-LATA, and interstate

services and facilities of communications common carriers and other entities. Services

and facilities to be resold may include Message Telephone Service, Wide Area

Telephone Service, WATS-like services, Foreign Exchange Service, private lines, tie

lines, switched and special access service, local switched service, unbundled local links

or ports, switching services, information services, internet services and other services and

facilities of communications common carriers and other entities.

INITIAL SERVICE AREA: LATA 430, Greenville, SC
LATA 432 Florence, SC
LATA 434, Columbia, SC
LATA 436, Charleston, SC
LATA 440, Savannah, GA
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EXHIBIT C

Sample Bill
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Aero Communications LLC
130l Broadway, Ste. f26
Pad ocah, Kentucky 4200 l
270-448-AERO

Statennt

Date 06j3.6/05
Account; 1168

Bill To:
William Hobbs
2315 HovekamP RD
Paducah, KY 42003

Date

Balance

Due On Description

Balance prior to 3une 02, 200S

Cheek
Number

Amount

f241.90

Balance

$241.90
Total AmoMnt Due: $241 90

All paymen'ts are due within 10 days of receipt of this invoice to continue service. If
service is discontinued for non-payment, there will be a $25.00 reconnection fee. For
your convenience we accept Visa and iviastercard. Our offices are closed Sunday's and
Holiday*s. If you decide to close your account, you will be responsible for all charges
until yov notify our office by telephone, or send email to biiiing@caliaero. corn.

billin @callaero c 1301 Broadway, Sta. Paducah,
126 Kentucky 42002

270-44S.AERO
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Aero Communications, LLC

1301 Broadway, Ste. 126
Paducah, Kentucky 42001
270-448-AERO

Statement

Date: 06/16/05
Account: 1168

Bill To:

William Hobbs
2315 Hovekamp RD

Paducah, KY 42003

11111 II IIIII I IIIII II I I

Date Type Due on" Description " Check -_mount iBalance
Number

! ., ill i

Balance Balance prior to June 01, 2005 $,241,9,01 $241,90
I i i

........ Total Amount Due: f$241-90

I .... I I [ III I IlUlU

All payments are due within 10 days of receipt of this invoice to continue service, if
service is discontinued for non-payment, there will be a $25.00 reconnection fee. For
your convenience we accept Visa and NasterCard. Our offices are closed Sunday's and
Holiday's. If you decide to close your account, you wtll be responsible for all charges
until you notify our office by telephone, or send email to billing@callaero.com.

...... =, ,,i ii

billing@callaero.com 1301 Broadway, Ste. Paducah,
126 Kentucky 42001

270-448-AERO
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Aero Communications, LLC
Background and Summary of Key Personnel

August 18, 2005

Aero Communications, LLC (Aero) is a CLEC currently doing business in LATA's 362
and 360 in the state of Illinois and LATA 464 in the Commonwealth of Kentucky. Aero
was organized in 1998 by a partnering of Heartland Communications Internet Services,
Inc. and The Aero Group, Inc. , both of which are Internet Service Providers incorporated
in the state of Illinois. Aero was established initially to provide cost reductions to the two
companies by taking advantage of industry deregulation. This was the basis of Aero—
that of a cost center bringing lower contract rates for transport to and from the Internet.
Through this licensing, Aero soon began selling traditional phone services to existing and

proposed Internet customers through UNE platforms offered by ILEC's in Illinois and
Kentucky. Most recently, Aero has added VoIP telephony to its product portfolio.
Currently, the company is rolling out services to 14 additional states in a partnering with
affiliated companies. Collocations are underway to align Aero with the aggregate
marketing goals of these business partners utilizing a partnering of supply chain entities
and affiliates. As such, Aero is a small company with fewer than 10 employees and
Heartland with 45 employees. The companies, utilizing the resources of parent
companies and affiliates, are expanding what is currently a $3 million/year operation.

The following is a background and experience reference for key personnel of Aero:

Todd Heinrich —President and Founder
Todd holds a B.S. in Electrical Engineering from Southern Illinois University with a
background in system automation, networking, telecommunications and software
engineering. He has been with Aero since its inception in 1998. Over 15 years
experience in telecommunications. Todd Built Heartland/Aero from the ground up with
expertise in all areas of switching, routing, Internet Protocol, software/hardware design,
marketing, and customer development. Heartland began in Todd's basement and has
grown to near 50 employees with combined revenues in excess of $3 million/year.
Currently, Heartland/Aero has over 5,000 subscribers ranging from dial-up internet to
Fiber-to-the-Business subscribers and standard POTS line customers to businesses using
custom designed solutions such as a hosted PBX over VoIP. Responsible for the day to
day operations of the company, he has designed and provided oversight for expansion
into all growth areas of the business including:

~ A 45 Mbps wireless backbone covering most of Western Kentucky and Southern
Illinois;

~ A successful partnering with a local utility to build out a Gigabit Ethernet Loop,
providing next generation connectivity to businesses and residential customers in
Western Kentucky;

~ Successful VoIP and custom PBX solutions;
~ Strategic Operations with ATILT for multi-state network platforms;
~ Six years of Class 4 / Class 5 Switch Experience;
~ Four Years experience in Fiber Optic Network and WDM technology.

Aero Communications, LLC

Background and Summary of Key Personnel

August 18, 2005

Aero Communications, LLC (Aero) is a CLEC currently doing business in LATA's 362

and 360 in the state of Illinois and LATA 464 in the Commonwealth of Kentucky. Aero

was organized in 1998 by a partnering of Heartland Communications Internet Services,

Inc. and The Aero Group, Inc., both of which are Internet Service Providers incorporated

in the state of Illinois. Aero was established initially to provide cost reductions to the two

companies by taking advantage of industry deregulation. This was the basis of Aero -

that of a cost center bringing lower contract rates for transport to and from the Internet.

Through this licensing, Aero soon began selling traditional phone services to existing and

proposed Internet customers through UNE platforms offered by ILEC's in Illinois and

Kentucky. Most recently, Aero has added VoIP telephony to its product portfolio.

Cm-rently, the company is rolling out services to 14 additional states in a partnering with

affiliated companies. Collocations are underway to align Aero with the aggregate

marketing goals of these business partners utilizing a partnering of supply chain entities

and affiliates. As such, Aero is a small company with fewer than 10 employees and

Heartland with 45 employees. The companies, utilizing the resources of parent

companies and affiliates, are expanding what is currently a $ 3 million/year operation.

The following is a background and experience reference for key personnel of Aero:

Todd Heinrich - President and Founder

Todd holds a B.S. in Electrical Engineering from Southern Illinois University with a

background in system automation, networking, telecommunications and software

engineering. He has been with Aero since its inception in 1998. Over 15 years

experience in telecommunications. Todd Built Heartland/Aero from the ground up with

expertise in all areas of switching, routing, Internet Protocol, software/hardware design,

marketing, and customer development. Heartland began in Todd's basement and has

grown to near 50 employees with combined revenues in excess of $ 3 million/year.

Currently, Heartland/Aero has over 5,000 subscribers ranging from dial-up internet to

Fiber-to-the-Business subscribers and standard POTS line customers to businesses using

custom designed solutions such as a hosted PBX over VoIP. Responsible for the day to

day operations of the company, he has designed and provided oversight for expansion

into all growth areas of the business including:

• A 45 Mbps wireless backbone covering most of Western Kentucky and Southern

Illinois;

• A successful partnering with a local utility to build out a Gigabit Ethernet Loop,

providing next generation connectivity to businesses and residential customers in

Western Kentucky;

• Successful VoIP and custom PBX solutions;

• Strategic Operations with AT&T for multi-state network platforms;

• Six years of Class 4 / Class 5 Switch Experience;

• Four Years experience in Fiber Optic Network and WDM technology.



Aero Communications, LLC
Background and Summary of Key Personnel (continued)

Brian Waid —CLEC Manager
Business manager and owner for over 15 years;
Working with counsel, supervised all interconnection agreements with ILECs in
multiple LATAs leading to successful operation of telephony sales effort;
Supervised all tariff filings, and miscellaneous licensing requirements for FCC,
and state Public Service Commission requirements;

Responsible for all POPs, POIs, CLLI codes, obtaining NPA/NXXs, OCNs and

ACNA;
Staffed and provided training for staff in all areas of ordering and customer
support including but not limited to UNEs, LSR and ASR Processes;
Worked with ILECs to get proper trunking established for call routing, including
but not limited to SS7 A-Links, Inter-Machine Trunks from multiple ILEC end
offices, as well as Voice Gateway Integration and Knowledge.
Responsible for vendor negotiation and design of E-911 solution for all phones
services, inclusive of VoIP, and complete with a National Intrado PSAP network
Integration.

Grant Copley —Software Development Manager
Over 5 years of telecommunications-related experience;
Responsible for co-design, programming and implementation of an in-house, web
based, enterprise software solution used for all areas of Heartland/Aero business
including Order Entry, Billing and Accounts Receivable, Accounts Payable,
General Ledger, Purchasing, Sales and Quotes, Quality and Service Orders, and
Contact Management;
Designed interface and functionality for the enterprise software to sell to resellers
to facilitate implementation of a wholesale business model;
Working with Operations, created all interfaces to the enterprise software
automating data collection from telephony hardware switches, VoIP soft switch,
Wireless maintenance system, and various other databases used for e-mail, voice
mail and Internet access;
Designed and implemented numerous databases used for collection and interface
of external data to the enterprise software including CABS billing to other CLECs
and carriers, MSAG and 911,long distance billing information and call detail
records;
Staffed and trained the Software Development group which provides internal

support for projects and expansion as well as web design and hosting for
Heartland/Aero customers.

Aero Communications, LLC

Background and Summary of Key Personnel (continued)

Brian Waid - CLEC Manager

• Business manager and owner for over 15 years;

• Working with counsel, supervised all interconnection agreements with ILECs in

multiple LATAs leading to successful operation of telephony sales effort;

• Supervised all tariff filings, and miscellaneous licensing requirements for FCC,

and state Public Service Commission requirements;

• Responsible for all POPs, POIs, CLLI codes, obtaining NPA/NXXs, OCNs and

ACNA;

• Staffed and provided training for staff in all areas of ordering and customer

support including but not limited to UNEs, LSR and ASR Processes;

• Worked with ILECs to get proper trunking established for call routing, including

but not limited to SS7 A-Links, Inter-Machine Trtmks from multiple ILEC end

offices, as well as Voice Gateway Integration and Knowledge.

• Responsible for vendor negotiation and design of E-911 solution for all phones

services, inclusive of VoIP, and complete with a National Intrado PSAP network

Integration.

Grant Copley - Software Development Manager

Over 5 years of telecommunications-related experience;

Responsible for co-design, programming and implementation of an in-house, web

based, enterprise software solution used for all areas of Heartland/Aero business

including Order Entry, Billing and Accounts Receivable, Accounts Payable,

General Ledger, Purchasing, Sales and Quotes, Quality and Service Orders, and

Contact Management;

• Designed interface and functionality for the enterprise software to sell to resellers

to facilitate implementation of a wholesale business model;

• Working with Operations, created all interfaces to the enterprise software

automating data collection from telephony hardware switches, VoIP soft switch,

Wireless maintenance system, and various other databases used for e-mail, voice

mail and Internet access;

• Designed and implemented numerous databases used for collection and interface

of external data to the enterprise software including CABS billing to other CLECs

and carriers, MSAG and 911, long distance billing information and call detail

records;

• Staffed and trained the Software Development group which provides internal

support for projects and expansion as well as web design and hosting for
Heartland/Aero customers.



Aero Communications, LLC
Background and Summary of Key Personnel (continued)

Brad Housewright —General Manager
Over 15 years of telecommunications-related experience;

B.S. in Business Administration, Southern Illinois University

Owned and operated a Internet Service Provider in Southern Illinois acquired by
Heartland;

Responsible for business development;

Works with local and regional political and business leaders to find synergies and

drive business growth

Responsible for Customer Service function and Marketing and Advertising.

Assisted in coordination of Southern Illinois Rural Enterprise (S.I.R.E.), a non-

profit group of academic, government, and private enterprise leaders responsible
for the Southern Illinois broadband effort working through RUS and the Illinois
Commerce Commission. Currently in grant approval stage;
Actively involved in the Illinois GIO (Get Illinois Online), an initiative pushed by
the Lt. Governor and the Connect Kentucky project, which is pushed by the
Governor's office.

Robe rt Stivers, CPA —Chief Financial Officer
B.S. in Business with emphasis in Accounting, Murray State University;

Attained designation of C.P.A. and specialty designation by the AICPA as a
Certified Information Technology Professional (CITP);
Over 15 years experience as a business analyst, manager and director in Corporate
Development, Planning and Analysis, Information System Design and

Implementation, as well as Controllership functions in Accounting for both small

companies and Fortune 500 companies;
Responsible for Accounting and Finance of Heartland/Aero including Budgeting,
Forecasting, Financial Reporting and Regulatory Compliance;

Working with Software Development and Accounting, managed the design and

implementation of the financial, purchasing and sales functions within the
company's enterprise software;

Responsible for all business modeling used in management and capital acquisition

including business plans and forecasts for venture capital and bank financing;

Managed the due diligence process of a proposed investment resulting in the

successful sale of 49% of company stock and a significant cash infusion for
expansion.

Aero Communications, LLC

Background and Summary of Key Personnel (continued)

Brad Housewright- General Manager

• Over 15 years of telecommunications-related experience;

• B.S. in Business Administration, Southern Illinois University

• Owned and operated a Internet Service Provider in Southern Illinois acquired by

Heartland;

• Responsible for business development;

• Works with local and regional political and business leaders to find synergies and

drive business growth

• Responsible for Customer Service function and Marketing and Advertising.

• Assisted in coordination of Southern Illinois Rural Enterprise (S.I.R.E.), a non-

profit group of academic, government, and private enterprise leaders responsible

for the Southern Illinois broadband effort working through RUS and the Illinois

Commerce Commission. Currently in grant approval stage;

• Actively involved in the Illinois GIO (Get Illinois Online), an initiative pushed by

the Lt. Governor and the Connect Kentucky project, which is pushed by the

Governor's office.

Robert Stivers, CPA - Chief Financial Officer

B.S. in Business with emphasis in Accounting, Murray State University;

Attained designation of C.P.A. and specialty designation by the AICPA as a

Certified Information Technology Professional (CITP);

• Over 15 years experience as a business analyst, manager and director in Corporate

Development, Planning and Analysis, Information System Design and

Implementation, as well as Controllership functions in Accounting for both small

companies and Fortune 500 companies;

• Responsible for Accounting and Finance of Heartland/Aero including Budgeting,

Forecasting, Financial Reporting and Regulatory Compliance;

• Working with Software Development and Accounting, managed the design and

implementation of the financial, purchasing and sales functions within the

company's enterprise software;

• Responsible for all business modeling used in management and capital acquisition

including business plans and forecasts for venture capital and bank financing;

• Managed the due diligence process of a proposed investment resulting in the

successful sale of 49% of company stock and a significant cash infusion for

expansion.
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Heartland Communications Internet Services, Inc.
Consolidated Balance Sheet —Aero/HCIS

April 30, 2005
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Heartland Communications Internet Services, Inc.
Consolidated Balance Sheet- Aero/HCIS

April 30, 2005
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Heartland Communications Internet Services, inc.
Consolidated Balance Sheet - AerolHCIS

30-Apr-05

ASSETS

Current Assets

Cash on Hand

Investment in Money Market
Investment in CD

979,609
1,000,000

2 78,000

Accounts Receivable - Trade
Account Receivable - My Choice
Bad Debt Allowance

$173,848
27,316

~20,115 1ii1.ii48

Accounts Receivable - Switch Termination
Bad Debt Allowance

182,000
182,000

Inventory {Resale and PC Repair)

Total Current Assets

Plant a Equipment

11,472

$2,632,129

Active Assets
Wireless Equipment
Stores Equipment
Inactive Assets

Accumulated Depreciation

Net Fixed Assets

Shareholder Receivable

1,674,871
442, 765

34,735
79,831 2,232,201

618,975

1,613,226

TOTAL ASSETS $4,245,356

LIABILITIES AND CAPITAL

Short Term Liabiliti es

Accounts Payable
Accounts Payable - RyBrand
Equipment Lease Payable - Wireless CPE
Note Payable - Ford Van

Total Short Term Liabiiities

$148,035
42,362
46, 111

2,455

$238,963

Long Tenn Liabilities

Equipment Lease Payable "Wireless CPE
Note Payable - Ford Van
I ong Term Trade Accounts

Total Long Term Debt

Total Liabilities

68,208
18,477

86,685

325,648

Shareholders' Equity

Capital Stock
Additional Paid In Capital
Current Earnings
Retained Earnings

57,500
3,485,000
{153,141}
291,385

Total Shareholder' Equity

TOTAL LIABILITIES AND CAPITAL

3,680,745

$4,245,356
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Heartland Communications Internet Services, Inc.

Consolidated Balance Sheet - AerolHCIS

30-Apr-05

ASSETS

Current Assets

Cash on Hand

Investment in Money Market

Investment in CD

Accounts Receivable - Trade

Account Receivable -, My Choice

Bad Debt Allowance

Accounts Receivable - Switch Termination

Bad Debt Allowance

Inventory (Resate and PC Repair)

Total Current Assets

Plant & Equipment

Active Assets

Wireless Equipment

Stores Equipment
Inactive Assets

Accumulated Depreciation

Net Fixed Assets

Shareholder Receivable

$ 173,848

27,316

{20,116)

182,000

$ 979,609

1,000,000

278,000

181,048

182,000

11,472

1,674,871
442,765

34,735

79,831 2,232,201

(818,975)

TOTAL ASSETS

LIABILITIES AND CAPITAL

Short Term Liabilities

Accounts Payable

Accounts Payable ...RyBrand
Equipment [.ease Payable - Wireless CPE

Note Payable - Ford Van

Total Short Term Liabilities

Long Term Liabilities

Equipment Lease Payable ,-Wireless CPE

Note Payable - Ford Van

Long Term Trade Accounts

Total Long Term Debt

Total Liabilities

Shareholders' Equity

Capital Stock

Additional Paid tn Capital

Current Eamings

Retained Earnings

Total Shareholder' Equity

TOTAL LIABII,,ITIES AND CAPITAL

$ 148,035

42,362

46,111

2,455

68,208

18,477

57,500

3,485,000

(153,141)

291,385

$ 2,632,129

1,613,226

$ 4,245,356

$ 238,963

86,685

325,648

3,6_,745

$ 4,2_,356
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To the Board of Directors
Heartland Communications Internet Services, lnc,
1301 Broadway
Paducah, Kentucky 42001

I have compiled the accompanying balance sheet of' Heartland Communications Internet Services, Inc,
as of March 3 l, 2004, and the related statements of income, retained earriings and statement of changes
in cash for the year then ended, and supplementary data, in accordance with Statements on Standards for
Accounting and Review Services established by the American Institute of Certified Public Accountants

A compilation is limited to presenting in the form of financial staterneii. ts and supplementary data
information that is the representation of management. I have not audited or reviev. ed the accompanying
financial statements and supplementary data and accordingly, do not express an opinion or any other
form of assurance on them,

The company has not recorded accounts payable balances currently, in accordance with generally
accepted accounting principles. The effects of these departures from generally accepted accounting
principles has not been determined, .

Management has elected to omit substantially all of the disclosures required by generally accepted
accounting principles. If the omitted disclosures were included in the financial statements, they might
influence the user's conclusions about the Company's financial position, results of operations, retained
earnings, cash flows and supplementary data. Accordingly, these financial statements are not designed
for those who are not informed about such matters.

The shareholders have elected to be taxed under the provisions of Subchapter S of the Internal Revenue
Code„Under these provisions, the Company docs not pay corporate income taxes on its taxable income,
Instead, the stockholders arc liable for the individual income taxes on their respective shares of the
Company's profit in their individual income tax returns, .

~z, ~c
October 4, 2004

215 NAHM ~ PADUCAH, KEÃ1'UCKY 42001 ~ (270) 575-3444 ~ FAX: (270) 444-8027
Linda A, Miller, (:PA

Member: American institute of certified public Accountants ~ Kentucky society of t'ertiried public accountants
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To the Board of Directors
Heartland Communications Internet Services, Inc.

1301 Bioadway
Paducah, Kentucky 42001

I have compiled the accompanying balance sheet of Heartland Communications haternet Seivices, Inc.
as of March 31, 2004, and the related statements of income, retained earnings and statement of changes

in cash for the year then ended, and supplementary data, in accordance with Statements on Standards for

Accounting and Review Sereices established by the American Institute of Certified Public Accountants.

A compilation is limited to presenting in the fbrm of financial statements and supplementary data
information that is the representation of managemenL I have not audited or reviewed the accompanying
financial statements and supplementary data and accordingly, do not express an opinion or' any other

form of assurance on them.

The company has not recoided accounts payable balances currently, in accordance with generally

accepted accounting principles. The effects of these departures from generally accepted accounting

principles has not been determined..

Management has elected to omit substantially all of the disclostaes required by generally accepted

accounting principles. If the omitted disclosures were included in the financial statements, they might
influence the user's conclusions about the Company's financial position, results of operations, retained

earnings, cash flows and supplementary data. Accordingly, these financial statements are not designed

for those who are not informed about such matters.

The shareholders have elected to be taxed under the provisions of Subchapter S of the Internal Revenue

Code.. Under these provisions, the Company does not pay corporate income taxes on its taxable income..

Instead, the stockholders axe liable for the individual income taxes on their respective shares of the

Compan3fs profit in their individual income tax returns..

October 4, 2004

215 NAHr, I • PADUCAH, KENTUCKY 42001 • (270) 575-3444 * FAX: (270) 444-8027
Linda A, Miller, CPA

Member: American Institute e[ Certified I_'ublic Accountants * Kentucky Society of C, extified Peblic Accourltants
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Aero South
Inoome Statement

Year Ended Oecernber 31, 2004 - Unaudited

R EVEHUE

Internet Services - Dialup

Internet Services - Dialup Sondata
Internet Services - DSL
Internet Services Wireless
Terminasrng Switch Revenue Current Year

Terminating Switch Revenue - Prior Periods
Phone setvice - Landline
Phone Service - VOIP
Lease Revenue - Fiybrand

3rd Parfj Access
Web Services
Product Resale
Misc
Returns & Alowances and Discounts

118,532

GROSSREVEHUE 8 '118,532

OPERATIHG COST OF SALES

Phone Circuits
Depreciation
Cost ol Resale
Long Distance on Phone Svc
EUM and User Prem Cost
Credit Card Fees
Local Exchange Competitors
Other COGS

Total Cost ol Sales

Income From Operadons

GENERAL AND ADlIINISTRATIVE EXPENSE

8 1'1$,532

Administration
Advertising
Contributions
Outside Services
Girls/incentives

Insurance
Maintenance & Repairs
Miscellaneous
Telephone
Rent
Salaries & Wages
Travel
License and Fees
Ulilties

Total General and Administrative Expense

Income Before Tax and Interest 118,532

OTHER INCOMEI)EXPENSE)

Taxes
Interest Expense

Total Miscellaneous Expense

HET INCOME $118
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Aero South

Income Statement

Year Ended December 31, 2004 - Unaudlted

REVENUE

Interne_ Services ,, Dialup $

Intemet Services + Diatup Sofldata
Internes Services - DSL

lntemet Services +Wireless

Terminating Switch Revenue ,, Current Year

Terminating Switch Revenue - Prior Periods
Phone Service., Landline 118,532

Phone Service * VOfP

Lease Revemue. Rybrand

31d Party Access
Web Services

Product Resale

Misc

Returns & AltoWances and Discounts

GROSS REVENUE

OPERATING COST OF SALES

Phone Circuits $

Depreciation
Cost of Resale

Long Distance on Phone Svc
EUM end User Prem Cost

Credit Card Fees

Local Exchange Competitors
Other COGS

Total Cost d Sal_s

Income From Operations

GENERAL AND ADMINISTRATIVE EXPENSE

Administration $

Advertising
Conl ributio_q_

Outside Services

Gifts/Incentives

Insurance

Maintenance & Repairs
Miscellaneous

Telephone
Rent

Salaries & Wages
Travel

License and Fees

Utilities

Total General and Administrative Expense

Income Before Tax and Interest

OTHER INCOMFJ(E.XPENSE)

Taxes $

Interest Ex]3ense

Tolal Miscellaneous ExpenSe

NET INCOME

$ 118,532

$ 11s, s32

$

$ 116,532

$
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Heartland Intentet, inc.
Income Statement

Year Ended December N, 2004 - Unaudited

REVENUE

Internet Services ~ Diaiup

Internet Services Dialup Sondata
Internet Services - DSL
Internet Services - Wireless
Terminating Switch Revenue - Current Year
Terminating Switch Revenue - Prior Periods
Phone Service - Land tne
Phone Service .VOIP
Lease Revenue " Rybrand
3rd Party Access
Web Services
Product Resale
Misc.
Returns IL Allowances and Discounts

GROSS REVENUE

OPERATING COST OF SALES

$674,247
17,202

146,556

442,800
773,164

393,692
25,036
50,710
32,720

$2,550,833

Phone Circuits
Depreciation
Cost oi Resale
Long Distance on Phone Svc
EUM and User Prem Cost
Credit Card Fees
Local Exchange Competitors
Other COGS

Total Cost of Sales

$524,216
160,018
47,601

19,371
7.250

10,473

768 929

Income From Operations

GENERAI AND ADMINISTRATIVE EXPENSE

Administration
Advertising
Contributions
Outside Services
Gllts/Incentives
Insurance
Maintenance 6 Repairs
Miscellaneous
Telephone
Rent
Salaries IL Wages
Travel
l.icense and Fees
Utilities

$57,269
21,770
45,455

9,021
38,939
43,229

7,828
39,581

104,000
655,874
31,352

7,130
rr |M

1,781,904

Total General and Administrative Expense

btcome Sefore Tex «nd Interest

OTHER INCOME/{EXPENSE)

Interest Expense

Total Miscellaneous Expense

NET INCOME

(5,596i

$1091 608

$690,296

~$19,91~0

670 386
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Heartland Interest, Inc.

Income Statement

Year Ended December 31, 2004 - Unaudited

REVENUE

Intemet Services • Dialup

Intemet Services .. Dialup Sondata
Intemet Services - DSL

Inlemet Services - Wireless

Terminating Switch Revenue - Current Yea;
Terminating Switch Revenue- Prior Periods
Phone Se_4ce - Landline

Phone Service ,- VOIP

Lease Revenue - Rybrand
3rd Party Access
Web Services

Product Resale

Misc.

Relums & Allowances and Discounts

674,247

17,202

146,558

442,800

773.164

393,692

25,036

50,710
32,720

15,2_)

GROSS REVENUE

OPERATING COST OF SALES

Phone Circuits

Depreciation
Cost of Resale

Long Distance on Phone Svc
EUM and User Prom Cost

Credit Card Fees

Local Exch_,nge Competitors
Other COGS

524,216
160,018

47,601

19,371

7.250

10,473

Total Cost of Sales

Income From Operations

GENERAL AND ADMINISTRATIVE EXPENSE

Administration

Advertising
Contnbutions

Outside Services
Gilts/Incentives

Insurance

Maintenance & Repaim
Miscellaneous

Telephone
Rent

Salaries & Wages
Travel

License and Fees
Utilities

57,269

21,770
45,455

9,021

38,939

43,229
7,828

39,581
104,000

655,874

31,352

7,130

30,t60

Total General and Adminlatratlve Expense

income Before Tax and Interest

OTHER INCOMF-J(EXP ENSE)

raxes

Interest Expense

Total Miscellaneous Expense

NET INCOME

S 2,550,833

.... (s,5_)

$ 1,781,904

..... (19,910)

670,386



Sent By: Law Office of Kr istopher Twomey; 510 868 8418 Jul-22-05 3:32PM; Page 7/13

I4tnsrtlend Commttnlcatlons Internet ServIces, Inc.
Btstance Sheet - CONSOLIDATED
December 31,2004 ~ Unaudited

ASSETS

Ctrnent Aeeeta

Cash on Hand $298,290

Accounts Receivable - internet
Bad Debt Allowance

Accounts Receivable - Switch Termination
Bad Debt Allowance

Inventory (Resale and PC Repair)

Total Current Assets

Intercompany Receivable

Plant d Equipment

$ 'l77, 400~t 7~740 1S9,660

182,000
182 000

11,472

$651,422

1797394

Land and Bui1ding
Active Assets
Wireless Equipment
Stoics Equipment
inactive Assets

Accuinulatnd Depreciation

Net Pbred Assete

Shareholder ttecelvabfe

950,000
1.429,547

I95.792
30,502
79,83 I 2,68S,872

~618 97~5

2,066,697

75,000

TOTAL ASSETS ~ 2 572,513

LIABILITtES AND CAPITAL

Short Term Liabilities

Accounts Payable
Line of Credit
Notes Payable - Current
Lease Payabk - Current

Total Short Term l.isbBities

$22,760
250 000
144,570
31,438

$446,768

Long Term Llabltlthrs

Note Payable - Paducah Bank
Nole Payable. Banterra
Lease Payable - Elan
NOte Payable - SBA
Long Term Trade Accounts

Total Long Term Debl

Total Liab98ies

438.9t 5

72,262
263,39?

7?~2574

1,221,342

Intercompany PayeblrvRecelvabie

Shareholders' Equity

Capital Stock
Additional Paid In Ca ital
Current Earnings
Retained Earnings

Total Shareholder' Equity

TOTAL LIABILITIES AND CAPITAL

S?,500
512,67S
849,780
331,216

I 751 171,

2 2 1172 513

Sent By: Law Office of Kr±stopher Twomey; 510 868 8418 ; Jul-22-05 3:32PM; Page 7/13

Heartland Communications Internet Services, Inc.
Balance Sheet - CONSOLIDATED
December 31,2004 - Unaudlted

ASSETS

Cummt Assets

Cash on Hand $ 29B,290

Accounts Receivable - Interne! $ t77,400

Bad Debt Allowance (17.740) 159.660

Accounts Receivable .. Switch Termination 182,000

Bad D_bt Allowance 182,000

Inventor/(Resale and PC. Repair) 11.472

Total Ctmmnt Assets

In_rcompany Racefvable

Plant S Equipment

Land and Building 950,000

Active Assets 1.429,547

Wireless Equipment 195.792
Slores Equipment 30,502
InactNe Assets 79,831 2,685,672

Accumulated DepreciatiOn _._75)

Net Fixed A==ets

Shareholder Receivable

651,422

179,394

TOTAL ASSETS

LIABILITIES AND CAPITAL

Short Term Liabilities

Accounts Payable
Line of Credit

Notes Payable - Currenl

Lease Payable. Current

Total Shorl Term LlablUtles

Long Ten. LlabtJItie=

Nole Payable - Paducah Sank

Note Payable-, Bant_rra

Lease Payable - Elan

Note Payable - SBA

Loag Term Trade ACCoUnLS

Total Long Term Debt

Total Llabllttk_

tntercompany Payable/Receivable

Shareholders" Equity

Capital Stock

Additional Paid In Capital

Culmr_t Earnings

Retained Earnings

Total Shareholder' Equity

TOTAL LIABILITIES AND CAPITAL

$ 2r972,513

$ 22.760

25(} 000

144,570

31,438

$ 448,768

436.915

72,262
263,397

_____z,sv4

1,221,342

57,500

512,675

849,780

331.216

_ t r751jI.71._

s ,, , 2r9721513
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Heartland Communications Internet Services, inc.
Balance Sheet

December 31, 2004 - Unaudited

ASSETS

Current Assets

Cash on Hand

Accounts Receivable internet

Bad Debt Allowance

Accounts Receivable - Switch Termination
Bad Debt Allowance

inventory (Resale and PC Repair)

Total Current Aassta

intercompany Receivable

Plant 8 Equrpnrent

8 177,400~t1,ND 109.MD

182,000
182,000

1 1,472

8 651,422,

Land and Building

Active Assets
Wirekrss Equipment
Stores Equipment
inactive Assets

l,42S,547

79,831 1,509,378

Accumulated Deprsciadon

Net Fixed Assets

Shareholder Receivable

803,872

75000

TOTAL ASSETS 0 1 090.204

LIABILITIES AND CAPITAL

Short Tenn Liabilities

Accounts Payable
Line ol Credit
Notes Payable - Current
Lease Payable Current

Tolal Short Tenn Liabilities

$22,760
250,000

27,358

300,118

Long Tenn Llablgttss

Note Payabis - Paducah Bank
Note Payabls - Banisrra
l.sass Payable - Elan
Nots Payable SBA
Long Term Trade Accounts

41.074

Total Long Term Debt

Total Uabilltiee

41 074

341,182

Intercompany Payabisyytecslvable

Shareholders' Equity

~DM1 0\ 0
Addilkxtat Paid in Capital
Current Earnings
Retained Earnings

Total Shareholder' Equity

TOTAL t.IABILITIES AND CAPITAL

57,500
500,NI
670,386

61,216

\ 2M 102

0 1 000 M4

Sent By: Law Off±ce of KP±stopheP Twomey; 510 868 8418 ; Jul-22-05 3:33PM; Page 8/13

Heartland Communications Jnternet Services, Inc.
Balance Sheet

December 31, 2004 - Unaudited

ASSETS

Curmwt Assets

Cash on Han_

Accounts Receivable ,. tntemet $

Bad Debt Allowance

Acccunls Receivable .. Switch Termination

Bad Debt Allowance

Inventory {Resale and PC Repair)

Tolal Current/_,sels

tnfercornpany Receivable

Plant & Equipment

Land and Building
Active Assets 1,429.547

Wireless Equipment

Stores Equipment
Inactive Assets 79,831

Accumulated Depreciation

Net Fixed Assets

Ghareholder Receivable

TOTAL ASSETS

LIABILITIES AND CAPITAL

Short Term L/abllftles

Accounts Payable

Une of Credit

Notes Payable - Current

Lease Payable ..Current

Total Shodl Term Liabilities

Long Term Ltab#t¢ies

Note PayabTe - Paducah Sank

Note Payable - Bantsfra

Lease Paysl01e - Elan

Note Payable ,. SBA
Long Term Trade Accounts

Total Long Term Debt

Total Llabtl_t|e8

Intercompmny PayableReceivable

Shareholders' Equity

Capital Stock

Addiliona_ Paid In Capital

Current Earnings

Retained Earnings

Total Shareholder' Equity

TOTAL LIABILITIES AND CAPITAL

177,400

(1_,740I

182,000

$ 298,290

159,660

182,000

11,472

$ 651,422

1 °509,378

pos,so6)

903.872

$ 1 630,294

$ 22,760

250,000

27,358

$ 30G,118

41.074

. 41 t074.

341,192

57,500

670.386
61.216

lt289_102

$ t ,630,294
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Aero Sauth
Balance Sheet

December 31,2004- Unaudited

ASSETS

Current Assets

Cash on Hand

Accounts Receivable - internet
Bad Debt Allowance

Accounts Receivable - Switch Termination

Bad Debt Aitowance

Invenlory (Resale and PC Repair)

Total Current Assets

inhrrcompany Receivable

Plant a Eeuiplnent

118,532

Land and Building

Active Assets
Wireless Equipmsnt
Stores Equipmern
Inactive Assets

Accumulated Depreciation

Net Plxsd Assets

Shareholder Receivable

TOTAL ASSETS 11S 832

LIABILITIES AND CAPITAL

Short Ternr Liabilities

Accounts Payabte
Line ot Credit
Notes Payable Current

Lease Payable - Current

Total Short Term Lbrbilities

Long Tenn Ltatrllttats

Note Payabls - Paducah Bank
Note Payable - Banterra
t.ease Payable- Elan
Note Payable SBA
Long Term Trade Accounts

Total Long Term Debt

Total Llabillt)es

intercompany PayabkVReceivabts

Shareholders' Equity

,~pilal siggh
Additional Paid in Capital
Current Earnings
Retained Earnings

Total Shareholder' Equity

TOTAl, LIABILITIES ANO CAPITAL

~118 832

S 1la&2

Sent By: Law Off±ce of KrsstopheP Twomey; 510 868 8418 ; Jul-22-05 3:33PM; Page 9/13

Aero South

Balance Sheet

December 31, 2004 - Unaudtted

ASSETS

Current Assets

Cash on Hand

Accounts Receivable - Inlernet

Bad Oebl Allowance

Accounts Receivable ,. Switc_ Termination

Bad Debt Allowance

Inventory (Resale and PC Repair)

Total Current A_mta

Intercompany Receivable

Plant & Equipment

Land and Building
Active Assets

Wireless Equipment

S_ores Equipment
Inactive Assets

Accumulated Oepreciation

Net Fixed Aslet=

ShsrehOIcler Receivable

TOTAL ASSETS

LIABILITIES AND CAPITAL

Short Term Llablltties

Accounts Payat_e
Line d Credit

Notes Payable ,.Currant

Lease Payable - Current

ToIM Short Term Llabilitk_

Long Term Llabtltl_e=

Note Payable - Paducah Bank

Note Payable. Banterra
Lease Payable- Elan

Note Payable SBA

Long Term Trade Accounts

Total Long Term Debt

Total Liabilities

Intercompmny payabte/Rec'etwsble

ShenDholders' Equity

Additional Paid in Capital

Current Eamint)s

Retained Earnings

Total Shmholder" Equity

TOTAL, LIABILITIES ANO CAPITAL

$

$

118,532

$

118,532

1,18r532
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Hsskland Communications Internet SmvlcsR Inc
Income Statement-CONSOMDATED

Year Endsd December 31,2004 unaudsad

AEVEISIE

lm N Smmm Dnnp
hornet semcas Daup smuen
Ihl8iml SNhiCei DSL
Ime ii Se Aes Wiiidese
Tmu IAQEAACARO Nme Ci I Y I
Te mh Q much NaveACN Pihx Pmicds
Pinna Smvne ~ Lanme
Pl no 5 ~ VOIP
Lm R Rrmami
I d Parlr Access
Won sih Icos
pmhmnes le
Ies
R i saANN Ams ndlxscmmis

GROSS REVENUE

5 814 241
17202

INI 55S
li 237

4M mo
773,N!4
118,552
21 134

189,mo
395.NI2

55 2SI
59718
92 725~5296

8 I/MSASI

OPEAATIHG CO6T OF SALES

Phono Oicsas
0 pfeCnleh
Coster Resale
LC Q D cmice c Pihshi Sn:
EVM 4nd use prem Ccsi
C ede Csu Fms
Lccai Eloheiicii Cc pehlms
Ome COGE

remi Coal oi Sons

IiicNN FCCCA OliomSNie

CENEIIAL AND AOMNISIRATNE 8XPENSE

5 524 216
173,481
47,681

28 128
7 259

15.473

5 TRI7 532

Acmmmu
Cc im iINU

o suesennm
GNNINANNU

sm4 ce
MemlomAco & Repass
M I ~
Telephm
Rmo
5 I AWNN
1 mml

L ACF s
uulmm

Told Oo Ad N d NI&nl ANI

$58514
21 779
45,45S

9,92 \

98 939
44 183

7,88S
59,885

IOC, OCO

555,1114
91 352

7,151!~75 air

Income Eel T sod lmiest em, o58

OTHER INCONEitEXPENSEI

Taxes
IN I sa

155981~52 575

TOIIIMiscsaamhxN Enxmm

NET INCON ~

Heartland Communications Internet Services, Inc.
BALANCE SHEET

As of March 31, 2004

LIABILITIES AND EQUITY

CURRENT LIABILITIES
Accounts Payable
Short Term Note Payable
FICA And Federal WIH

State Withholding - Kentucky

State Withholding . Illinois

Local VAthholding

40t(k) Withholding & Employer Match

Total Current Liabilities

26 658 64
143 363 88

645386
I 026 19

307 47
115274

9D4 03

181,886.81

LONG-TERM L/AB/LITIES
Note Payable -Shareholder Adiustments
Cunent Porson Long Term Debt
Note Payable - Banterra
Note Payable - Irwin Business
NotePayable MERSOQIGroupg2

Note Payable - FNF Capital

Note Payable - Blaine Mohler

Note Payable - Banterra 2
Note Payable Rybrand- Paducah Bank
Note Payable - Rybrand- SBA
Note Payable - Shareholder - Wolte
Note Payable Shareholder Heinrich

32 292 44
/143, 363 66)
180 075 28

971342
647710
5,9D5 78
3,639 63

31 605 77
382,693 20
316,598 85
15,3DO 00
11 960.00

Total Long Term Liabilities

Total Liabilities

833.097 59

1,014 964 40

STOCKHOLDERS' EQUITY
Capital Stack
Paid in Excess
Retained Earnings

Total Stockholders' Equity

TOTAL LIABILITIES AND
STOCKHOLDERS' EQU/TY

57,500 00
139621 00
355 12041

555,241.41

5 1,570,2D5 81

Sss Accountants Compilation Repod
2
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HMI_Ia _d Communications Immet Servk:e_ In¢,

Inflame $tltmnt ,.CONSOLIDATED

_or Ended December 31, 2G¢4 ,, Unaudltld

nEVENU_

I_ S_ - W_SS g237

T_r_._ S,_C_ P_v_, C_e_ yur 442,a00
T_ _ Rev_ _kx P_ T_lS4
Phono _ - LJ_n. 1lS,S_Z
Pho_ S_e, VOIP 2t t_

_d Par_ A_ 3S3,S92
W_ S_s S_Sl
Pr_ Re_k, S0,710

c._oss REVEt_UE • =._0_1

OPERA33NG COS7 OF _L 66

c_rx_;a_ 173._a7
Cos_ ol Resae 4_.601

EUM _r4 USer _ Cosl
C,ed_ Car= F_= _0122

LCea_ E_ree _r_s 7260
O_a, COGS 10.473

Tom Co=¢ o_ Se_= 7¢1 t49

aENe_L/_O _1_ _IS_RATNE EXPENSE

2177O
Co,,_ut_on= ¢S.4SS
OuCsldo S_r_ces

M_nl_ • P_=,= 44 103

Rent tO*.000

L_ _.d_s 7.130

U_S 7_e_1

OTHER tNCOME/(EXPENS6)

T_ S t_.SSe_

TOm _,_ ECe,_ $

NETINCOeS S S4gTle

Heartland Communications Internet Services, Inc.

BALANCE SHEET

As of March 3t, 2004

LIABILrTIES AND EQUITY

CURRENT LIABILITIES

Accounts Payable

Shod Term Note Payable

FICA And Federal W/R

State Wi[hholdtog ,, Kentucky

State Withholding ,. illinois

Local Withhold}rig

401(k) Wilhhofding & Employer Match

Total Current Liabilities

LONG*TERM LIABILITIES

Note Payable -Shareholder Adjustments

Current Portion Long Term Debt

Note Payable ,. Sante_fa

Note Payable ,, Irwin Business

Note Payable • M_nifest Group #2

Note Payable ,. FNF Capital

Note Payable ,. Blaine MoMer

Note Payable - Bante_-a 2

Note Payable, Rybrand .. Paducah Bank

Note Payable - Rybrar_ -, SBA

Note Payable - Shareholder ,, Wolfe

Note Payable ,. Shareholder .. Heinrich

Total Long-Term Liabilities

Total Liabilities

STOCKHOLDERS" EQUITY

Capital Stock

Paid in Excess

Retained Earnings

Total Stockho)ders' Equity

TOTAL LIABILITIES AND

STOCKHOLDERS' EQUITY

$ 28:658 64

14336368

645386

102619

307 47

t 152 74

9O4.03

181,666,81

32 292 44

(143,363 P_)

160,075 28

921342

6.477 10

5,905 78

3,639 63

31 805 77

382.6932O

516,59885

16.300 0O

11,960,00

833,697 59

1,014,964.40

57,500 00

139621 00

----- 358 130.41

555,241.41

$ t ,570,205.81

See Accountants 2Compilation Repod
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Heartland CornmLInications Internet Services, Inc.

STATEMENT OF RETAINED EARNINGS

Beginning of Period

PIus: Net Income
Less: Dividends Paid

3 Months Ended
March 31,2004

$427,693,.07

$ (64,622.66)
-4 950.00

RETAINED EARNINGS
END Oi. PERIOD

1 .41

See Accountants' Compilation Report

3

Sent By" Law Off±ce of Kp±stopher Twomey; 510 868 8418 ; Ju$-22-,05 3:34PM;

Heartland Communications Internet Services, Inc.
STATEMENT OF RETAINED EARNINGS

Page 11/13

3 Months Ended

March 31,2004

Beginning of Period $ 427,693.07

Plus: Net Income $ (64,622.66)
Less: Dividends Paid .-4,950.00

RETAINED EARNINGS
END OF PERIOD

See Accountants' Compilation Report
3
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Heartland Communications Internet Services, Inc.
Income Statement

Sales
Sales - Internet Services
Services
Less Returns 8 Allowances

Totai Sales

One INonth Ended
January 31, 2004

$81,494 21
1,562.05

0.00

83,056 26

One INonth Ended
February 29, 2004

$115,251 45
13,630,59

0.00

128,882 04

One INonth Ended
March 31, 2004

$116,988.24
95,216.43

0.00

212,204..67

Three Nlonths Ended
March 31, 2004

$313,733.90
110,409 07

0.00

424, 142.97

Cost of Goods Sold
Resale Items

CLEC / Circuits
Total Cost of Goods Sold

Gross Profit

Operating Expenses
Advertising

Bank Service Charges
Credit Card Fees
Contributions
Depreciation Expense
Dues and Subscriptions
insurance
Insurance - Employee Benifit
Interest Expense
Miscellaneous

oostage and Deiivery

Professional Fees - Accounting
Rent
Building Repairs
Equipment Repairs
Telephone
Meals
Travel

Utilities

Office Supplies
Operating Supplies
Outside Services
Payroll - Salaries 8 Wages
Retirement Expense
Taxes II Licenses
Payroll Taxes
Property Taxes
Total Operating Expenses

Operating Income {Loss)

Other Income
———-—InteresHneerrre

Total Other Income (Loss)

Net Income (L.oss)

7,821 82
42,662.23
50,484, 05

32,572.21

1,421 08
251.74
180.29
250.00

"I 5,279,42
195.00

0.00
1,847.37
3.512,35
2,663 14

500.00
1,683.60
3,230,00
3.600„00

110.00
2,762 83

330.30
1,076.85

946.64
934.30

5,030.00
2,629 63

31,017,76
388.25
128.89

2,367.45
0.00

82,336.89

(49,764.68)

0.00

49,764.68

0.00
122,239.98
122,239,98

6,642.06

3.243,03
111 63
199,86
900.00

15.279 42
20.00

0,00
1,601„68
2,514 95
3,076,47
1,010 99
2,153.20

10,462 11
4, 125,00

0,00
2,499 GO

0.00
1,100,85
2,260,74

632.39
4,468 TT

0.00
29,544,81

352.54
100.00

2,253.88
2,345.67

90,256.99

(83,614 93)

0.00

83,614.93

3,400 91
53,744.47
57,145 38

155,059.29

498,44
154.87
1T4 61

1,190 00
15,279.42

0,00
2,923.65
1,161,69
1,657.81
4,246.12
1,290 20
3,302.47
8,457,80
5,000.00

0.00
2,802.32

0 00
1,052.92

857.77
952.90

3,532,28
0,00

29,263 03
296.69

15,GO

2, 195.43
0.00

86,305.42

68,753.87

3.08

68,T56.95

11,222 T3

218,646.68
229,869 41

194,2?3,56

5, 162 55
518.24
554 76

2,340.00
45,838.26

215 00
2,923.65
4,610 T4

7,685 11
9,985?3
2,801 19
7,139,27

22,149.91
12,725 00

110,00
8,064.15

330 30
3,230.62
4,065.15
2,519.59

13,031.05
2,629.63

89,825 60
1,037.48

243,89
6,816,76
2,345.67

258,899.30

(64,625,74)

64,622.66

See Accountants' Compilation Report
4
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Heartland Communications Internet Services, Inc.

Income Statement

One Month Ended

January31,2004

One Month Ended

February 29, 2004

One Month Ended

March 31,2004

Three Months Ended

March 31,2004

Sales
Sales - lnternet Services $81,494 21 $115,251 45 $116,988.24 $313,733 90

Services 1,562.05 13,630 59 95,216.43 110,409 07

Less Returns & Allowances 0.00 0.00 0.00 0.00

Total Sales 83,056.26 128,882.04 212,204.67 424,142.97

Cost of Goods Sold
Resale Items 7,821 82 0..00 3,400.91

CLEC / Circuits 42,662.23 122,239.98 53,744.47

Total Cost of Goods Sold 50,484,05 122,239..98 57,14538

Gross Profit 32,572.21 6,642.06 155,059.29

1 t,222 73

218,646.68

229,86941

194,273.56

Operating Expenses

Advertising
Bank Service Charges

Credit Card Fees

Contributions

Depreciation Expense
Dues and Subscriptions

Insurance

Insurance- Employee Benifit

Interest Expense

Miscellaneous

Postage and Delivery

Professional Fees - Accounting
Rent

Building Repairs

Equipment Repalrs

Telephone
Meals

Travel

Utilities

Office Supplies

Operating Supplies
Outside Services

PaYroll - Salaries & Wages

Retirement Expense
Taxes & Licenses

Payroll Taxes

Property ]"axes
Total Operating Expenses

Operating Income (Loss)

Other Income

Total Other Income (Loss)

Net Income (Loss)

1,421 08 3,243.03 498..44 5,16255

251.74 111.63 154.87 518.24

180.29 199.86 174.61 55476

250..00 900,00 1,19000 2,340.00

'15,279..42 15,279.42 15,279.42 45,838.26
195.00 20.00 0..00 21500

0.00 0.00 2,923.65 2,92365

1,847.37 1,601.68 1,161.69 4.61074

3,512.35 2,51495 1,657.81 7,685 tl

2,66314 3,076.47 4,246.12 9,98573
500.00 1,010 99 1.290.20 2,80119

1,683.60 2,153.20 3,302.47 7,139..27

3,230..00 10,46211 8,457.80 22,149.91
3,600.00 4,125..00 5,000.00 12,72500

110..00 0..00 0.00 110.00

2,76283 2,49900 2,802.32 8,064.15
330.30 0.00 000 330.30

1,076.85 1,100.85 1,052..92 3,230.62
946.64 2,260.74 857.77 4,065,15

934..30 632.39 952.90 2,519.59

5,030.00 4,46877 3,532..28 13,031.05

2,62963 0.00 O,00 2,629.63

31,017.76 29,544.81 29,263..03 89,82560
388.25 352.54 296.69 1,037.48

128.89 100.00 15.00 243..89

2,367.45 2,253.88 2,195.43 6,816..76
0.00 2,345.67 0.00 2,345.67

82,336.89 90,256.99 86,305.42 258,899.30

(49,764.68) (83,614 93) 68,753.87 (64,625.74)

....... &00 0 00 3.08 ..............3.,Q.8_8._

0.00 0.00 3.08 3.08

(49,764.68)_ (83,614.93) __ 68,756.95 (64,622.66)

See Accountants' Compilation Report
4



Sent By: Law Office of Kristopher Twomey; 510 868 8418 Jul-22-05 3:35PM; Page 13/13

Heartland Communications internet Services, inc.
Statement of Cash Flows

For the 3 months Ended March 31, 2004

2004

CASH FLOWS FROM OPERATING
Net Income (Loss)
Adjustments to reconcile Net income
(Loss) to net Cash provided by
(used in) operating activities:
Depreciation and Amortization
Losses (Gains) on sales of
Fixed Assets
Decrease (increase) in

Operating Assets:
Accounts Receivable
Increase (Decrease) in

Operating Liabilities:
Accrued Liabilities

Total Adjustments
Net Cash Provided By (Used in)
Operating Activities

ACTIVITIES
$ (64,622 66)

45,838,26

000

33,217 37

78,915.98

14,293 32

CASH FLOWS FROM INVESTING ACTIVITIES
Capital Expenditures
Proceeds From Sale of Fixed Assets

Net Cash Provided By (Used ln)
Investing Activities

(11,665 39)
0.00

(11,665 39)

CASH FLOWS FROM FINANCING ACTIVITIES
Notes Payable Repayments
Shareholder investments
Shareholder Distributions

Net Cash Provided By (Used ln)
Financing Activities

NET INCREASE (DECREASE) IN CASH
AND CASH EQUIVALENTS

(41,081 81)
100,000 00

~4950.00

53,966.19

56,596 12

CASK AND CASH EQUIVALENTS AT BEGINNING OF PERIOD 80,246, 16

CASH AND CASH EQUIVALENTS AT END OF PERIOD $136,842.28

See Accountants' Compsation Report
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Heartland Communications internet Services, Inc.
Statement of Cash Flows

For the 3 months Ended March 31, 2004

Page 13113

CASH FLOWS FROM OPERATING ACTIVITIES

Net Income (Loss)
Adjustments to reconcile Net Income

(Loss) to net Cash provided by

(used in) operating activities:

Depreciation and Amo_izafion
Losses (Gains) on sales of

Fixed Assets

Decrease (Increase) in
Operating Assets:

Accounts Receivable
Increase (Decrease) in

Operating Liabilities:
Accrued Liabilities

Total Adjustments

Net Cash Provided By (Used in)

Operating Activities

CASH FLOWS FROM INVESTING ACTIVITIES

Capital Expenditures
Proceeds From Sale of Fixed Assets

Net Cash Provided By (Used In)
Investing Activities

CASH FLOWS FROM FINANCING ACTIVITIES

Notes Payable Repayments
Shareholder Investments
Shareholder Distributions

Net Cash Provided By (Used In)

Financing Activities

NET INCREASE (DECREASE) IN CASH
AND CASH EQUIVALENTS

CASH AND CASH EQUIVALENTS AT BEGINNING OF PERIOD

CASH AND CASH EQUIVALENTS AT END OF PERIOD

200,1

$ (64,622 66)

45,838..26

0 O0

33,217 37

___.£139.65)
78,915,98

14,29332

(11,665.39)
0.00

(11,665 39)

(41,081 81)
100,430000

.... (4,950.00)

53,968.19

56,59612

80,246.16

$ 136,842.28

See Accountants' Compilation Report
5
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CHECK SHEET

The Title Page and all pages of this tariff are effective as of the date shown at the bottom of the respective

sheet(s). Original and revised sheets as named below comprise all changes from the original tariff and are

currently in effect as of the date on the bottom of this page.

Sheet
Title
1

2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36

Revision
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original

Sheet
37
38
39
40
41
42
43
44

Revels&on

Original
Original
Original
Original
Original
Original
Original
Original

Sheet Revision
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CHECK SHEET

The Title Page and all pages of this tariff are effective as of the date shown at the bottom of the respective

sheet(s). Original and revised sheets as named below comprise all changes from the original tariff and are

curTently in effect as of the date on the bottom of this page.

Sheet Revision

Title Original

1 Original
2 Original

3 Original

4 Original
5 Original

6 Original

7 Original
8 Original

9 Original

10 Original
11 Original

12 Original

13 Original
14 Original

1.5 Original

16 Original
17 Original

18 Original
19 Original

20 Original

21 Original
22 Original

23 Original

24 Original
25 Original

26 Original

27 Original
28 Original

29 Original
30 Original

31 Original

32 Original

33 Original
34 Original

35 Original

36 Original

Sheet Revision

37 Original
38 Original

39 Original
40 Original

41 Original

42 Original

43 Original
44 Original
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TARIFF FORMAT

sequentially. However, new pages are occasionally added to the tariff.

Pa e Revision Numbers: Revision numbers also appear in the upper right corner of the page. These
numbers are used to determine the most current page version on file with the Commission. For example,
4 Revised Page 14 cancels 3' Revised Page 14,.

Para a h Numberin Se uence: There are seven levels of paragraph coding. Each level of coding is

subservient to its next higher level of coding:

2.
2.1.
2,. 1.1,.

2.1.1.(A)
2.1.1.(A)(1)
2.1„1,.(A)(1)(a)
2.1„1.(A)(1)(a)(i)
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TARIFF FORMAT

Page Numbering: Page numbers appear in the upper right corner of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.

Page Revision Numbers: Revision numbers also appear in the upper right corner of the page. These

numbers are used to determine the most current page version on file with the Commission. For example,
44 Revised Page 14 cancels 3rd Revised Page 14.

Paragraph Numbering Sequence: There are seven levels of paragraph coding. Each level of coding is

subservient to its next higher level of coding:

.

2.1.

2.1.1..

2.1.1.(A)

2.1.1.(A)(1)
2.1.1.(h)(1)(a)

2.1.1.(h)(1)(a)(i)

Issued:
Todd Heinrich

President

1301 Broadway
Suite 126

Paducah, KY 42001

theinrich@hcis..net

Effective:



Aero Communications, LLC SC Tariff No. 2
Page 5

APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of local exchange service by Aero

Communications, LLC within the State of South Carolina and subject to the jurisdiction of the South

Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service
Commission and may be inspected, during normal business hours, at the Company's principal place of
business.
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APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of local exchange service by Aero
Communications, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service

Commission and may be inspected, during normal business hours, at the Company's principal place of
business.
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EXPLANATION OF SYMBOLS

(C) To signify changed listing, rule, or condition which may affect rates or charges.

(D) To signify discontinued material, including listing, rate, rule or condition, .

(I) To signify increase, .

(L) To signify material relocated from or to another part of the tariff schedules with no change in text,
rate, rule or condition.

(N) To signify new material including listing, rate, rule or condition.

(R) To signify reduction.

(T) To signify a change in wording of text but not change in rate, rule or condition.
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(c)

(D)

(I)

(L)

(N)

(R)

(T)

EXPLANATION OF SYMBOLS

To signify changed listing, rule, or condition which may affect rates or charges.

To signify discontinued material, including listing, rate, rule or condition..

To signify increase..

To signify material relocated from or to another' part of the tariff schedules with no change in text,
rate, rule or condition.

To signify new material including listing, rate, rule or' condition.

To signify reduction.

To signify a change in wording of text but not change in rate, rule or' condition.
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SERVICE AREA MAP

The Company provides local exchange service throughout the State of South Carolina as indicated on the
service area maps below, in areas served by BellSouth and Sprint„The Company concurs in the exchange
areas and boundaries listed in the applicable local exchange tariffs of the relevant incumbent local
exchange carriers.

The provisions of local exchange telecommunications service is subject to the existing regulations, terms
and conditions in this tariff, . The provision of service will be subject to the availability of appropriate
facilities and local telecommunications service in the exchange service areas.

Issued:
Todd Heinrich

President
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SERVICE AREA MAP

The Company provides local exchange service throughout the State of South Carolina as indicated on the

service area maps below, in areas served by BellSouth and Sprint.. The Company concurs in the exchange

areas and boundaries listed in the applicable local exchange tariffs of the relevant incumbent local

exchange carriers.

The provisions of local exchange telecommunications service is subject to the existing regulations, terms

and conditions in this tariff. The provision of service will be subject to the availability of appropriate
facilities and local telecommunications service in the exchange service areas.

Issued:
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1. DEFINITIONS

Access Line: An arrangement which connects the Customer's location to a Company switching center or
point of presence.

Account Codes: Allows a user to allocate local calls to a 4-digit, non-verified account code.

Advance Payment: Payment of all or part of a construction charge required before the start of service.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer
to use local exchange telephone service or is placed in a position by the Customer, either through acts or
omissions, to use local exchange telephone service.

Company: Aero Communications, LLC, the issuer of this tariff.

Customer: The person, firm, corporation or other entity which orders service and is responsible for the

payment of charges and for compliance with the Company's tariff regulations.

Direct Inward Dialing (DID): A service attribute that routes incoming calls directly to stations,

bypassing a central answering point.

Exchange Carrier: Any individual, partnership, association, joint stock company, trust, governmental

entity or corporation engaged in the provision of local exchange service.

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and

Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.

Joint User: A person, firm or corporation designated by the Customer as a user of local exchange service
furnished to the Customer by the Company, and to whom a poition of the charges for such facilities are
billed under a joint use arrangement.

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment
entered by the United States District Court for the District of Columbia in Civil Action No. 82-0192 for
the provision and administration of communications services.

Local Calling: A completed call or telephonic communications between a calling station and any other
station within the local service area of the calling station„

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Issued:
Todd Heinrich

President
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theinrich@hcis. net
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1. DEFINITIONS

Access Line: An arrangement which connects the Customer's location to a Company switching center or'

point of presence.

Account Codes: Allows a user' to allocate local calls to a 4-digit, non-verified account code.

Advance Payment: Payment of all or' part of a construction charge required before the start of service.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer

to use local exchange telephone service or is placed in a position by the Customer, either through acts or

omissions, to use local exchange telephone service.

Company: Aero Communications, LLC, the issuer of this tariff.

Customer: The person, firm, corporation or other entity which orders service and is responsible for the

payment of charges and for' compliance with the Company's tariff regulations.

Direct Inward Dialing (DID): A service attribute that routes incoming calls directly to stations,

bypassing a central answering point.

Exchange Carrier: Any individual, partnership, association, joint stock company, trust, governmental

entity or corporation engaged in the provision of local exchange service.

Holidays: New Year's Day, Memorial Day, Independence Day, Labor' Day, Thanksgiving, and
Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.

Joint User: A person, firm or' corporation designated by the Customer as a user of local exchange service
furnished to the Customer by the Company, and to whom a portion of the charges for such facilities are

billed under a joint use arrangement.

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment

entered by the United States District Court for' the District of Columbia in Civil Action No. 82-0192 for

the provision and administration of communications services.

Local Calling: A completed call or telephonic communications between a calling station and any other

station within the local service area of the calling station..

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megahits, or millions of bits, per' second.
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1. DEFINITIONS cont'd.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited

to charges for construction, installation, or special fees, for which the Customer becomes liable at the time

the service order is executed.

Off-Hook: Denotes the active condition of a telephone exchange service line, .

On-Hook: Denotes the idle condition of a telephone exchange service line„

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that carrier by dialing 1+.

Recurring Charges: The monthly charges to the Customer for services, facilities and equipment, which

continue for the agreed upon duration of the service.

Resold Services: Local exchange services provided by the incumbent local exchange carrier and resold

by the Company.

Service Commencement Date: The first day following the date on which the Company notifies the

Customer that the requested service or facility is available for use, unless extended by the Customer' s

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in

which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service commencement date.

Service Order: The written request for local exchange services executed by the Customer and the

Company in a format specified by the Company. The signing of a service order by the Customer and

acceptance thereof by the Company initiates the respective obligations of the parties as set forth therein

and pursuant to this tariff, but the duration of the service is calculated from the service commencement

date, .

Services: The Company's telecommunications services offered on the Company's network.

Shared Facilities: A facility or equipment system or subsystem which can be used simultaneously by
several Customers.

Station: Telephone equipment from or to which calls are placed.

Trunk: A communications path connecting two switching systems in a network, used in the

establishment of an end-to-end connection.

User: A Customer or any other person authorized by the Customer to use service provided under this

tariff, .

Issued:
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1. DEFINITIONS, cont'd.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited

to charges for constnaction, installation, or special fees, for' which the Customer' becomes liable at the time
the service order is executed.

Off-Hook: Denotes the active condition of a telephone exchange service line..

On-Hook: Denotes the idle condition of a telephone exchange service line..

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that car_'ier by dialing 1+.

Recurring Charges: The monthly charges to the Customer for' services, facilities and equipment, which

continue for the agreed upon duration of the service.

Resold Services: Local exchange services provided by the incumbent local exchange carrier and resold

by the Company.

Service Commencement Date: The first day following the date on which the Company notifies the

Customer that the requested service or facility is available for use, unless extended by the Customer's

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service commencement date.

Service Order: The written request for local exchange services executed by the Customer and the

Company in a format specified by the Company. The signing of a service order' by the Customer and

acceptance thereof by the Company initiates the respective obligations of the parties as set forth therein
and pursuant to this tariff, but the duration of the service is calculated from the service commencement
date..

Services: The Company's telecommunications services offered on the Company's network.

Shared Facilities: A facility or equipment system or subsystem which can be used simultaneously by
several Customers.

Station: Telephone equipment from or to which calls are placed.

Trunk: A communications path connecting two switching systems in a network, used in the
establishment of an end-to-end connection.

User: A Customer or any other person authorized by the Customer to use service provided under this
tariff.
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2. RULES AND REGULATIONS

2.1. Undertakin of the Com an

The Company's services offered pursuant to this tariff are furnished for local exchange service

among specified points within a local calling area. The Company may offer these services over
its own or resold facilities.

The Company installs, operates, and maintains the communications services provided herein in

accordance with the terms and conditions set forth in this tariff. The Company may act as the
Customer's agent for ordering access connection facilities provided by other carriers or entities as

required in the Commission's rules and orders, when authorized by the Customer, to allow

connection of a Customer's location to the Company's network. The Customer shall be
responsible for all charges due for such service arrangement. The Company's services and

facilities are provided on a monthly basis unless otherwise indicated and are available 24 hours

per day, 7 days per week„

2.2. Limitations

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2„2,.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the

terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the
Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application.

2.2.5. Service may be used for transmission of communications by the Customer and by the

authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control

of Customer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company.
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2. RULES AND REGULATIONS

2.1. Undertaking of the Company

The Company's services offered pursuant to this tariff are furnished for local exchange service

among specified points within a local calling area. The Company may offer' these services over
its own or resold facilities.

The Company installs, operates, and maintains the communications services provided herein in
accordance with the terms and conditions set forth in this tariff. The Company may act as the

Customer's agent for ordering access connection facilities provided by other carrier's or entities as

required in the Commission's rules and orders, when authorized by the Customer, to allow
connection of a Customer's location to the Company's network. The Customer shall be

responsible for all charges due for such service arrangement. The Company's services and

facilities are provided on a monthly basis unless otherwise indicated and are available 24 hours

per day, 7 days per week..

2.2. Limitations

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2.2..2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the
terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the

Customer' only for lawful purposes, and in accordance with all applicable laws, rules and
regulations and of the Company's rules of general application.

2.2.5. Service may be used for transmission of communications by the Customer and by the
authorized user.

2.2.6. Customer may not assign or' transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control
of Customer'. All regulations and conditions contained in this tariff shall apply to all such

assignees or' transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company.
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2. RULES AND REGULATIONS cont'd.

2.2. Limitations cont'd.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be
considered as principal and agent, partners, or employer and employee.

2.2,.8,. The Company's failure to insist upon strict performance of the terms of this tariff or to
exercise any rights or remedies set forth in this tariff shall not waive any of the
Company's rights to require strict performance of such terms, to assert any of the same

rights, or to rely on any such terms any time thereafter.

2.3. Liabili

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, judgments, costs and reasonable
attorneys' fees and expenses of any kind or nature, for any and all damages of any kind
arising from or related to any use of the Company's service or otherwise arising from the
Customer's relationship with the Company„

2„3.2„TheCompany shall not be liable for, and is excused from, any failure or delay in

performance that is due to acts of God, acts of civil or military authority, acts of the
public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,
unusually severe weather, epidemics, or due to any other cause beyond the Company's
reasonable control.

2.3.3„ If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion
of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies
against either the Company or such third party, whether under contract, warranty, tort or
any other grounds, than if such a third party had not been so involved.

2.3,.4,. In the event that the Company's service or any portion thereof is unavailable to Customer
due to a total or partial interruption of the service, the Company's sole obligation, and

Customer's sole and exclusive remedy, with respect to such interruption of service shall

be for the Company, if requested by Customer, to provide and for the Customer to
receive a pro rata credit for the period and for the portion of the service affecting during
which the service or any part thereof was unavailable to Customer.
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2. RULES AND REGULATIONS, cont'd.

2.2. Limitations, cont'd.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be

considered as principal and agent, partners, or' employer and employee.

2.2.8.. The Company's failure to insist upon strict performance of the terms of this tariff or' to

exercise any rights or remedies set forth in this tariff shall not waive any of the

Company's rights to require strict performance of such terms, to assert any of the same
rights, or to rely on any such terms any time thereafter.

2.3. Liability

2.3.1. Customer' shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, judgments, costs and reasonable

attorneys' fees and expenses of any kind or' nature, for any and all damages of any kind
arising from or' related to any use of the Company's service or' otherwise arising from the

Customer's relationship with the Company..

2,3.2,. The Company shall not be liable for, and is excused from, any failure or delay in

performance that is due to acts of God, acts of civil or military author'ity, acts of the
public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,

unusually severe weather', epidemics, or due to any other cause beyond the Company's
reasonable control.

2.3.3 .. If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion

of such service with, for', or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies

against either the Company or such third party, whether under contract, warranty, tort or
any other grounds, than if such a third party had not been so involved.

2.3.4.. In the event that the Company's service or any portion thereof is unavailable to Customer

due to a total or partial interruption of the service, the Company's sole obligation, and
Customer's sole and exclusive remedy, with respect to such interruption of service shall

be for the Company, if requested by Customer, to provide and for the Customer to
receive a pro rata credit for' the period and for the portion of the service affecting during

which the service or any part thereof was unavailable to Customer.
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2. RULES AND REGULATIONS cont'd.

2.3. Liabili cont'd.

2,.3.5. In no event shall the Company be liable for any loss of profits or for any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or

contracts between Customer and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability arises.

2.3.6. The Company warrants that it shall provide its service in accordance with this tariff.
THE Company DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3.7. No agents or employees of other carriers shall be deemed to be agents or employees of
the Company.

2.3,.8. The Company shall not be liable to the Customer or any other person, fnm, or entity in

any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (collectively "defects"). Defects caused by or contributed to,
directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,
representatives invitees, licensees, successors or assigns or which arise from or are
caused by the use of facilities or equipment of'Customer or related parties shall not result

in the imposition of any liability whatsoever upon the Company, and Customer shall pay
to the Company any reasonable costs, expenses, damages, fees or penalties incurred by
the Company as a result thereof, including costs of local access providers' labor and

materials. In addition, all or a portion of the service may be provided over facilities of
third parties, and the Company shall not be liable to Customer or any other person, firm,
or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. De osits

The Company does not normally collect deposits from Customers. However, deposits may be
required from Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.
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2. RULES AND REGULATIONS_ cont'd.

2.3. LiabilitT, cont'd.

2..3.5. In no event shall the Company be liable for any loss of profits or' for any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or
contracts between Customer' and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability arises.

2.3.6. The Company warrants that it shall provide its service in accordance with this tariff.

THE Company DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3.7. No agents or' employees of other carriers shall be deemed to be agents or employees of

the Company.

2.3 ..8. The Company shall not be liable to the Customer or' any other person, firm, or entity in
any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (collectively "defects"). Defects caused by or contributed to,
directly or indirectly, by act or omission of Customer' or its customers, affiliates, agents,

representatives invitees, licensees, successors or assigns or which arise from or are

caused by the use of facilities or' equipment of Customer' or' related parties shall not result
in the imposition of any liability whatsoever' upon the Company, and Customer shall pay

to the Company any reasonable costs, expenses, damages, fees or' penalties incurTed by
the Company as a result thereof, including costs of local access providers' labor and

materials. In addition, all or' a portion of the service may be provided over facilities of

third parties, and the Company shall not be liable to Customer or any other person, firm,
or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. Deposits

The Company does not normally collect deposits from Customer's. However, deposits may be

required fi'om Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.
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2. RULES AND REGULATIONS cont'd.

2.5. Advance Pa ents

2.5.1. Recurrin Char es

The Company reserves the right to collect an advance payment from those Customers
from whom the Company feels an advance payment is necessary. Such payment shall

not exceed one month's estimated charges as an advance payment for service. This will

be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.5.2. Non-Recurrin Char es

The Company reserves the right to require pre-payment of non-recurring charges in such
amount as may be deemed necessary by the Company. In addition, where special
construction is involved, advance payment of the quoted construction charges may be
required at the time of application for service, Company will follow the deposit rules as
found in R. 103-621.

2.6. Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,
municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2.7. E ui ment

2.7.1. The Company's facilities and service may be used with or terminated in Customer-

provided terminal equipment or Customer-provided communications systems, such as a
PBX, key system or pay telephone„Such terminal equipment shall be furnished and

maintained at the expense of the Customer, except as otherwise provided. The Customer
is responsible for all costs at his or her premises, including personnel, wiring, electrical

power, and the like, incurred in the use of the Company's service. The Customer is
responsible for ensuring that Customer-provided equipment connected to Company
equipment and facilities is compatible with such equipment and facilities.

2.7.2. The Company shall use reasonable efforts to maintain facilities and equipment that it

furnishes to the Customer. The Customer may not, nor may the Customer permit others,
to disconnect, rearrange, remove, attempt to repair or otherwise interfere with any of the

facilities or equipment installed by the Company, except upon the written consent of the

Company.
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2.5. Advance Pavrnents

2. RULES AND REGULATIONS, cont'd.

2.5.1. Recurring Charges

The Company reserves the right to collect an advance payment from those Customers

from whom the Company feels an advance payment is necessary. Such payment shall
not exceed one month's estimated charges as an advance payment for service. This will

be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.5.2. Non-Recurring Charges

The Company reserves the right to require pre-payment of non-recurring charges in such
amount as may be deemed necessary by the Company. In addition, where special

construction is involved, advance payment of the quoted construction charges may be

required at the time of application for service. Company will follow the deposit rules as
found in R. 103-621.

2.6. Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,
municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2.7. Equipment

2.7.1. The Company's facilities and service may be used with or terminated in Customer-
provided terminal equipment or' Customer-provided communications systems, such as a

PBX, key system or pay telephone.. Such terminal equipment shall be furnished and

maintained at the expense of the Customer, except as otherwise provided. The Customer
is responsible for' all costs at his or' her premises, including personnel, wiring, electrical

power, and the like, incurred in the use of the Company's service. The Customer is

responsible for ensuring that Customer-provided equipment connected to Company
equipment and facilities is compatible with such equipment and facilities.

2.7.2. The Company shall use reasonable efforts to maintain facilities and equipment that it

furnishes to the Customer. The Customer may not, nor' may the Customer permit others,

to disconnect, rearrange, remove, attempt to repair or otherwise interfere with any of the

facilities or equipment installed by the Company, except upon the written consent of the

Company.
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2. RULES AND REGULATIONS cont'd.

2.7. E ui ment cont'd.

2.7.,3. Equipment the Company provides or installs at the Customer premises for use in

connection with services the Company offers shall not be used for any purpose other than

that for which the Company provided it.

2.7.4. The Customer shall be responsible for payment of service charges, as set forth herein, for
visits by the Company's agents or employees to the premises of the Customer when the

service difficulty or trouble report results from the use of equipment or facilities provided

by any party other than the Company, including but not limited to the Customer.

2.7.5. The Company shall not be responsible for the installation, operation or maintenance of
any Customer-provided equipment, . Where such equipment is connected to the facilities
furnished pursuant to this tariff, the responsibility of the Company shall be limited to the

furnishing of facilities offered under this tariff and to the maintenance and operation of
such facilities. Subject to this responsibility, the Company shall not be responsible for
the transmission of signals by Customer-provided equipment or for the quality of, or
defects in, such transmission; or the reception of signals by Customer-provided

equipment.

2.7.6. Upon reasonable notification to the Customer and at a reasonable time, the Company may
make such tests and inspections as may be necessary to determine that the Customer is

complying with the requirements set forth in the section for the installation, operation and

maintenance of Customer-provided facilities, equipment and wiring in the connection of
such facilities and equipment to Company-provided facilities and equipment.

2.7.7. Title to all facilities provided by the Company under this tariff shall remain in the
Company's name or in the name of the carrier supplying the services and facilities being
resold.

2.8. Installation

Service is installed upon mutual agreement between the Customer and the Company. The service
agreement does not alter rates specified in this tariff, .
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2. RULES AND REGULATIONS, cont'd.

2.7. Equipment, cont'd.

2.7.3. Equipment the Company provides or installs at the Customer' premises for use in
connection with services the Company offers shall not be used for any purpose other than

that for which the Company provided it.

2.7.4. The Customer shall be responsible for payment of service charges, as set forth herein, for'

visits by the Company's agents or employees to the premises of the Customer when the

service difficulty or trouble report results from the use of equipment or' facilities provided
by any party other than the Company, including but not limited to the Customer.

2.7.5. The Company shall not be responsible for the installation, operation or maintenance of
any Customer-provided equipment.. Where such equipment is connected to the facilities

furnished pursuant to this tariff, the responsibility of the Company shall be limited to the

furnishing of facilities offered under' this tariff and to the maintenance and operation of
such facilities. Subject to this responsibility, the Company shall not be responsible for

the transmission of signals by Customer-provided equipment or' for the quality of, or
defects in, such transmission; or the reception of signals by Customer-provided

equipment.

2.7.6. Upon reasonable notification to the Customer and at a reasonable time, the Company may

make such tests and inspections as may be necessary to determine that the Customer' is

complying with the requirements set forth in the section for' the installation, operation and
maintenance of Customer-provided facilities, equipment and wMng in the connection of

such facilities and equipment to Company-provided facilities and equipment.

2.7.7. Title to all facilities provided by the Company under this tariff shall remain in the

Company's name or in the name of the carrier supplying the services and facilities being
resold.

2.8. Installation

Service is installed upon mutual agreement between the Customer and the Company. The service

agreement does not alter' rates specified in this tariff.
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2. RULES AND REGULATIONS cont'd.

2.9. Pa ment and Billin

2.9.1. Service is billed on a monthly basis, and consistent with Commission Rule 103-622.1,.

Bills are due and payable upon receipt. In addition to any other remedies the Company

may have, a late payment fee shall be applied on balances that remain unpaid for one
calendar month following the invoice date in the amount of one and one-half percent (1-
/2%) per month of the amount of the late payment starting from the invoice date, and

consistent with Commission Rule 103-622,2,

2.9.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-

requested service start date, the service commencement date, or the date set forth in

section 2.9.3., below. Partial month billings shall be prorated based on 30 days. Unless

otherwise referenced in this tariff, any fraction of a cent for the Company's service will

be rounded up to the next whole cent. Adjustment of bills will be handled in accordance
with Commission Rule 103-623.

2.9.3. Unless the Customer notifies the Company to the contrary within five (5) business days
after the service commencement date, service shall be deemed accepted by the Customer

as of that day, and charges shall accrue for the service as of the service commencement

date.

2.9.4. The Customer is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at

the Customer's number(s) via third party billing or collect billing; incurred at the specific
request of the Customer; or placed using a calling card issued to the Customer. The
security of the Customer's authorization codes is the responsibility of the Customer. The

Company reserves the right to bill all calls placed using Customer's authorization code.

2.9.5. Customer will be billed for and will be responsible for any applicable federal, state, or
local taxes, tax surcharges and similar fees related to the provision and use of service
unless Customer provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and

charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other governmental

authority in support of statutory or regulatory programs, such as Universal Service Fund,

Presubscribed Interexchange Carrier Charge, and payphone service provider

compensation.
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2. RULES AND REGULATIONS, eont'd.

2.9. Payment and Billing

2.9.1. Service is billed on a monthly basis, and consistent with Commission Rule 103-622.1..
Bills are due and payable upon receipt. In addition to any other remedies the Company

may have, a late payment fee shall be applied on balances that remain unpaid for one

calendar' month following the invoice date in the amount of one and one-half percent (1-

%%) per month of the amount of the late payment starting from the invoice date, and
consistent with Commission Rule 103-622.2.

2.9.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-
requested service start date, the service commencement date, or the date set forth in

section 2.9.3., below. Partial month billings shall be prorated based on 30 days. Unless
otherwise referenced in this tariff, any fraction of a cent for the Company's service will

be rounded up to the next whole cent. Adjustment of bills will be handled in accordance
with Commission Rule 103-623.

2.9.3. Unless the Customer notifies the Company to the contrary within five (5) business days
after the service commencement date, service shall be deemed accepted by the Customer

as of that day, and charges shall accrue for the service as of the service commencement
date.

2.9.4. The Customer' is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at
the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or placed using a calling card issued to the Customer. The
security of the Customer's authorization codes is the responsibility of the Customer. The

Company reserves the right to bill all calls placed using Customer's authorization code.

2.9.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar fees related to the provision and use of service

unless Customer' provides the Company with a valid exemption certificate. The
Company reserves the right to adjust its rates and charges, or impose additional rates and

charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other' governmental
authority in support of statutory or regulatory programs, such as Universal Service Fund,

Presubscribed Interexchange CarTier Charge, and payphone service provider

compensation.
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2. RULES AND REGULATIONS cont'd.

2.10. Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including

reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

2.11 Bad Chec~kC|rar e

If payment for service is made by a check, draft, or similar instrument (collectively "check") that

is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company, in addition to any other remedies available, will bill the Customer a twenty-five dollar

($25.00) charge and will re-deposit the check. If, after the check is re-deposited, it is returned by
the bank or financial institution for the second time, another twenty-five dollar ($25.00) charge
will be billed to the Customer. In addition, the Customer will be required to replace the returned

check with a payment in cash or equivalent to cash, such as cashier's check, certified check, or
money order. Notwithstanding the bad check charge provision as set forth in this section, the

Company may disconnect the service in the event of returned payment, as set forth in section 2.17
of this tariff. Charges will comply with Section 34-11-70(a) of the South Carolina Code of Laws.

2.12. Billin to Term

If the total charges incurred by the Customer for all usage identified in the term plan as being
contributory toward meeting the Customer's minimum spend commitment (net of any applicable
term plan or other discounts) for any monthly billing period are not at least equal to their timer

plan minimum, then for that month the Customer shall pay an additional charge (as a service
underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for contributory usage incurred that

month.

2.13. Dis uted Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five

(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of
the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the

accuracy of any portion of that bill at a later date„Consistent with Commission Rule 103-620(g),
the Company will notify all customers making a complaint that the Company is under the

jurisdiction of the Commission and that the customer may contact the Commission about the

complaint. The Company shall also provide the Commission' toll-free phone number and

address. The Company shall investigate each complaint in a manner consistent with Commission

Rule 103-628, and report the results to the Customer. During the period that the disputed amount

is under investigation, the Company shall not pursue any collection procedures or assess late fees
with regard to the disputed amount. The Customer shall be required to pay the undisputed
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2. RULES AND REGULATIONS_ cont'd.

2.10. Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including
reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer'.

2.11. Bad Check Charge

If payment for' service is made by a check, draft, or similar instrument (collectively "check") that
is returned unpaid by a bank or another' financial institution to the Company for any reason, the

Company, in addition to any other remedies available, will bill the Customer' a twenty-five dollar

($25.00) charge and will re-deposit the check. If, after' the check is re-deposited, it is returned by
the bank or financial institution for the second time, another twenty-five dollar ($25.00) charge
will be billed to the Customer'. In addition, the Customer will be required to replace the returned

check with a payment in cash or equivalent to cash, such as cashier's check, certified check, or
money order. Notwithstanding the bad check charge provision as set forth in this section, the

Company may disconnect the service in the event of returned payment, as set forth in section 2.17
of this tariff. Charges will comply with Section 34-11-70(a) of the South Carolina Code of Laws.

2.12. Billing to Term

If the total charges incurred by the Customer' for all usage identified in the term plan as being
contributory toward meeting the Customer's minimum spend commitment (net of any applicable

term plan or other' discounts) for' any monthly billing period are not at least equal to their timer

plan minimum, then for that month the Customer shall pay an additional charge (as a service
underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for' contributory usage incurred that
month.

2.13. Disputed Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five

(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of

the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the
accuracy of any portion of that bill at a later date.. Consistent with Commission Rule 103-620(g),

the Company will notify all customer's making a complaint that the Company is under the

jurisdiction of the Commission and that the customer may contact the Commission about the
complaint. The Company shall also provide the Commission' toll-free phone number and

address. The Company shall investigate each complaint in a manner consistent with Commission

Rule 103-628, and report the results to the Customer. During the period that the disputed amount

is under investigation, the Company shall not pursue any collection procedures or assess late fees
with regard to the disputed amount. The Customer shall be required to pay the undisputed
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portion of the bill, and if not paid, the Company may discontinue service„Company shall

conform to R„103-623regarding adjustment of bills.

2. RULES AND REGULATIONS cont'd.

2.14. Notices to the Com an b Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.14.1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer' s

service order form;

(B) All other notices such as ordering of service, changes of service, billing inquiries,
and other notices regarding service.

2.14.2. Notices pertaining to 2.14.1,.(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shall be either delivered in person, or sent by certified
mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail.

2.14.3. Notices pertaining to 2.14,.1,.(B), above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically
confirmed, or sent by regular mail.

2.15. Cancellation or Termination of Service b Customer

2.15.1. Cancellation of Service Prior to Service Commencement Date

Pursuant to Commission Rule 103-624.3, a Customer may cancel service, at any time, by
providing written or verbal notice to the Company. If Customer cancels an application
for service prior to the service commencement date, Customer shall be liable for any
costs incurred by the Company in provisioning the service as well as the Company's

applicable administrative fees, if any.

2.15.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may,

by providing thirty (30) days advance written notice to the Company, terminate such

service without incurring liability„Upon such a termination, Customer shall immediately

cease using the service and pay the Company for all charges incurred by Customer
through the date such service is discontinued.
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portionof the bill, andif not paid,the Companymaydiscontinueservice..Companyshall
conformto R. 103-623regardingadjustmentofbills.

2. RULES AND REGULATIONS, eont'd.

2.14. Notices to the Company by Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.14.1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer's

service order form;

(B) All other notices such as ordering of service, changes of service, billing inquiries,
and other notices regarding service.

2.14.2. Notices pertaining to 2.14.1 ..(A), above, shall be sent to the Company's principal place of

business, shall be in writing, and shall be either delivered in person, or sent by certified

mail with return receipt requested, or by facsimile, electronically confirmed and followed
up immediately by regular mail.

2.14.3. Notices pertaining to 2.14.1..(B), above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

2.15. Cancellation or Termination of Service by Customer

2.15.1. Cancellation of Service Prior to Service Commencement Date

Pursuant to Commission Rule 103-624.3, a Customer' may cancel service, at any time, by

providing written or' verbal notice to the Company. If Customer cancels an application

for service prior to the service commencement date, Customer shall be liable for any

costs incurred by the Company in provisioning the service as well as the Company's
applicable administrative fees, if any.

2.15.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may,

by providing thirty (30) days advance written notice to the Company, terminate such
service without incurring liability.. Upon such a termination, Customer shall immediately

cease using the service and pay the Company for all charges incurTed by Customer'

through the date such service is discontinued.
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2. RULES AND REGULATIONS cont'd.

2.15. Cancellation or Termination of Service b Customer cont'd.

2.15.3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days

advance written notice to the Company, terminate such service prior to the expiration of
its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(B) Customer shall pay the Company for all charges incurred for that service through

the date that service is discontinued; and

(C) Customer shall pay the Company any promotion credits provided to Customer by
the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining

in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three
months) x $400 (minimum monthly commitment), or $1,200.

2.15.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer

have agreed to renew such service for a specified period of time, the Company shall

continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.
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2.15.

2. RULES AND REGULATIONS, eont'd.

Cancellation or Termination of Service bv Customer, cont'd.

2.15.3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days
advance written notice to the Company, terminate such service prior to the expiration of

its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(B) Customer shall pay the Company for all charges incurred for that service through
the date that service is discontinued; and

(c) Customer' shall pay the Company any promotion credits provided to Customer by

the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining
in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three
months) x $400 (minimum monthly commitment), or $1,200.

2.15.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer
have agreed to renew such service for a specified period of time, the Company shall

continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the
Company may adjust the charges to the applicable month-to-month rate.
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2. RULES AND REGULATIONS cont'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an

access carrier, other authorized communications common carrier or with private systems,

subject to the technical limitations established by the Company. Service furnished by the

Company is not part of a joint undertaking with such other carriers. Any special interface

equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of others shall be provided at the Customer's expense, .

2.16.2. Interconnection with the facilities or services of other carriers shall be under the

applicable terms and conditions of the other carriers' tariffs, if any. The Customer is

responsible for taking all necessary legal steps for interconnecting its Customer-provided

terminal equipment or communications systems with such other carriers' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection.

2.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's
facilities such that the signals emitted into the carrier's network are of the following:

proper mode, bandwidth, power, data speed, and signal level for the intended use by the

Customer. If the Customer maintains and operates its equipment in a manner that may
cause an imminent harm to the Company's equipment, personnel or the quality of service
to other customers, the Company may require the use of protective equipment at the
Customer's expense. If this fails to produce quality and safety satisfactory to the

Company, the Company may, upon written notice, terminate the Customer's service
pursuant to section 2„9,. 14,. of this tariff.

2.16.4. The Customer agrees to use and maintain the Company-provided equipment in

accordance with instructions of the Company. Failure to do so will void liability for
interruption of service and may make the Customer responsible for damage to the
Company's equipment pursuant to this section. Risk of loss for any Company-furnished

equipment shall pass to Customer upon delivery of such equipment to Customer' s

premises„

2.16.5. Title to any Company-furnished equipment shall at all times remain with the Company or
its designee(s)„Customer shall not permit any liens or encumbrances to be placed upon
such equipment, and the Company shall have the right to take all actions necessary
(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment„
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2. RULES AND REGULATIONS, cont'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an
access carrier; other authorized communications common carrier or with private systems,

subject to the technical limitations established by the Company. Service furnished by the

Company is not part of a joint undertaking with such other' carriers. Any special interface
equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of others shall be provided at the Customer's expense..

2.16.2. Interconnection with the facilities or services of other carriers shall be under' the

applicable terms and conditions of the other carriers' tariffs, if any. The Customer is

responsible for taking all necessary legal steps for interconnecting its Customer-provided

terminal equipment or' communications systems with such other carriers' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection.

2.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's

facilities such that the signals emitted into the carrier's network are of the following:

proper mode, bandwidth, power, data speed, and signal level for the intended use by the
Customer'. If the Customer maintains and operates its equipment in a manner that may

cause an imminent harm to the Company's equipment, personnel or' the quality of service
to other customers, the Company may require the use of protective equipment at the

Customer's expense. If this fails to produce quality and safety satisfactory to the

Company, the Company may, upon written notice, terminate the Customer's service
pursuant to section 2..9..14.. of this tar'iff.

2.16.4. The Customer' agrees to use and maintain the Company-provided equipment in

accordance with instructions of the Company. Failure to do so will void liability for

interruption of service and may make the Customer responsible for damage to the
Company's equipment pursuant to this section. Risk of loss for any Company-furnished

equipment shall pass to Customer upon delivery of such equipment to Customer's

premises..

2.16.5. Title to any Company-furnished equipment shall at all times remain with the Company or

its designee(s).. Customer' shall not permit any liens or encumbrances to be placed upon
such equipment, and the Company shall have the right to take all actions necessary

(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment..
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2. RULES AND REGULATIONS cont'd.

2.16. Interconnection cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment

delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as

when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incurred by the Company due to the

Customer's failure to comply with this provision„

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or
otherwise) and any related documentation (collectively "software") to Customer,

Customer shall use the software only with Company-furnished equipment and service.
Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any

form or by any means, or (b) use the software for any purpose other than as set forth in

this section. Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by
the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its

long distance carrier for the Customer-designated telephone numbers and to contact the

local service provider on its behalf.

2.17. Discontinuance of Service b the Com an

In addition to any other remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or cancel an application for service. Service may be denied or
discontinued in compliance with R. 103-625 and with R. 103-633.
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2. RULES AND REGULATIONS, cont'd.

2.16. Interconnection, cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment

delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as
when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incurred by the Company due to the

Customer's failure to comply with this provision..

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or'

otherwise) and any related documentation (collectively "software") to Customer,

Customer shall use the software only with Company-furnished equipment and service.
Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any

form or by any means, or (b) use the software for any purpose other than as set forth in
this section. Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by

the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its
long distance carrier for the Customer-designated telephone numbers and to contact the

local service provider on its behalf.

2.17. Discontinuance of Service by the Company

In addition to any other remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or' cancel an application for service. Service may be denied or

discontinued in compliance with R. 103-625 and with R. 103-633.
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2. RULES AND REGULATIONS cont'd.

2.18. Ins ection Testin and Ad'ustment

2.18.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tariff are being complied with in

the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of
the Customer's departure from any of these requirements.

2.18.2. Upon reasonable notice, the facilities provided by the Company shall be made available

to the Company for such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.18.3. In the event of service interruption, the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to
the customer's premises.

2.18.4. No interruption of service allowance will be granted for the time during which such tests
and adjustments are made.

2.19. Allowance for Interru tions

2.19.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in

access or termination facilities provided by other carriers, which may be remedied by re-

dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g., noisy circuit), one-way transmission (one party is

unable to hear the other), or involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number. To
receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service

subscribed to, the difficulty experienced, and the approximate time the call was

placed.

(B) Credit allowance will not be made for (1) interruptions not reported to Company,
or (2) interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. If Customer elects to use another means of
communications after one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.

Issued:
Todd Heinrich

President
1301 Broadway

Suite 126
Paducah, KY 42001
theinrich@hcis„net

Effective:

AeroCommunications,LLC SCTariffNo,.2
Page21

2. RULES AND REGULATIONS, cont'd.

2.18. Inspection, Testing and Adjustment

2.18.1. The Company may, upon reasonable notice, make such tests and inspections as may be
necessary to determine whether the requirements of this tariff are being complied with in

the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of

the Customer's departure from any of these requirements.

2.18.2. Upon reasonable notice, the facilities provided by the Company shall be made available

to the Company for' such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.18.3. In the event of service interruption, the Customer shall cooperate in good faith to the
extent necessary to reinstate the service, including the provision of immediate access to

the customer's premises.

2.18.4. No interruption of service allowance will be granted for the time during which such tests

and adjustments are made.

2.19. Allowance for' Interruptions

2.19.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in

access or termination facilities provided by other carriers, which may be remedied by re-
dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g., noisy circuit), one-way transmission (one party is

unable to hear the other), or involuntary disconnection caused by deficiencies in
service. Customer may also be granted credit for reaching a wrong number'. To

receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service
subscribed to, the difficulty experienced, and the approximate time the call was

placed.

(B) Credit allowance will not be made for' (1) interruptions not reported to Company,

or (2) interruptions that are due to the failure of power, equipment, systems or

services not provided by Company. If Customer' elects to use another means of
communications after one of the above interruptions, or during a period when

Customer' is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.
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2. RULES AND REGULATIONS cont'd.

2.19. Allowance for Interru tions cont'd.

2.19.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish

communications with the other party. Where a call has been interrupted due to poor
transmission or one-way transmission, the Customer will be given a credit allowance up

to an amount equivalent to the charge for the last three minutes of the interrupted call, or

for an entire call if it lasted less than three minutes. A Customer who has reached a

wrong number will be given a credit allowance up to an amount equivalent to the charge

for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative, .

2.19.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(C) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance

in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.
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2.19.

2. RULES AND REGULATIONS, cont'd.

Allowance for Interiuptions, cont'd.

2.19.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish
communications with the other' party. Where a call has been interrupted due to poor

transmission or' one-way transmission, the Customer will be given a credit allowance up

to an amount equivalent to the charge for' the last three minutes of the interrupted call, or'
for an entire call if it lasted less than three minutes. A Customer who has reached a

wrong number will be given a credit allowance up to an amount equivalent to the charge
for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative..

2.19.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for' as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for' a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or' termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in
an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or'

(c) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance
in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour' period or fraction thereof.
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2. RULES AND REGULATIONS cont'd.

2.19. Allowance for Interru tions cont'd.

2.19.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(B) Interruptions due to the failure of power, equipment, systems, or services not

provided by the Company; or

(C) Interruptions during any period during which Company or its agents are not

afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

Interruptions during any period when the Customer or user has released the

service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service

for testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(G) Interruptions that are due to a cause beyond Company's reasonable control,

including, without limitation, problems with the Customer's terminal equipment,

or failure of Customer to meet its responsibilities set forth in this tariff.

2.19.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but

declines to release it for testing and repair, the service is deemed to be impaired, but not

interrupted, and, therefore, no credit for the interruption will be allowed.

2„19., 6. If the Customer elects to use another means of communication during the period of
interruption, the Customer must pay the charges for the alternative service used.

Issued:
Todd Heinrich

President
1301 Broadway

Suite 126
Paducah, KY 42001
theinrich@hcis. net

Effective:

AeroCommunications,LLC SCTariffNo. 2
Page23

2.19.

2. RULES AND REGULATIONS, cont'd.

Allowance for Interruptions, cont'd.

2.19.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer', Customer's authorized

user', or' agent and/or designees; or

(B) Interruptions due to the failure of power', equipment, systems, or services not

provided by the Company; or'

(c) Interruptions during any period during which Company or its agents are not

afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the
service to Company for' maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service

for testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(G) InterTuptions that are due to a cause beyond Company's reasonable control,
including, without limitation, problems with the Customer's terminal equipment,

or failure of Customer to meet its responsibilities set forth in this tariff.

2.19.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but
declines to release it for' testing and repair, the service is deemed to be impaired, but not

interrupted, and, therefore, no credit for the interruption will be allowed.

2..19.6. If the Customer elects to use another means of communication during the period of

interruption, the Customer must pay the charges for the alternative service used.
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2. RULES AND REGULATIONS cont'd.

2.20. 0 erator Service Rules

The Company will enforce the operator service rules specified by the Commission and by the

FCC.

2.21. Access to Tele hone Rela Services

Where required by the Commission, the Company will participate in telephone relay services for

handicapped and/or hearing impaired end users and will comply with all regulations and

requirements. The Company shall impose any monthly surcharge or any other related charge

upon its local exchange telecommunications subscribers as may be required by state law.

2.22. Access to Carrier of Choice

End users of the Company's local service shall have the right to select the interexchange

telecommunications service provider (IXC) of their choice. The IXC should request

confirmations/verifications of choice from its customers no later than the date of submission of its

first bill to the Customer. The Company shall maintain signed letters of agency or confirmations

of choice on file for use in dispute resolution.
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2. RULES AND REGULATIONS, cont'd.

2.20. Operator Service Rules

The Company will enforce the operator service rules specified by the Commission and by the
FCC.

2.21. Access to Telephone Relay Services

Where required by the Commission, the Company will participate in telephone relay services for

handicapped and/or hearing impaired end users and will comply with all regulations and
requirements. The Company shall impose any monthly surcharge or any other' related charge

upon its local exchange telecommunications subscribers as may be required by state law.

2.22. Access to Carrier of Choice

End users of the Company's local service shall have the right to select the interexchange
telecommunications service provider (IXC) of their' choice. The IXC should request
confirmations/verifications of choice from its customer's no later than the date of submission of its

first bill to the Customer. The Company shall maintain signed letters of agency or confirmations

of choice on file for' use in dispute resolution.
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2. RULES AND REGULATIONS cont'd.

2.23. Director Listin s

2.23.1. The Company does not publish a directory of subscriber listings. The Company does,
however, arrange for the Customer's main billing number to be placed in the directory or
directories of the dominant local exchange carrier.

2„23.2. The rates and regulations specified herein for directory listings apply only to the

alphabetical section of the directory. Listings are intended solely for the purpose of
identifying subscriber's telephone number and as an aid to the use of telephone service.

2.23.3. The listings of subscribers, either without charge or at the rate specified within this tariff
for other listings, are arranged alphabetically and are not intended for special prominence

of arrangement. In accepting listings as requested by subscribers or prospective
subscribers, the Company will not be a party to controversies between subscribers as a

result of the publication of such listings in the directories.

2.23.4. Listings must conform to the Company's specifications with respect to the directories.

The Company reserves the right to reject listings when, in its sole judgment, such listings

would violate the integrity of Company records and the directories, confuse individuals

using the directory, or when the Customer cannot provide satisfactory evidence that he or
she is authorized to do business as requested.

2„23,.5„TheCompany reserves the right to limit the length of any listing to one line in the

directory by use of abbreviations when, in its sole judgment, the clearness of the listing

and the identification of the subscriber is not impaired„

2.23.6. Generally, the listed address is the location of the subscriber's place of business or

residence.

2.23.7. Liability of the Company due to directory errors and omissions is as specified in section 2
of this tariff.

2.23.8. Generally, a business listing consists of a name or dual name, a designation descriptive of
the subscriber's business if not self-explanatory, the address, and the business telephone

number. The main listing is ordinarily the name of the individual, firm or corporation
which contracts for the service or the name under which a business is regularly

conducted.
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2. RULES AND REGULATIONS, cont'd.

2.23. Directory Listings

2.23.1. The Company does not publish a directory of subscriber listings. The Company does,
however, arrange for the Customer's main billing number to be placed in the directory or

directories of the dominant local exchange carrier.

2..23.2. The rates and regulations specified herein for' directory listings apply only to the

alphabetical section of the directory. Listings are intended solely for the purpose of

identifying subscriber's telephone number and as an aid to the use of telephone service.

2.23.3. The listings of subscribers, either without charge or at the rate specified within this tariff

for other listings, are arranged alphabetically and are not intended for special prominence

of arrangement. In accepting listings as requested by subscribers or prospective
subscribers, the Company will not be a party to controversies between subscribers as a

result of the publication of such listings in the directories.

2.23.4. Listings must conform to the Company's specifications with respect to the directories.

The Company reserves the right to reject listings when, in its sole judgment, such listings
would violate the integrity of Company records and the directories, confuse individuals

using the directory, or when the Customer cannot provide satisfactory evidence that he or

she is authorized to do business as requested.

2.23 ,.5,, The Company reserves the right to limit the length of any listing to one line in the

directory by use of abbreviations when, in its sole judgment, the clearness of the listing
and the identification of the subscriber is not impaired

2.23.6. Generally, the listed address is the location of the subscriber's place of business or
residence.

2.23.7. Liability of the Company due to directory errors and omissions is as specified in section 2
of this tariff.

2.23.8. Generally, a business listing consists of a name or dual name, a designation descriptive of

the subscriber's business if not self-explanatory, the address, and the business telephone
number. The main listing is ordinarily the name of the individual, firm or corporation
which contracts for the service or' the name under which a business is regularly

conducted.
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2. RULES AND REGULATIONS cont'd.

2.24. S ecial Construction

Subject to the agreement of the Company and to all of the regulations contained in this tariff,

special construction of facilities may be undertaken on a reasonable efforts basis at the request of
the Customer. Special construction is construction:

(A) Where facilities are not presently available and there is no other requirement for the

facilities so constructed;

(B) Of a type other than that which the Company would "normally" utilize in the furnishing

of its services;

(C) Over a route other than that which the Company would normally utilize in the furnishing

of its services;

(D) In a quantity greater than that which the Company would normally construct;

(E) On an expedited basis;

(F) On a temporary basis until permanent facilities are available;

(G) Involving abnormal costs; or

(H) In advance of its normal construction, .

2.25. Universal Emer enc Tele hone Number Service 911 E911$

2.25.1. This tariff does not provide for the inspection or constant monitoring of facilities to
discover error, defects or malfunctions in the service, nor does the Company undertake

such responsibility.

2.25.2. 911 information consisting of the names, addresses and telephone numbers of all

telephone customers is confidential. The Company will release such information via the

Data Management System only after a 911 call has been received, on a call by call basis,

only for the purpose of responding to an emergency call in progress.

2.25.3. The 911 calling party, by dialing 911,waives the privacy afforded by non-listed and non-

published service to the extent that the telephone number, name, and address associated

with the originating station location are furnished to the Public Safety Answering Point.
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2.24.

2.25.

2. RULES AND REGULATIONS_ cont'd.

Special Construction

Subject to the agreement of the Company and to all of the regulations contained in this tariff,

special construction of facilities may be undertaken on a reasonable efforts basis at the request of

the Customer. Special construction is construction:

(A) Where facilities are not presently available and there is no other requirement for the
facilities so constructed;

(B) Of a type other than that which the Company would "normally" utilize in the furnishing
of its services;

(C) Over a route other than that which the Company would normally utilize in the fUrTlishing
of its services;

(D) In a quantity greater than that which the Company would normally construct;

(E) On an expedited basis;

(F) On a temporary basis until permanent facilities are available;

(G) Involving abnormal costs; or

(H) In advance of its normal construction..

Universal Emergency Telephone Number' Service (911, E911)

2.25.1. This tariff does not provide for the inspection or constant monitoring of facilities to
discover error, defects or malfunctions in the service, nor does the Company undertake

such responsibility.

2.25.2. 911 information consisting of the names, addresses and telephone numbers of all

telephone customer's is confidential. The Company will release such information via the
Data Management System only after a 911 call has been received, on a call by call basis,

only for the purpose of responding to an emergency call in progress.

2.25.3. The 911 calling party, by dialing 911, waives the privacy afforded by non-listed and non-

published service to the extent that the telephone number', name, and address associated

with the originating station location are furnished to the Public Safety Answering Point.
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2. RULES AND REGULATIONS cont'd.

2.25. Universal Emer enc Tele bone Number Service 911 E911) cons'd.

2.25.4. After the establishment of service, it is the Public Safety Agency's responsibility to

continue to verify the accuracy of and to advise the Company of any changes as they

occur in street names, establishment of new streets, changes in address numbers used on

existing streets, closing and abandonment of streets, changes in police, fire, ambulance or

other appropriate agencies' jurisdiction over any address, annexations and other changes

in municipal and county boundaries, incorporation of new cities or any other similar

matter that may affect the routing of 911 calls to the proper Public Safety Answering

Point.

2.25.5. The Company assumes no liability for any infringement or invasion of any right of
privacy of any person or persons caused, or claimed to be caused, directly or indirectly by
the use of 911 Service. Under the terms of this tariff, the Public Safety Agency must

agree (except where the events, incidents, or eventualities set forth in this sentence are the

result of the Company's gross negligence or willful misconduct), to release, indemnify,

defend and hold harmless the Company from any and all losses or claims whatsoever,

whether suffered, made, instituted, or asserted by the Public Safety Agency or by any

other party or person, for any personal injury to or death of any person or persons, or for

any loss, damage, or destruction of any property, whether owned by the Customer or
others. Under the terms of this tariff, the Public Safety Agency must also agree to

release, indemnify, defend and hold harmless the Company for any infringement of
invasion of the right of privacy of any person or persons, caused or claimed to have been

caused, directly or indirectly, by the installation, operation, failure to operate,

maintenance, removal, presence, condition, occasion, or use of 911 service features and

the equipment associated therewith, or by any services furnished by the Company in

connection therewith, including, but not limited to, the identification of the telephone

number, address, or name associated with the telephone used by the party or parties

accessing 911 service hereunder, and which arise out of the negligence or other wrongful

act of the public safety agency, its user, agencies or municipalities, or the employees or

agents of any one of them, or which arise out of the negligence, other than gross

negligence or willful misconduct, of the Company, its employees or agents.

2.26 Commission Com laints

As set out in Commission Rule 103-616, the Company shall respond to a complaint conveyed to the

Company by the Commission in a timely and thorough manner, not to exceed fourteen days from the

receipt of the complaint by the utility in writing, . All oral complaints, including inquiries will be

investigated and disposed of within seven days, unless the complaint is of an extraordinary nature„
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2. RULES AND REGULATIONS, cont'd.

2.25. Universal Emergency Telephone Number Serazice (911, E911), cont'd.

2.25.4. After the establishment of service, it is the Public Safety Agency's responsibility to

continue to verify the accuracy of and to advise the Company of any changes as they
occur in street names, establishment of new streets, changes in address numbers used on

existing streets, closing and abandonment of streets, changes in police, fire, ambulance or

other appropriate agencies' jurisdiction over any address, annexations and other changes
in municipal and county boundaries, incorporation of new cities or any other' similar

matter' that may affect the routing of 911 calls to the proper Public Safety Answering
Point.

2.25.5. The Company assumes no liability for' any infringement or invasion of any right of

privacy of any person or persons caused, or claimed to be caused, directly or' indirectly by
the use of 911 Service. Under' the terms of this tariff, the Public Safety Agency must

agree (except where the events, incidents, or' eventualities set forth in this sentence are the

result of the Company's gross negligence or' willful misconduct), to release, indemnify,
defend and hold harmless the Company from any and all losses or claims whatsoever,

whether suffered, made, instituted, or asserted by the Public Safety Agency or by any

other party or' person, for any personal injury to or death of any person or persons, or for

any loss, damage, or destruction of any property, whether' owned by the Customer or
others. Under the terms of this tariff, the Public Safety Agency must also agree to

release, indemnify, defend and hold harmless the Company for any infringement of
invasion of the right of privacy of any person or' persons, caused or claimed to have been

caused, directly or indirectly, by the installation, operation, failure to operate,
maintenance, removal, presence, condition, occasion, or' use of 911 service features and

the equipment associated therewith, or by any services furnished by the Company in
connection therewith, including, but not limited to, the identification of the telephone

number', address, or' name associated with the telephone used by the party or parties

accessing 911 service hereunder, and which arise out of the negligence or other wrongful

act of the public safety agency, its user, agencies or municipalities, or the employees or

agents of any one of them, or which arise out of the negligence, other than gross
negligence or willful misconduct, of the Company, its employees or agents.

2.26 Commission Complaints

As set out in Commission Rule 103-616, the Company shall respond to a complaint conveyed to the

Company by the Commission in a timely and thorough manner, not to exceed fourteen days fiom the

receipt of the complaint by the utility in writing.. All oral complaints, including inquiries will be

investigated and disposed of within seven days, unless the complaint is of an extraordinary nature..
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES

3.1. Local Exchan e Service

Local Exchange Service consists of services furnishing switched communication in connection

with one-way and/or two-way information transmission points within a Local Calling Area

offered pursuant to this tariff. Local Exchange Services provide a Customer with a connection to

the public switched network which enables the Customer to:

(A) Receive calls from other stations on the public switched telephone network;

(B) Access the Company's Local Calling Services as set forth in this tariff;

(C) Access intraLATA, interLATA, intrastate, interstate, and international calling services

provided by other certified common carriers;

(D) Access (at no additional charge) the Company's operator and customer service center for

service-related assistance; access toll-free telecommunications services such as 800, 888,
877 NPA; and access 911 service for emergency calling.

If available in the territory of the underlying incumbent local exchange carrier, Local Exchange

Services may be used to originate calls to other telephone companies' caller-paid information

services (e.g., NPA 900, etc.). Calls to those numbers and other numbers used for caller-paid

information services can be blocked by the Company's switch at the Customer's request.

Customers that request Call Blocking will be charged as per this tariff.

Local Exchange Service provides an individual access line for the transmission of two-way

switched voice or data communication within a local calling area. The individual access line is

the connecting facility between a Customer's premise and a serving central office that provides

Customer access to the switched network for placing and receiving calls. The individual access

line also enables the Customer to access the service of long distance carriers.
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3.1.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES

Local Exchange Service

Local Exchange Service consists of services furnishing switched communication in connection

with one-way and/or two-way information transmission points within a Local Calling Area
offered pursuant to this tariff. Local Exchange Services provide a Customer with a connection to

the public switched network which enables the Customer to:

(A) Receive calls from other stations on the public switched telephone network;

(B) Access the Company's Local Calling Services as set for_th in this tariff;

(c) Access intraLATA, interLATA, intrastate, interstate, and international calling services

provided by other certified common carriers;

(D) Access (at no additional charge) the Company's operator' and customer service center for
service-related assistance; access toll-free telecommunications services such as 800, 888,

877 NPA; and access 911 service for emergency calling.

If available in the territory of the underlying incumbent local exchange carrier, Local Exchange

Services may be used to originate calls to other telephone companies' caller-paid information

services (e.g., NPA 900, etc.). Calls to those numbers and other numbers used for caller-paid
information services can be blocked by the Company's switch at the Customer's request.

Customers that request Call Blocking will be charged as per this tariff.

Local Exchange Service provides an individual access line for the transmission of two-way
switched voice or data communication within a local calling area. The individual access line is

the connecting facility between a Customer's premise and a serving central office that provides

Customer access to the switched network for placing and receiving calls. The individual access
line also enables the Customer to access the service of long distance carriers.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. Local Exchan e Service cont'd.

3.1.1 Sin le Line Service

Single Line Service provides a Business or Residential Customer with a single, voice-

grade telephonic communications channel which can be used to place or receive one call

at a time. Single Lines are provided for connection of Customer-provided single station

sets or facsimile machines to the public switched telecommunications network. Each

Single Line may be configured into a hunt group with other Company-provided Single

Lines. Each Single Line can be provided with any of the optional features as listed in

Section .3.1,.4„Non-Recurring Charges appear in Section 3.1.7. Monthly Recurring rates

per Single Line Service apply as follows:

Per Line- Basic Local Exchange
Per Line- Extended Local Calling

Monthly Recurring

$50.00
$30.00

3.1.2 Basic Trunk Service

Basic Trunk Service provides a Customer a voice-grade telephonic communications

channel which can be used to place or receive one call at a time. Basic Trunks are

provided for connection of Customer-provided private branch exchange (PBX) to the

public switched telecommunications network. Non-Recurring Charges appear in Section

3.1.7. Monthly Recurring rates per Basic Trunk Service apply as follows:

Per Trunk

3.1.3. DID Trunk Service

Monthly Recurring

$150.00

DID Trunk Service provides a Business Customer with a single, voice-grade telephonic

communications channel which can be used to receive incoming calls one call at a time.

DID Trunk Service transmits the dialed digits for all incoming calls allowing the

customer's PBX to route incoming calls directly to individual station corresponding to
each individual DID number. Charges for DID Trunk Services include Basic Trunk rates

(non-recurring and monthly recurring) as set forth in Section 3.1.2. in addition to the DID
Trunk Termination rates.

Per Termination (per trunk)

Monthly Recurring

$200.00
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

3.1. Local Exchange Service, cont'd.

3.1.1 Single Line Service

Single Line Service provides a Business or Residential Customer with a single, voice-

grade telephonic communications channel which can be used to place or receive one call
at a time. Single Lines are provided for connection of Customer-provided single station

sets or facsimile machines to the public switched telecommunications network. Each

Single Line may be configured into a hunt group with other Company-provided Single

Lines. Each Single Line can be provided with any of the optional features as listed in
Section 3.1..4.. Non-Recurring Charges appear' in Section 3.1.7. Monthly Recurring rates

per' Single Line Service apply as follows:

Monthly Recurring

Per' Line- Basic Local Exchange
Per Line- Extended Local Calling

$50.00

$30.00

3.1.2 Basic Trunk Service

Basic Trunk Service provides a Customer a voice-grade telephonic communications

channel which can be used to place or receive one call at a time. Basic Trunks are

provided for connection of Customer-provided private branch exchange (PBX) to the
public switched telecommunications network. Non-Recurring Charges appear in Section

3.1.7. Monthly Recurring rates per Basic Trunk Service apply as follows:

Monthly Recurring
Per Trunk $150.00

3.1.3. DID Trunk Service

DID Trunk Service provides a Business Customer with a single, voice-grade telephonic
communications channel which can be used to receive incoming calls one call at a time.

DID Trunk Service transmits the dialed digits for all incoming calls allowing the

customer's PBX to route incoming calls directly to individual station corresponding to

each individual DID number. Charges for DID Trunk Services include Basic Trunk rates

(non-recurring and monthly recurring) as set forth in Section 3.1.2. in addition to the DID
Trunk Termination rates.

Monthly Recurring

Per Termination (per trunk) $200.00
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. Local Exchan e Service cont'd.

3.1.4. 0 tional Features

The following is a list of optional features for use with Local Exchange Services.

3.1.4.1. Line 0 tions

Feature installation
Call forwarding
Call forwarding-busy
Call forwarding-busy/no answer
Call forwarding-no answer
Call forwarding-select
Caller ID
Caller ID with name
Call waiting
Distinctive ringing
Remote call forwarding
Repeat dialing
Return call
Selective call rejection
Signal ring-1 number

Signal ring-2 numbers

Speed dial-8

Speed dial-30
Three-way calling

Monthly
Recurring

Charge
$5.00
$5.00
$5,.00
$5.00
$5.00
$5.00
$5.00
$.5.00
$5,.00
$5.00
$5„00
$5.00
$5.00
$5.00
$5„00
$5,.00
$5.00
$5.00
$5.00

Non-
Recurring
Charges

$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5,.00
$5.00
$5.00
$5.00
$5.00
$5„00
$5.00
$5.00
$5.00
$5.00
$5,.00

3.1.4.2. Direct Inward Dial ~DTD~Service

DID Service is an optional feature which can be purchased in conjunction with

Company-provided Basic Trunks or Digital Trunks. DID service transmits the

dialed digits for all incoming calls allowing the Customer's PBX to route

incoming calls directly to individual stations corresponding to each individual

DID number. Charges for DID capability and DID number blocks apply in

addition to charges specified for Basic Trunks or Digital Trunks in Sections

3.1.2. and 3,. 1.3., respectively.

Each group of 20 DID numbers

Monthly Recurring

$25.00

Issued:
Todd Heinrich

President
1301 Broadway

Suite 126
Paducah, KY 42001
theinrich@hcis. net

Effective:

AeroCommunications,LLC SCTariffNo. 2
Page30

3.1.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Local Exchange Service, cont'd.

3.1.4. Optional Features

The following is a list of optional features for use with Local Exchange Services.

3.1.4.1. Line Options

Monthly Non-

Recurring Recurring

Charge Charges
Feature installation $5.00 $5.00

Call forwarding $5.00 $5.00

Call forwarding-busy $5..00 $5.00
Call forwarding-busy/no answer $5.00 $5.00

Call forwarding-no answer $5.00 $5.00

Call forwarding-select $5.00 $5.00
Caller ID $5.00 $5.00
Caller ID with name $5.00 $5.00

Call waiting $5..00 $5..00
Distinctive ringing $5.00 $5.00

Remote call forwarding $5..00 $5.00
Repeat dialing $5.00 $5.00
Return call $5.00 $5.00

Selective call rejection $5.00 $5..00

Signal ring-1 number $5..00 $5.00

Signal ring-2 number's $5..00 $5.00

Speed dial-8 $5.00 $5.00
Speed dial-30 $5.00 $5.00

Three-way calling $5.00 $5..00

3.1.4.2. Direct Inward Dial (DID) Service

DID Service is an optional feature which can be purchased in conjunction with

Company-provided Basic Trnnks or Digital Trunks. DID service transmits the

dialed digits for' all incoming calls allowing the Customer's PBX to route
incoming calls directly to individual stations corresponding to each individual

DID number'. Charges for DID capability and DID number blocks apply in

addition to charges specified for Basic Trunks or Digital Trunks in Sections

3.1.2. and 3..1.3., respectively.

Monthly Recurring

Each group of 20 DID numbers $25.00
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. Local Exchan e Service cont'd.

3.1.5. Local Calling Service

Local Calling Service provides a Customer with the ability to originate calls from a

Company-provided access line to all other stations on the public switched telephone

network bearing the designation of the same central office of the calling exchange.

Per minute rate: $0„10

3.1.6. IntraLATA Callin

An IntraLATA Area Call is a call which originates and terminates outside an exchange

area but within the caller's LATA and is billed per call according to the duration of the

call. IntraLATA calls are not eligible for term or volume discounts, . Calls are billed in

six second increments, with an eighteen second call minimum.

Switched
Dedicated

Rate er minute

$0.30
$0.30

3.1.7. Service Connection Char es

Service connection charges are non-recurring charges which apply for the connection,

move, or change of local telephone service. One or more service connection charges may

apply to each Customer order depending upon the work functions performed.

All changes in location of Customer's service from one premises to another are treated as

new service establishment with service connection charges applying„Service connection

charges are associated with, but not necessarily limited to:

Service establishment;
Telephone number changes;
Restoral of service after temporary suspension at the Customer's request;
Reconnection for suspended service after a temporary deniaVdisconnection for non-

payment.

3.1.7.1. Installation of Service Char e

The installation of service charge applies for establishing each initial or

additional line or trunk„The charge includes initial ordering, central office work,

and exchange access line work.
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3.1.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Local Exchange Service, cont'd.

3.1.5. Local Calling Service

Local Calling Service provides a Customer with the ability to originate calls fiom a
Company-provided access line to all other stations on the public switched telephone

network bearing the designation of the same central office of the calling exchange.

Per minute rate: $ 0..10

3.1.6. IntraLATA Calling

An IntraLATA Area Call is a call which originates and terminates outside an exchange
area but within the caller's LATA and is billed per call according to the duration of the

call. IntraLATA calls are not eligible for term or volume discounts.. Calls are billed in

six second increments, with an eighteen second call minimum.

Rate per minute
Switched $0.30
Dedicated $0.30

3.1.7. Service Connection Charges

Service connection charges are non-recurring charges which apply for the connection,

move, or change of local telephone service. One or more service connection charges may

apply to each Customer order depending upon the work functions performed.

All changes in location of Customer's service from one premises to another are treated as
new service establishment with service connection charges applying.. Service connection

charges are associated with, but not necessarily limited to:

- Service establishment;

- Telephone number changes;
- Restoral of service after' temporary suspension at the Customer's request;

- Reconnection for suspended service after a temporary denial/disconnection for non-

payment.

3.1.7.1. Installation of Service Charge

The installation of service charge applies for' establishing each initial or

additional line or trunk.. The charge includes initial ordering, central office work,

and exchange access line work.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. Local Exchan e Service cont'd.

3.1.7. Service Connection Char es cont'd.

3.1.7.2. Chan e Order Char e

The change order charge applies per line or trunk for miscellaneous customer-

requested changes on existing service. Change order applies for:

(A) Each telephone number changed when requested by the Customer;

(B) Each line or trunk restored after service is temporarily denied for

nonpayment;

(C) Each line or trunk being temporarily suspended at the request of the

Customer.

A site visit charge applies when a trip to the Customer's premises is required to

install a network interface or provide service on the Company's side of the

network interface. This includes, but is not limited to, the installation of a

network interface at an existing location or the moving of a protector or aerial

di'op.

The site visit charge applies for the inside move of a single network interface

associated with single line service. Inside moves of a network interface

associated with multiple lines will be based on the cost of making the change.

The site visit charge applies for work performed on business days during

regularly scheduled work hours (Monday through Friday, 8:00 a.m. to 5:00 p.m.).
The site visit charge includes an initial charge which is the cost for the Company

to send their representative to the site. Additional charges for work are based on

the labor time required to complete the work on the Company's side of the

demarcation point. The charges are billed in fifteen minute time segments. The

time a Company representative spends working on a Customer's site or the

property where the site is located, exclusive of work required to provide dial tone

to the demarcation point, is considered billable time. The charges for work shall

begin five minutes after the Company representative meets the Customer or their

representative on the site.
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3.1.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Local Exchange Service, cont'd.

3.1.7. Service Connection Charges, cont'd.

3.1.7.2. Change Order Charge

The change order charge applies per line or trunk for miscellaneous customer-

requested changes on existing service. Change order applies for:

(A) Each telephone number changed when requested by the Customer;

(B) Each line or trunk restored after service is temporarily denied for

nonpayment;

(c) Each line or' trunk being temporarily suspended at the request of the
Customer'.

3.1.7.3. Site Visit Charge

A site visit charge applies when a trip to the Customer's premises is required to
install a network interface or provide service on the Company's side of the
network interface. This includes, but is not limited to, the installation of a

network interface at an existing location or the moving of a protector or aerial

drop.

The site visit charge applies for the inside move of a single network interface

associated with single line service. Inside moves of a network interface

associated with multiple lines will be based on the cost of making the change.

The site visit charge applies for' work performed on business days during

regularly scheduled work hours (Monday through Friday, 8:00 a.m. to 5:00 p.m.).
The site visit charge includes an initial charge which is the cost for the Company

to send their' representative to the site. Additional charges for work are based on

the labor' time required to complete the work on the Company's side of the
demarcation point. The charges are billed in fifteen minute time segments. The

time a Company representative spends working on a Customer's site or the

property where the site is located, exclusive of work required to provide dial tone
to the demarcation point, is considered billable time. The charges for work shall

begin five minutes after' the Company representative meets the Customer or their

representative on the site.
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3.MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. Local Exchan e Service cont'd.

3.1.7. Service Connection Char es cont'd.

3.1.7.4. Restore Service Char e

A restore service charge applies each time a service is reconnected after

suspension or termination for non-payment but before cancellation of the service.

This charge applies for each restored line.

3.1„7.5. Number Chan e Char e

A number change charge applies when a Customer requests a number change,

except when an installation of service charge is applicable.

"'I G

The primary interexchange carrier change charge refers to an arrangement

whereby a Customer may select and designate an interexchange carrier to access,

without an access code, for interLATA and intraLATA intrastate calls. Where

intraLATA presubscription is available, this charge will apply to the change of
the primary interexchange carrier for intraLATA intrastate calls as well.

Single line Customers requesting a primary interexchange carrier change to only

one line will incur the per line charge, . Multiline Customers requesting a primary

interexchange carrier change to more than one line in a single request will incur

the per line charge for the first line and the additional line charge for each

additional line.

3.1.7.7. Rates

Installation of service, each new and/or add'1 line

Change order
Restore service
Number change

Non-Recurrin Charges
$50.00
$35.00
$50„00
$40.00
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3.1.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Local Exchange Service, cont'd.

3.1.7. Service Connection Charges, cont'd.

3.1.7.4. Restore Service Charge

A restore service charge applies each time a service is reconnected after

suspension or termination for non-payment but before cancellation of the service.

This charge applies for' each restored line.

3.1 ..7.5. Number Change Charge

A number' change charge applies when a Customer' requests a number change,

except when an installation of service charge is applicable.

3..1.7.6. Primary Interexchange Carrier' (PIC) Change Charge

The primary interexchange carrier change charge refers to an arT'angement
whereby a Customer may select and designate an interexchange carrier to access,
without an access code, for' interLATA and intraLATA intrastate calls. Where

intraLATA presubscription is available, this charge will apply to the change of

the primary interexchange carrier for intraLATA intrastate calls as well.

Single line Customers requesting a primary interexchange carrier' change to only

one line will incur' the per line charge. Multiline Customers requesting a primary
interexchange carrier' change to more than one line in a single request will incur

the per' line charge for the first line and the additional line charge for each
additional line.

3.1.7.7. Rates

Installation of service, each new and/or add'l line

Change order
Restore service

Number change

Non-Recurring Charges
$ 50.00

$ 35.00

$ 5O..OO
$ 4O.OO
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.1. LocalExchan e Service cont'd.

3.1.8. Call Blockin Services

3.1.8.1. Call Blockin 900/976/556 Service

Call blocking 900/976/556 service allows Customers to restrict 900/976/556

outgoing calls from being placed over their exchange access lines or trunks.

Restricted calls are directed to a central office announcement. There is no charge

for this service with the initial restriction. All subsequent requests will be

charged as outlined below.

Call Blocking 900/976/556 is furnished only where central office capabilities

exist for this service„

3.1.8.2. Toll Denial

Toll denial service is a central office service that restricts long distance calling.

Restricted calls are directed to a central office announcement. Toll denial is

activated when a dialed number is preceded by a one or a zero.

3.1.8.3. Rates

Call Blocking —900/976/556
First line equipped
Additional lines equipped

Toll Denial

Monthly
Recurring

Charge
$5„00
$5.00
$5.00
$5„00

Non-
Recurring
Charges

$5.00
$5.00
$5.00
$5.00
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3,1,

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Local Exchange Service, cont'd.

3.1.8. Call Blocking Services

3.1.8.1. Call Blocking 900/976/556 Service

Call blocking 900/976/556 service allows Customers to restrict 900/976/556

outgoing calls from being placed over their' exchange access lines or trunks.
Restricted calls are directed to a central office announcement. There is no charge

for' this service with the initial restriction. All subsequent requests will be

charged as outlined below.

Call Blocking 900/976/556 is furnished only where central office capabilities
exist for this service..

3.1.8.2. Toll Denial

Toll denial service is a central office service that restricts long distance calling.
Restricted calls are directed to a central office announcement. Toll denial is

activated when a dialed number is preceded by a one or a zero.

3.1.8.3. Rates

Monthly
Recurring

Charge

Non-

Recur_'ing
Charges

Call Blocking - 900/976/556

First line equipped
Additional lines equipped

Toll Denial

$5..00
$5.00

$5.00

$5.00

$5.00

$5.00

$5.00
$5.00
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.2. Dedicated Business Data Service

The Company provides dedicated business data services to Customers for transmission at 1.54

Mbps speeds, . Customers may utilize the Company's dedicated business data services to access

value-added services including the Internet or other online services. This service is a data-only

service and does not include voice service.

Where connection is made to value-added services including the Internet or other online services

the Customer will be responsible for usage or other charges assessed by the Internet or online

service provider.

This service is limited to Company service areas where Company has equipment and facilities

available and interconnection agreements between Company and the ILEC.

Utilization of the Company's dedicated business data service requires specialized customer premises

equipment ("CPE"). Such CPE may be obtained from the Company on a non-regulated basis or

from a third party. It is the responsibility of the Customer to obtain the necessary CPE prior to use

of service.

3.2.1. Rates and Char es

Term
Month-to-Month

One Year Contract
Two Year Contract

Monthl Recurrin
$600.00
$550.00
$500.00

Installation
$500.00
$500.00
$500.00
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3,2.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, eont'd.

Dedicated Business Data Service

The Company provides dedicated business data services to Customers for transmission at 1.54

Mbps speeds.. Customers may utilize the Company's dedicated business data services to access
value-added services including the Internet or other' online services. This service is a data-only
service and does not include voice service.

Where connection is made to value-added services including the Internet or other online services

the Customer will be responsible for usage or' other charges assessed by the Internet or online

service provider'.

This service is limited to Company service areas where Company has equipment and facilities

available and interconnection agreements between Company and the ILEC.

Utilization of the Company's dedicated business data service requires specialized customer premises

equipment ("CPE"). Such CPE may be obtained from the Company on a non-regulated basis or
from a third party. It is the responsibility of the Customer to obtain the necessary CPE prior to use
of service.

3.2.1. Rates and Charges

Term Monthly Recurring Installation
Month-to-Month $600.00 $500.00

One Year Contract $550.00 $500.00

Two Year Contract $500.00 $500.00
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.2. Dedicated Business Data Service cont'd.

3.2.2. Conditions of Service

(A) Either party may terminate the contract at the end of the current term by providing

the other party with, 30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or any subsequent term, the contract

will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

(B) If Customer terminates the contract prior to the end of the contract term, or the

contract term is terminated by Company for material breach by the Customer,

Customer shall become immediately liable for the full amount of the recurring

monthly charges that would have been assessable during the remainder of the one

or two year contract term for the applicable service.

(C) The contract may not be assigned by Customer except to a wholly-owned

subsidiary or affiliate held under common control with Customer, without the prior

written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.
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3,2,

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Dedicated Business Data Service, cont'd.

3.2.2. Conditions of Service

(A) Either' party may terminate the contract at the end of the curTent term by providing
the other party with 30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or' any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

(B) If Customer terminates the contract prior to the end of the contract term, or the

contract term is terminated by Company for material breach by the Customer,

Customer shall become immediately liable for the full amount of the recurring

monthly charges that would have been assessable during the remainder' of the one

or two year' contract term for the applicable service.

(c) The contract may not be assigned by Customer' except to a wholly-owned
subsidiary or affiliate held under' common control with Customer', without the prior

written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.

Issued:
Todd Heinrich

President

1301 Broadway
Suite 126

Paducah, KY 42001

theinrich@hcis.net

Effective:



Aero Communications, LLC SC Tariff No. 2
Page 38

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.3. Wholesale Data Service

These rates are applicable to the provision of DS-1 wholesale data service to information service

providers ("ISPs") that employ computer processing applications to act on the format, content,

code, protocol, or similar aspects of transmitted information, provide additional, different, or

restructured information, or permit interaction with stored information. DS-1 wholesale data

service consists of 24 channel connections utilized for the purpose of terminating local end user

calls to ISP modem equipment.

This service is limited to service areas where Company has equipment and facilities available and

interconnection agreements between Company and the ILEC.

3.3.1. Rates and Char es

Term
Month-to-Month

One Year Contract
Two Year Contract

Monthl Recurrin
$600.00
$550.00
$500.00

Installation

$500.00
$500.00
$500.00

3.3.2. Conditions of Service

(A) Customer must comply with reasonable requests by Company for accurate

forecasts of the numbers of customers that Customer will serve in each rate area in

order to enable Company to provide sufficient facilities to meet Customer' s

requirements.

(B) Service hereunder includes transport of end user calls to a single Company point of
interconnection in each LATA, as designated by Company.

(C) This service is specifically conditioned on Company's continuing ability to

maintain suitable arrangements with other local exchange carriers for the

termination to Company of calls to the local access numbers furnished to

Customer. In the event that Company is unable to maintain arrangements with one

or more other local exchange carriers under terms or conditions that Company, in

its sole discretion, determines are fair and adequate, Company may terminate

service without liability upon one day's notice„

(D) Terms and conditions for collocation of any facilities in Company's central offices

will be based on negotiated contracts.
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3.3.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Wholesale Data Service

These rates are applicable to the provision of DS-1 wholesale data service to information service

providers ("ISPs") that employ computer processing applications to act on the format, content,

code, protocol, or similar aspects of transmitted information, provide additional, different, or
restructured information, or permit interaction with stored information. DS-1 wholesale data

service consists of 24 channel connections utilized for' the purpose of terminating local end user

calls to ISP modem equipment.

This service is limited to service areas where Company has equipment and facilities available and

interconnection agreements between Company and the ILEC.

3.3.1. Rates and Charges

3.3.2.

Term

Month-to-Month

One Year' Contract $550.00

Two Year' Contract $500.00

Monthly Recurring
$600.00

Installation

$500.00

$500.00

$500.00

Conditions of Service

(A) Customer must comply with reasonable requests by Company for' accurate
forecasts of the numbers of customers that Customer' will serve in each rate area in

order to enable Company to provide sufficient facilities to meet Customer's

requirements.

(B) Service hereunder includes transport of end user calls to a single Company point of

interconnection in each LATA, as designated by Company.

(c) This service is specifically conditioned on Company's continuing ability to

maintain suitable arTangements with other local exchange carriers for' the

termination to Company of calls to the local access number's furnished to
Customer'. In the event that Company is unable to maintain arrangements with one

or more other local exchange carriers under terms or conditions that Company, in
its sole discretion, determines are fair and adequate, Company may terminate

service without liability upon one day's notice..

(D) Terms and conditions for collocation of any facilities in Company's central offices

will be based on negotiated contracts.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.3. Wholesale Data Service cont'd.

3.3.2. Conditions of Service cont'd.

(E) Regardless of whether Customer utilizes all 24 channels of a DS1 wholesale data

service provided by Company, Customer must pay the full monthly rate for the

service.

(F) In order to be eligible to purchase Company DS1 wholesale data service, Customer

must also purchase Company's managed modem product pursuant to negotiated

contract.

(G) Either party may terminate the contract at the end of the current term by providing

the other party with .30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or any subsequent term, the contract

will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

(H) If Customer terminates the contract prior to the end of the contract term, or the

contract term is terminated by Company for material breach by the Customer,

Customer shall become immediately liable for the full amount of the recurring

monthly charges that would have been assessable during the remainder of the one

or two year contract term for the applicable service.

(I) The contract may not be assigned by Customer except to a wholly-owned

subsidiary or affiliate held under common control with Customer, without the prior

written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.
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3.3.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Wholesale Data Service, cont'd.

3.3.2. Conditions of Service, cont'd.

(E) Regardless of whether Customer utilizes all 24 channels of a DS 1 wholesale data

service provided by Company, Customer must pay the full monthly rate for the
service.

(v) In order to be eligible to purchase Company DS 1 wholesale data service, Customer'

must also purchase Company's managed modem product pursuant to negotiated
contract.

(G) Either party may terminate the contract at the end of the current term by providing

the other party with 30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

(H) If Customer' terminates the contract prior to the end of the contract term, or' the

contract term is terminated by Company for material breach by the Customer,

Customer shall become immediately liable for' the full amount of the recurring

monthly charges that would have been assessable during the remainder of the one

or two year contract term for the applicable service.

(i) The contract may not be assigned by Customer except to a wholly-owned
subsidiary or affiliate held under common control with Customer, without the prior

written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.4. 0 erator Services

3.4.1. Local 0 erator Assistance

Local Operator assistance is available to Customers and users of the Company's local

calling services. In addition to charges which would otherwise apply pursuant to other

sections of this tariff, each operator-assisted call will be assessed a charge(s) as set forth

within.

3.4.1.1.Person-to-Person

Refers to calls completed with the assistance of a Company operator to a

particular person, station, department, or PBX extension specified by the calling

party, . Charges may be billed to the calling number, called number, or a third

party.

3.4.1.2. Station-to-Station

Refers to calls other than person-to-person calls billed to a calling card, called

number, or a third number. Calls may be completed with or without the

assistance of a Company operator.

3.4.1.3. Bus Line Veri

Upon request of a calling party, by dialing "0", the operator will verify a busy

condition on a called line. The operator will determine if the line is clear or in

use and report to the calling party.

3.4.1.4. Bus Line Interru t

Upon request of a calling party, by dialing "0",the operator will interrupt the call

on the called line only if the calling party indicates an emergency.
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3.4.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Operator Services

3.4.1. Local Operator' Assistance

Local Operator assistance is available to Customers and user's of the Company's local

calling services. In addition to charges which would otherwise apply pursuant to other
sections of this tariff, each operator-assisted call will be assessed a charge(s) as set forth
within.

3.4.1.1. Person-to-Person

Refers to calls completed with the assistance of a Company operator to a

particular' person, station, department, or PBX extension specified by the calling
party.. Charges may be billed to the calling number, called number, or a third

party.

3.4.1.2. Station-to-Station

Refers to calls other' than person-to-person calls billed to a calling card, called

number, or a third number. Calls may be completed with or without the

assistance of a Company operator.

3.4.1.3. Busy Line Verify

Upon request of a calling party, by dialing "0", the operator will verify a busy
condition on a called line. The operator will determine if the line is clear ' or in

use and report to the calling party.

3.4.1.4. Busy Line Interrupt

Upon request of a calling party, by dialing "0", the operator will interrupt the call

on the called line only if the calling party indicates an emergency.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.4. 0 erator Services cont'd.

3.4.1. Local 0 erator Assistance cont'd.

3.4.1.5. Rates

In addition to charges which would otherwise apply pursuant to other sections of
this tariff, each-operator assisted call will be assessed a charge(s) as follows:

The following charges are assessed on a per-call basis.

Operator
handled Automated

Person-to-person
Person-to-person collect
Person-to-person third number
Station-to-station
Station-to-station collect
Station-to-station third number

Busy line verify
Busy line interrupt*

$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00

$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00

*The charge includes Busy Line Verify and Busy Line Interrupt functions.

3.4.2. Director Assistance

Customers may obtain directory assistance in determining telephone numbers by calling

the directory assistance operator. A maximum of two requested telephone numbers will

be provided for each directory assistance call.

When a Customer requests operator assistance to place a call to directory assistance, the

local operator assistance charge applies in addition to the directory assistance charge.
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3.4,

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, eont'd.

Operator Services, cont'd.

3.4.1. Local Operator Assistance, cont'd.

3.4.1.5. Rates

In addition to charges which would otherwise apply pursuant to other sections of

this tariff, each-operator assisted call will be assessed a charge(s) as follows:

The following charges are assessed on a per-call basis.

Person-to-person
Person-to-person collect

Person-to-person third number
Station-to-station

Station-to-station collect

Station-to-station third number

Busy line verify
Busy line interrupt*

Operator
handled Automated

$2.00 $2.00

$2.OO $2.00
$2.OO $2.OO

$2.00 $2.00
$2.00 $2.00

$2.OO $2.OO

$2.OO $2.OO
$2.OO $2.00

*The charge includes Busy Line Verify and Busy Line Interrupt functions.

3.4.2. Directory Assistance

Customers may obtain directory assistance in determining telephone numbers by calling
the directory assistance operator. A maximum of two requested telephone numbers will

be provided for each directory assistance call.

When a Customer requests operator assistance to place a call to directory assistance, the

local operator assistance charge applies in addition to the directory assistance charge.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.4. 0 erator Services cont'd.

3.4.3. Director Assistance Call Com letion DACC)

After receiving a number of accessing directory assistance, the Customer has the option

of having the call completed by either an operator or by depressing a specific digit on a
touch tone telephone.

The DACC option is only available if the calling number and the number requested to be
dialed are in the same metropolitan calling area, . Calls to non-published telephone

numbers are not eligible for DACC„DACC is not available from coin telephones. The

charge for DACC includes the directory assistance charge„

3.4.3.1.Rates

(A) Direct Dialed Calls to Directo Assistance

Per call charge $1.00

(B) Director Assistance Call Com letion

Per call charge $2,00
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3.4.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Operator Services, cont'd.

3.4.3. Directory Assistance Call Completion (DACCI

After receiving a number of accessing directory assistance, the Customer has the option

of having the call completed by either an operator or by depressing a specific digit on a

touch tone telephone.

The DACC option is only available if the calling number' and the number requested to be
dialed are in the same metropolitan calling area.. Calls to non-published telephone

numbers are not eligible for' DACC. DACC is not available fiom coin telephones. The

charge for DACC includes the directory assistance charge..

3.4.3.1. Rates

(A)

(B)

Direct Dialed Calls to Directory Assistance

Per' call charge $1.00

Directory Assistance Call Completion

Per call charge $2..00
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3. MAXIMIJM SERVICE DESCRIPTIONS AND RATES cont'd.

3.5. Directo Listin s

The Company provides for a single directory listing in the alphabetical (white) section of the
telephone directory published by the dominant exchange service provider in the Customer' s

exchange area and the local directory assistance database free of charge upon initiation of basic
local exchange service. Rules and regulations governing the provisioning of directory listings

apply as specified in the dominant local exchange carrier tariffs.

Additional listings and/or special types of listings may be provided for a charge. Non-published

listings are not listed in the directory nor in the Company's directory assistance records. Changes
and/or additions to directory listings may incur applicable charges as specified below, .

3.5.1. Descri tions

3.5.1.1.Listin -Prima

This listing is the primary listing in the alphabetical directory. One primary
listing for each Company and certified telecommunications provider end user is
provided without charge.

3.5.1.2. Listin -Additional

Business additional listings may be the names of firms or corporations which the
Customer or authorized user owns or controls or is duly authorized to represent, .

3.5.1.3. Listin -Forei n Director

A Customer or an additionally-listed party may be listed in an alphabetical list
other than that in which the Customer is regularly listed. Such listings may be
indented or placed under a caption„Foreign listings of groups of Customers may
be furnished at no charge when it is determined by the Company that it is
desirable to do so in order to facilitate finding telephone numbers in cases where
the boundaries of the exchanges comprising the regular list for such customers do
not coincide with the municipal, postal or other geographical designations of
their locations.

3.5.1.4. Listin -Non-Published

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory and not listed in the directory assistance records.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, eont'd.

3.5. Directory_ Listings

The Company provides for a single directory listing in the alphabetical (white) section of the
telephone directory published by the dominant exchange service provider in the Customer's

exchange area and the local directory assistance database free of charge upon initiation of basic

local exchange service. Rules and regulations governing the provisioning of directory listings
apply as specified in the dominant local exchange carrier tariffs.

Additional listings and/or special types of listings may be provided for a charge. Non-published

listings are not listed in the directory nor in the Company's directory assistance records. Changes
and/or additions to directory listings may incur' applicable charges as specified below..

3.5.1. Descriptions

3.5.1.1. Listing-Primary

This listing is the primary listing in the alphabetical directory. One primary

listing for each Company and certified telecommunications provider end user is

provided without charge.

3.5.1.2. Listing-Additional

Business additional listings may be the names of finns or corporations which the

Customer or authorized user owns or controls or is duly authorized to represent..

3.5.1.3. Listing-Foreign Directory

A Customer or an additionally-listed party may be listed in an alphabetical list

other than that in which the Customer is regularly listed. Such listings may be
indented or placed under a caption.. Foreign listings of groups of Customers may

be furnished at no charge when it is determined by the Company that it is

desirable to do so in order' to facilitate finding telephone numbers in cases where
the boundaries of the exchanges comprising the regular list for such customers do

not coincide with the municipal, postal or other geographical designations of
their locations.

3.5.1.4. Listing-Non-Published

At the request of the Customer', any one or all of the Customer's listings may be
omitted from the directory and not listed in the directory assistance records.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES cont'd.

3.5. Directo Listin s cont'd.

3.5.1. Descri tions cont'd.

3.5.1.5. Listin -Non-Listed

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory but listed in the directory assistance records available

to the general public.

3.5.1.6. Listin -Alternate

A Customer may be furnished a duplicate listing, including an alternate call
number associated with the listing, which from a service standpoint is considered

necessary to facilitate the use of the directory by the public. An example of an

alternate listing is:

Eighteen Ninety Walnut St Apts„
1890 Walnut St Apts, .

567-9050
567-9050

3.5.1.7. Listin -Cross-Reference

A cross-reference listing will be furnished only where it will facilitate the use of
the directory. Cross-references are not intended as an advertising medium.

3.5.1.8. Listin -Installation

An installation charge is a non-recurring charge associated with the establishment

of a primary listing, additional listing, and foreign listing. It applies per listing

ordered.

An additional charge will be applied for each subsequent business listing

requested on the same order. This charge will apply only when the Customer is

not requesting billable orders with other service connection charges for other

Company services at the time the order is requested.
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, eont'd.

3.5. Directory Listings, cont'd.

3.5.1. Descriptions, cont'd.

3.5.1.5. Listing-Non-Listed

At the request of the Customer, any one or all of the Customer's listings may be

omitted from the directory but listed in the directory assistance records available

to the general public.

3.5.1.6. Listing-Alternate

A Customer' may be furnished a duplicate listing, including an alternate call
number associated with the listing, which from a service standpoint is considered

necessary to facilitate the use of the directory by the public. An example of an

alternate listing is:

Eighteen Ninety Walnut St Apts ............................................ 567-9050
1890 Walnut St Apts ..................................................................... 567-9050

3.5.1.7. Listing-Cross-Reference

A cross-reference listing will be furnished only where it will facilitate the use of

the directory. Cross-references are not intended as an advertising medium.

3.5.1.8. Listing-Installation

An installation charge is a non-recurring charge associated with the establishment

of a primary listing, additional listing, and foreign listing. It applies per listing
ordered.

An additional charge will be applied for each subsequent business listing
requested on the same order. This charge will apply only when the Customer is

not requesting billable orders with other service connection charges for other'

Company services at the time the order is requested.
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3. SERVICE DESCRIPTIONS AND RATES cont'd.

3.5. Director Listin s cont'd.

3.5.2. Rates

(A) Business Service

Monthly Non-

Recurring Recurring
Charge Charges

Listing-primary
Listing-additional
Listing-foreign directory
Listing-non-published
Listing-non-listed
Listing-alternate
Listing-cross-reference
Listing-installation
Listing-installation additional

$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10„00
$10.00

$10.00
$10.00
$10.00
$10.00
$10,.00
$10.00
$10„00
$10.00
$10.00
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3. SERVICE DESCRIPTIONS AND RATES_ cont'd.

3.5. Directory Listings, cont'd.

3.5.2. Rates

(A) Business Service

Listing-primary

Listing-additional

Listing-foreign directory
Listing-non-published

Listing-non-listed

Listing-alternate
Listing-cross-reference

Listing-installation
Listing-installation additional

Monthly

Recurring
Charge

Non-

Recurring
Charges

$10.00

$10.00

$10.00
$10.00

$10.00

$10.00
$10.00

$10,.00

$10.00

$10.00

$10.00

$10.00
$10.00

$10,.00

$10.00
$10.00

$10.00

$10.00
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TARIFF FORMAT

sequentially. However, new pages are occasionally added to the tariff.

Pa e Revision Numbers: Revision numbers also appear in the upper right corner of the page. These

numbers are used to determine the most current page version on file with the Commission. For example,

4 Revised Page 14 cancels 3' Revised Page 14.

Para a h Numberin Se uence: There are seven levels of paragraph coding. Each level of coding is

subservient to its next higher level of coding:

2.
2„1„
2.1.1.
2.1.1.(A)
2.1.1.(A)(1)
2.1.1.(A)(1)(a)
2.1.1.(A)(1)(a)(i)
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TARIFF FORMAT

Page Numbering: Page numbers appear in the upper right corner of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.

Page Revision Numbers: Revision numbers also appear' in the upper right corner of the page. These

numbers are used to determine the most current page version on file with the Commission. For example,
4th Revised Page 14 cancels 3rd Revised Page 14.

Paragraph Numbering Sequence: There are seven levels of paragraph coding. Each level of coding is

subservient to its next higher level of coding:

.

2.1..

2.1.1.

2.1.1.(A)

2.1.1.(A)(1)

2.1.1.(A)(1)(a)
2.1.1.(A)(1)(a)(i)
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APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of interexchange service by Aero

Communications, LLC within the State of South Carolina and subject to the jurisdiction of the South

Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service

Commission and may be inspected, during normal business hours, at the Company's principal place of
business.
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APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of interexchange service by Aero
Communications, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service

Commission and may be inspected, during normal business hours, at the Company's principal place of
business.
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EXPLANATION OF SYMBOLS

(C) To signify changed listing, rule, or condition which may affect rates or charges.

(D) To signify discontinued material, including listing, rate, rule or condition.

(I) To signify increase.

(L) To signify material relocated from or to another part of the tariff schedules with no change in text,

rate, rule or condition.

(N) To signify new material including listing, rate, rule or condition.

(R) To signify reduction.

(T) To signify a change in wording of text but not change in rate, rule or condition.
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(c)

(D)

(I)

(L)

(N)

(g)

(T)

EXPLANATION OF SYMBOLS

To signify changed listing, rule, or condition which may affect rates or charges.

To signify discontinued material, including listing, rate, rule or condition.

To signify increase.

To signify material relocated fi'om or' to another' part of the tariff schedules with no change in text,

rate, rule or condition.

To signify new material including listing, rate, rule or condition.

To signify reduction.

To signify a change in wording of text but not change in rate, rule or condition.
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1. DEFINITIONS

Certain terms used generally throughout this tariff are defined below.

Access Line: An arrangement which connects the Customer's telephone to a Company-designated

switching center or point of presence.

Authorization Code: A pre-defined series of numbers to be dialed by the Customer or authorized user

upon access to the carrier's travel service network to identify the caller and validate the caller's

authorization to use the services provided.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer,

or is placed in a position by the Customer, either through acts or omissions, to use the service under the

terms and conditions of this tariff, .

Calling Card: A billing convenience whereby the end user may bill the charges for a call to an approved

telephone company-issued calling card. The terms and conditions of the local telephone company will

apply to payment arrangements.

Collect Billing: A billing arrangement whereby the originating caller may bill the charges for a call to
the called party, provided the called party agrees to accept the charges.

Commission: The South Carolina Public Service Commission.

Company: Aero Communications, LLC, the issuer of this tariff.

Customer: The person, firm, corporation or other entity which orders service and is responsible for the

payment of charges and for compliance with the Company's tariff'regulations.

Equal Access: A form of dialed access provided by local exchange companies whereby interexchange

calls dialed by the Customer are automatically routed to the Company's network. Presubscribed

Customers may also route interexchange calls to the Company's network by dialing an access code

supplied by the Company„

Exchange: A geographic area established and approved by the Commission for the administration of
local telephone service in a specified area which usually embraces a city, town, or village and its

environs. It may consist of one or more central offices together with associated plant used in furnishing

communications service in that area„

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and

Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.
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1. DEFINITIONS

Certain terms used generally throughout this tariff are defined below.

Access Line: An arrangement which connects the Customer's telephone to a Company-designated

switching center or point of presence.

Authorization Code: A pr'e-defined series of number's to be dialed by the Customer or' authorized user

upon access to the carrier's travel service network to identify the caller and validate the caller's

authorization to use the services provided.

Authorized User: A person, f'nan, corporation, or other entity that either is authorized by the Customer,

or' is placed in a position by the Customer, either' through acts or omissions, to use the service under the
terms and conditions of this tariff.

Calling Card: A billing convenience whereby the end user may bill the charges for a call to an approved
telephone company-issued calling card. The terms and conditions of the local telephone company will

apply to payment arrangements.

Collect Billing: A billing arrangement whereby the originating caller may bill the charges for a call to

the called party, provided the called party agrees to accept the charges.

Commission: The South Carolina Public Service Commission.

Company: Aer'o Communications, LLC, the issuer of this tariff.

Customer: The person, firm, corporation or' other entity which orders service and is responsible for' the
payment of charges and for compliance with the Company's tariffregulations.

Equal Access: A form of dialed access provided by local exchange companies whereby interexchange
calls dialed by the Customer are automatically routed to the Company's network. Presubscribed

Customers may also route interexchange calls to the Company's network by dialing an access code

supplied by the Company..

Exchange: A geographic area established and approved by the Commission for the administration of
local telephone service in a specified area which usually embraces a city, town, or village and its

environs. It may consist of one or' more central offices together' with associated plant used in furnishing
communications service in that area..

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and
Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.
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1. DEFINITIONS cont'd.

Interexchange Carrier (IXC): A company which is a carrier or company authorized by the Commission

to provide long distance communications services, but not local exchange services, within the State of
South Carolina.

InterLATA call: Any call which is originated in one LATA and terminated in another LATA.

Interstate call: Any call which is originated in one state and terminated with the boundaries of another

state.

IntraLATA call: Any call which is originated and terminated within the boundaries of the same LATA,
regardless of whether such call crosses LATA boundaries prior to reaching its termination point.

Intrastate call: Any call which is originated and terminated within the boundaries of the State of
Georgia, regardless of whether such call crosses state boundaries prior to reaching its termination point.

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment

entered by the United States District Court for the District of Columbia in Civil Action No. S2-0192 for

the provision and administration of communications services, .

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited

to charges for construction, installation, or special fees, for which the Customer becomes liable at the time

the service order is executed.

Point of Presence: The location where an interexchange carrier has transmission equipment in a service

area that serves as, or relays calls to, the interexchange network.

Premises: The physical space designated by the Customer for the termination of the Company's service.

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that carrier by dialing 1+.

Recurring Charges: The monthly charges to the Customer for services, facilities and equipment, which

continue for the agreed upon duration of the service.
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1. DEFINITIONS, cont'd.

Interexchange Carrier (IXC): A company which is a carrier or'company authorized by the Commission
to provide long distance communications services, but not local exchange services, within the State of
South Carolina.

InterLATA call: Any call which is originated in one LATA and terminated in another LATA.

Interstate call: Any call which is originated in one state and terminated with the boundaries of another'
state.

IntraLATA call: Any call which is originated and terminated within the boundaries of the same LATA,

regardless of whether such call crosses LATA boundaries prior to reaching its termination point.

Intrastate call: Any call which is originated and terminated within the boundaries of the State of
Georgia, regardless of whether such call crosses state boundaries prior to reaching its termination point.

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment

entered by the United States District Court for the District of Columbia in Civil Action No. 82-0192 for

the provision and administration of communications services.

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited
to charges for construction, installation, or special fees, for which the Customer becomes liable at the time
the service order is executed.

Point of Presence: The location where an interexchange carrier has transmission equipment in a service

area that serves as, or relays calls to, the interexchange network.

Premises: The physical space designated by the Customer for the termination of the Company's service.

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that carrier by dialing 1+.

Recurring Charges: The monthly charges to the Customer' for services, facilities and equipment, which

continue for the agreed upon duration of the service.
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1. DEFINITIONS cont'd.

Service Commencement Date: The first day following the date on which the Company notifies the

Customer that the requested service or facility is available for use, unless extended by the Customer' s

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in

which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service commencement date.

Services: The Company's telecommunications services offered on the Company's network.

Serving Wire Center: A specified geographic point from which the vertical and horizontal coordinate is

used in calculation of airline mileage.

Switched Access Origination/Termination: Where access between the Customer and the interexchange

carrier is provided on local exchange company Feature Group circuits and the connection to the Customer

is a LEC-provided business or residential access line. The cost of switched Feature Group access is billed

to the interexchange carrier.

Third Party Billing: A billing arrangement by which the charges for a call may be billed to a telephone

number that is different from the calling number and the called number.

User: A Customer or any other person authorized by the Customer to use service provided under this

tariff.

V & H Coordinates: Geographic points which define the originating and terminating points of a call in

mathematical terms so that the airline mileage of the call may be determined. Call mileage may be used

for the purpose of rating calls.
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1. DEFINITIONS, cont'd.

Service Commencement Date: The first day following the date on which the Company notifies the
Customer that the requested service or' facility is available for use, unless extended by the Customer's

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service commencement date.

Services: The Company's telecommunications services offered on the Company's network.

Serving Wire Center: A specified geographic point from which the vertical and horizontal coordinate is

used in calculation of aMine mileage.

Switched Access Origination/Termination: Where access between the Customer and the interexchange

caITier is provided on local exchange company Feature Group circuits and the connection to the Customer

is a LEC-provided business or' residential access line. The cost of switched Feature Group access is billed

to the interexchange carrier.

Third Party Billing: A billing arrangement by which the charges for a call may be billed to a telephone
number that is different fi'om the calling number and the called number.

User: A Customer or any other person authorized by the Customer to use service provided under this
tariff.

V & H Coordinates: Geographic points which define the originating and terminating points of a call in

mathematical terms so that the airline mileage of the call may be determined. Call mileage may be used

for the purpose of rating calls.
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2. REGULATIONS

2.1. Undertakin of the Com an

The Company undertakes to install, operate and maintain its service in accordance with the terms

and conditions set forth in this tariff.

2.2. Limitations of Service

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2.2.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide

service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the

terms of this tariff, .

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the

Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application„

2,2,.5„Servicemay be used for transmission of communications by the Customer and by the

authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control

of Customer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company, .

2.2.7. This tariff shall not be construed such that the Company and the Customer could be

considered as principal and agent, partners, or employer and employee.

2.2„8. The Company's failure to insist upon strict performance of the terms of this tariff or to

exercise any rights or remedies set forth in this tariff shall not waive any of the

Company's rights to require strict performance of such terms, to assert any of the same

rights, or to rely on any such terms any time thereafter.
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2. REGULATIONS

2.1. Undertaking of the Company

The Company undertakes to install, operate and maintain its service in accordance with the terms
and conditions set forth in this tariff.

2.2. Limitations of Service

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their' customers.

2.2.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the
terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the

Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application..

22..5.. Service may be used for transmission of communications by the Customer and by the
authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after' the commencement of

the service, the Customer's service or' any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control
of Customer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company..

2.2.7. This tariff shall not be construed such that the Company and the Customer could be

considered as principal and agent, partners, or employer and employee.

2.2,,8. The Company's failure to insist upon strict performance of the terms of this tariff or to
exercise any rights or remedies set forth in this tariff shall not waive any of the

Company's rights to require strict performance of such terms, to assert any of the same

rights, or' to rely on any such terms any time thereafter.

Issued:
Todd Heinrich

President

1301 Broadway
Suite 126

Paducah, KY 42001

theinrich@hcis.net

Effective:



Aero Communications, LLC SC Tariff No. 1

Page 10

2. RULES AND REGULATIONS cont'd.

2.3. Liabili

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, judgments, costs and reasonable

attorneys' fees and expenses of any kind or nature, for any and all damages of any kind

arising from or related to any use of the Company's service or otherwise arising from the
Customer's relationship with the Company.

2„3.2. The Company shall not be liable for, and is excused from, any failure or delay in

performance that is due to acts of God, acts of civil or military authority, acts of the

public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,

unusually severe weather, epidemics, or due to any other cause beyond the Company's

reasonable control.

2„3.3„ If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion

of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies

against either the Company or such third party, whether under contract, warranty, tort or

any other grounds, than if such a third party had not been so involved.

2.3.4„ In the event that the Company's service or any portion thereof is unavailable to Customer

due to a total or partial interruption of the service, the Company's sole obligation, and

Customer's sole and exclusive remedy, with respect to such interruption of service shall

be for the Company, if requested by Customer, to provide and for the Customer to
receive a pro rata credit for the period and for the portion of the service affecting during

which the service or any part thereof was unavailable to Customer.

2.3.5„ In no event shall the Company be liable for any loss of profits or for any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or

contracts between Customer and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability arises.

2.3.6. The Company warrants that it shall provide its service in accordance with this tariff.
THE COMPANY DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3„7. No agents or employees of other carriers shall be deemed to be agents or employees of
the Company„
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2. RULES AND REGULATIONS, cont'd.

2.3. Liability

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, .judgments, costs and reasonable

attorneys' fees and expenses of any kind or nature, for' any and all damages of any kind
ar'ising from or related to any use of the Company's service or' otherwise arising from the

Customer's relationship with the Company.

2.3.2. The Company shall not be liable for', and is excused fi'om, any failure or delay in

performance that is due to acts of God, acts of civil or military authority, acts of the

public enemy, ware or' threats of war', accidents, fires, explosions, earthquakes, floods,

unusually severe weather', epidemics, or due to any other' cause beyond the Company's
reasonable control.

2.3.3 .. If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion
of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies

against either the Company or' such third party, whether under contract, warranty, tort or

any other grounds, than if such a third party had not been so involved.

2.3.4.. In the event that the Company's service or any portion thereof is unavailable to Customer
due to a total or' partial interruption of the service, the Company's sole obligation, and

Customer's sole and exclusive remedy, with respect to such interruption of service shall
be for the Company, if requested by Customer, to provide and for the Customer' to

receive a pro rata credit for the period and for' the portion of the service affecting during

which the service or any part thereof was unavailable to Customer.

2.3.5 .. In no event shall the Company be liable for any loss of profits or for' any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum
liability for any damages arising out of or related to its service and/or agreements and/or

contracts between Customer' and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability ar'ises.

2.3.6. The Company warrants that it shall provide its service in accordance with this tariff.
THE COMPANY DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR

IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3..7. No agents or' employees of other carriers shall be deemed to be agents or' employees of

the Company..
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2. RULES AND REGULATIONS cont'd.

2.3. Liabili cont'd.

2.3.8. The Company shall not be liable to the Customer or any other person, firm, or entity in

any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (collectively "defects"). Defects caused by or contributed to,
directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,

representatives invitees, licensees, successors or assigns or which arise from or are

caused by the use of facilities or equipment of Customer or related parties shall not result

in the imposition of any liability whatsoever upon the Company, and Customer shall pay
to the Company any reasonable costs, expenses, damages, fees or penalties incurred by
the Company as a result thereof, including costs of local access providers' labor and

materials. In addition, all or a portion of the service may be provided over facilities of
third parties, and the Company shall not be liable to Customer or any other person, firm,

or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. Pa ment and Billin

2.4.1. Service is billed on a monthly basis. Bills are due and payable upon receipt. In addition

to any other remedies the Company may have, a late payment fee shall be applied on

balances that remain unpaid for one calendar month following the invoice date in the

amount of the lesser of (a) one and one-half percent (I-'/~%) per month of the amount of
the late payment starting from the invoice date; or (b) the maximum amount allowed

under applicable law.

2.4.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-

requested service start date, the service commencement date, or the date set forth in

section 2.4.3., below, . Partial month billings shall be prorated based on 30 days. Unless

otherwise referenced in this tariff, any fraction of a cent for the Company's service will

be rounded up to the next whole cent.

2.4,.3. Unless the Customer notifies the Company to the contrary within five (5) business days

after the service commencement date, service shall be deemed accepted by the Customer

as of that day, and charges shall accrue for the service as of the service commencement

date, .
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2. RULES AND REGULATIONS, eont'd.

2.3. LiabiliW, cont'd.

2.3.8. The Company shall not be liable to the Customer or any other' person, firm, or entity in

any respect whatsoever' as a result of mistakes, accidents, erTors, omissions, interruptions,
delays, or' defects in service (collectively "defects"). Defects caused by or' contributed to,

directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,

representatives invitees, licensees, successors or' assigns or which arise fi'om or are
caused by the use of facilities or equipment of Customer or' related parties shall not result

in the imposition of any liability whatsoever upon the Company, and Customer shall pay

to the Company any reasonable costs, expenses, damages, fees or penalties incurred by

the Company as a result thereof, including costs of local access providers' labor and
materials. In addition, all or a portion of the service may be provided over' facilities of

third parties, and the Company shall not be liable to Customer' or any other person, firm,

or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. Payment and Billing

2.4.1. Service is billed on a monthly basis. Bills are due and payable upon receipt. In addition

to any other remedies the Company may have, a late payment fee shall be applied on
balances that remain unpaid for one calendar month following the invoice date in the

amount of the lesser of (a) one and one-half percent (1-½%) per month of the amount of

the late payment starting from the invoice date; or (b) the maximum amount allowed

under applicable law.

2.4.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-
requested service start date, the service commencement date, or the date set forfla in
section 2.4.3., below.. Partial month billings shall be prorated based on 30 days. Unless

otherwise referenced in this tariff, any fraction of a cent for the Company's service will

be rounded up to the next whole cent.

2.4..3. Unless the Customer notifies the Company to the contrar_¢ within five (5) business days
after the service commencement date, service shall be deemed accepted by the Customer'

as of that day, and charges shall accrue for the service as of the service commencement
date..

Issued:
Todd Heinrich

President

1301 Broadway
Suite 126

Paducah, KY 42001

theinrich@hcis..net

Effective:



Aero Communications, LLC SC Tariff No. 1

Page 12

2. RULES AND REGULATIONS cont'd.

2.4. Pa ment and Billin cont'd.

2.4.4. The Customer is responsible for payment of all charges for service furtushed to the

Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at

the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or placed using a calling card issued to the Customer. The

security of the Customer's authorization codes is the responsibility of the Customer. The

Company reserves the right to bill all calls placed using Customer's authorization code.

2.4.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar fees related to the provision and use of service

unless Customer provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and

charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other governmental

authority in support of statutory or regulatory programs, such as Universal Service Fund,

Pre subscribed Interexchange Carrier Charge, and payphone service provider

compensation.

2.5. Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including

reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

2.6. Returned Check Char e

If payment for service is made by a check, draft, or similar instrument (collectively "check") that

is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company will first attempt to re-deposit the check. If, after the check is re-deposited, it is

returned by the bank or financial institution for the second time, in addition to any other remedies

available, Company will pursue its remedies available per S.C. Code Ann„Section 34-11-70. In

addition, the Customer will be required to replace the returned check with a payment in cash or

equivalent to cash, such as cashier's check, certified check, or money order. Notwithstanding the

bad check charge provision as set forth in this section, the Company may disconnect the service

in the event of returned payment, as set forth in section 2.14 of this tariff.
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2. RULES AND REGULATIONS_ cont'd.

2.4. Payment and Billing, cont'd.

2.4.4. The Customer is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer',

including but not limited to, all calls originated at the Customer's number(s); accepted at
the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or' placed using a calling card issued to the Customer'. The

security of the Customer's authorization codes is the responsibility of the Customer'. The
Company reserves the right to bill all calls placed using Customer's authorization code.

2.4.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar' fees related to the provision and use of service
unless Customer' provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and
charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or' other governmental

authority in support of statutory or regulatory programs, such as Universal Service Fund,
Presubscribed Interexchange Carrier Charge, and payphone service provider

compensation.

2.5. Cost of Collection

Customer's will be liable to the Company for' any and all costs and/or expenses including
reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

2.6. Returned Check Charge

If payment for service is made by a check, draft, or' similar instrument (collectively "check") that

is returned unpaid by a bank or' another financial institution to the Company for' any reason, the
Company will first attempt to re-deposit the check. If, after the check is re-deposited, it is

returned by the bank or financial institution for the second time, in addition to any other remedies

available, Company will pursue its remedies available per' S.C. Code Ann.. Section 34-11-70. In
addition, the Customer will be required to replace the returned check with a payment in cash or

equivalent to cash, such as cashier's check, certified check, or money order'. Notwithstanding the

bad check charge provision as set forth in this section, the Company may disconnect the service
in the event of returned payment, as set forth in section 2.14 of this tariff.
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2. RULES AND REGULATIONS cont'd.

2.7. Billin to Term

If the total charges incurred by the Customer for all usage identified in the term plan as being

contributory toward meeting the Customer's minimum spend commitment (net of any applicable

term plan or other discounts) for any monthly billing period are not at least equal to their timer

plan minimum, then for that month the Customer shall pay an additional charge (as a service

underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for contributory usage incurred that

month.

2.8. De osits

The Company does not normally collect deposits from Customers. However, deposits may be

required from Customers whose credit history is unacceptable or unavailable. Deposits are

collected in accordance with the rules of the Commission.

2.9. Advance Pa ments

2.9.1. Recurrin Char es

The Company reserves the right to collect an advance payment from those Customers

from whom the Company feels an advance payment is necessary. Such payment shall

not exceed one month's estimated charges as an advance payment for service. This will

be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.9.2. Non-Recurrin Char es

The Company reserves the right to require pre-payment of non-recurring charges in such

amount as may be deemed necessary by the Company. In addition, where special
construction is involved, advance payment of the quoted construction charges may be

required at the time of application for service.

If a deposit and an advance payment are both collected from a Customer, then the sum of the two

cannot exceed 2'/~ times the estimated monthly charge.

2.10. Dis uted Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five

(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of
the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the

accuracy of any portion of that bill at a later date. Company's billing practices shall at all times

comply with R. 103-625.
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2. RULES AND REGULATIONS_ cont'd.

2.7. Billing to Term

If the total charges incurred by the Customer for all usage identified in the term plan as being

contributory toward meeting the Customer's minimum spend commitment (net of any applicable
term plan or other discounts) for any monthly billing period are not at least equal to their timer

plan minimum, then for' that month the Customer shall pay an additional charge (as a service

underutilization charge and not as penalty) equal to the difference between the Customer's term
plan minimum and the total amount of net usage charges for contributory usage incurred that
month.

2.8. Deposits

The Company does not normally collect deposits from Customers. However, deposits may be
required from Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.

2.9. Advance Payments

2.9.1. Recurring Charges

The Company reserves the right to collect an advance payment from those Customers

from whom the Company feels an advance payment is necessary. Such payment shall
not exceed one month's estimated charges as an advance payment for' service. This will

be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.9.2. Non-Recurring Charges

The Company reserves the right to require pre-payment of non-recurring charges in such

amount as may be deemed necessary by the Company. In addition, where special
construction is involved, advance payment of the quoted construction charges may be

required at the time of application for service.

If a deposit and an advance payment are both collected from a Customer, then the sum of the two

cannot exceed 2½ times the estimated monthly charge.

2.10. Disputed Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five
(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of

the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the

accuracy of any portion of that bill at a later date. Company's billing practices shall at all times

comply with R. 103-625.
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2. RULES AND REGULATIONS cont'd.

2.11. Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,
municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2.12. Notices to the Com an b Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.12.1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer' s

service order form;

(B) All other notices such as ordering of service, changes of service, billing inqunies,

and other notices regarding service.

2.12.2. Notices pertaining to 2.12.1.(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shall be either delivered in person, or sent by certified

mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail.

2.12.3. Notices pertaining to 2.12.1,.(B), above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

2.13. Cancellation or Termination of Service b Customer

2.13.1. Cancellation of Service Prior to Service Commencement Date

If Customer cancels an application for service prior to the service commencement date,

Customer shall be liable for any costs incurred by the Company in provisioning the

service as well as the Company's applicable administrative fees, if any.
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2. RULES AND REGULATIONS, cont'd.

Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,

municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

Notices to the Company by Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.12.1. This section applies to:

(A) Notices of termination of service by Customer' when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer's

service order form;

(B) All other notices such as ordering of service, changes of service, billing inquMes,

and other' notices regarding service.

2.12.2. Notices pertaining to 2.12.1 .(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shall be either delivered in person, or sent by certified

mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail.

2.12.3. Notices pertaining to 2.12.1 ..(B), above, shall be sent to the Company's principal place of
business and shall be either' delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

Cancellation or' Termination of Service by Customer

2.13.1. Cancellation of Service Prior to Service Commencement Date

If Customer cancels an application for service prior to the service commencement date,
Customer shall be liable for any costs incurred by the Company in provisioning the

service as well as the Company's applicable administrative fees, if any.

2.11.

2.12.

2.13.
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2. RULES AND REGULATIONS cont'd.

2.13. Cancellation or Termination of Service b Customer cont'd.

2.13.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may

terminate such service without incurring liability. Upon such a termination, Customer

shall immediately cease using the service and pay the Company for all charges incurred

by Customer through the date such service is discontinued.

2.13.3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days

advance written notice to the Company, terminate such service prior to the expiration of
its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(B) Customer shall pay the Company for all charges incurred for that service through

the date that service is discontinued; and

(C) Customer shall pay the Company any promotion credits provided to Customer by
the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining

in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three

months) x $400 (minimum monthly commitment), or $1,200.

2.13.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer

have agreed to renew such service for a specified period of time, the Company shall

continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.
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2.13.

2. RULES AND REGULATIONS, cont'd.

Cancellation or Termination of Service by Customer, cont'd.

2.13.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may

terminate such service without incurring liability. Upon such a termination, Customer
shall immediately cease using the service and pay the Company for all charges incurred

by Customer through the date such service is discontinued.

2.13.3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days

advance written notice to the Company, terminate such service prior to the expiration of

its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(B) Customer shall pay the Company for' all charges incurred for that service through
the date that service is discontinued; and

(c) Customer shall pay the Company any promotion credits provided to Customer by

the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining
in the term. For example, if the Customer committed to $400 per' month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three
months) x $400 (minimum monthly commitment), or $1,200.

2.13.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer

have agreed to renew such service for a specified period of time, the Company shall
continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.
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2. RULES AND REGULATIONS cont'd.

2.14. Discontinuance of Service b the Com an

In addition to any other remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or cancel an application for service. Service may be denied or

discontinued in compliance with R. 103-625 and with R. 103-633.

2.15. Ins ection Testin and Ad'ustment

2.15.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tariff are being complied with in

the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of
the Customer's departure from any of these requirements.

2.15.2. Upon reasonable notice, the facilities provided by the Company shall be made available

to the Company for such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.15.3. In the event of service interruption, the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to

the customer's premises.

2.15.4. No interruption of service allowance will be granted for the time during which such tests

and adjustments are made.
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2. RULES AND REGULATIONS_ cont'd.

2.14. Discontinuance of Service by the Company

In addition to any other' remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or cancel an application for service. Service may be denied or

discontinued in compliance with R. 103-625 and with R. 103-633.

2.15. Inspection, Testing and Adjustment

2.15.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tar'iff are being complied with in

the installation, operation or maintenance of the Customer's or Company's equipment.
The Company may interrupt the service at any time, without penalty to itself, because of

the Customer's departure from any of these requirements.

2.15.2. Upon reasonable notice, the facilities provided by the Company shall be made available

to the Company for such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.15.3. In the event of service interruption, the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to

the customer's premises.

2.15.4. No interruption of service allowance will be granted for the time during which such tests

and adjustments are made.
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2. RULES AND REGULATIONS cont'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an

access carrier, other authorized communications common carrier or with private systems,

subject to the technical limitations established by the Company. Service furnished by the

Company is not part of a joint undertaking with such other carriers. Any special interface

equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of others shall be provided at the Customer's expense.

2.16.2. Interconnection with the facilities or services of other carriers shall be under the

applicable terms and conditions of the other carriers' tariffs, if any. The Customer is

responsible for taking all necessary legal steps for interconnecting its Customer-provided

terminal equipment or communications systems with such other carriers' facilities. The

Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection„

2,.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's

facilities such that the signals emitted into the carrier's network are of the following:

proper mode, bandwidth, power, data speed, and signal level for the intended use by the

Customer. If the Customer maintains and operates its equipment in a manner that may

cause an imminent harm to the Company's equipment, personnel or the quality of service

to other customers, the Company may require the use of protective equipment at the

Customer's expense. If this fails to produce quality and safety satisfactory to the

Company, the Company may, upon written notice, terminate the Customer's service

pursuant to section 2.14.14. of this tariff.

2„16.4. The Customer agrees to use and maintain the Company-provided equipment in

accordance with instructions of the Company. Failure to do so will void liability for

interruption of service and may make the Customer responsible for damage to the

Company's equipment pursuant to this section„Risk of loss for any Company-furnished

equipment shall pass to Customer upon delivery of such equipment to Customer' s

premises.

2.16.5. Title to any Company-furnished equipment shall at all times remain with the Company or

its designee(s). Customer shall not permit any liens or encumbrances to be placed upon

such equipment, and the Company shall have the right to take all actions necessary

(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment.
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2. RULES AND REGULATIONS_ cont'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an
access carrier, other' authorized communications common carrier or with private systems,

subject to the technical limitations established by the Company. Service furnished by the

Company is not part of a joint undertaking with such other carT_iers. Any special interface

equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of other's shall be provided at the Customer's expense.

2.16.2. Interconnection with the facilities or services of other carriers shall be under' the

applicable terms and conditions of the other carTiers' tariffs, if any. The Customer is
responsible for taking all necessary legal steps for interconnecting its Customer-provided

terminal equipment or' communications systems with such other carrier's' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection..

2..16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's

facilities such that the signals emitted into the carrier's network are of the following:

proper mode, bandwidth, power', data speed, and signal level for the intended use by the
Customer'. If the Customer maintains and operates its equipment in a manner that may
cause an imminent harm to the Company's equipment, personnel or the quality of service

to other customers, the Company may require the use of protective equipment at the

Customer's expense. If this fails to produce quality and safety satisfactory to the

Company, the Company may, upon written notice, terminate the Customer's service

pursuant to section 2.14.14. of this tariff.

2..16.4. The Customer agrees to use and maintain the Company-provided equipment in
accordance with instructions of the Company. Failure to do so will void liability for

interruption of service and may make the Customer responsible for damage to the

Company's equipment pursuant to this section.. Risk of loss for' any Company-furnished
equipment shall pass to Customer' upon delivery of such equipment to Customer's

premises.

2.16.5. Title to any Company-furnished equipment shall at all times remain with the Company or

its designee(s). Customer shall not permit any liens or encumbrances to be placed upon

such equipment, and the Company shall have the right to take all actions necessary
(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment.
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2. RULES AND REGULATIONS cont'd.

2.16. Interconnection cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment

delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as

when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incurred by the Company due to the
Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or
otherwise) and any related documentation (collectively "software") to Customer,
Customer shall use the software only with Company-furnished equipment and service.
Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any
form or by any means, or (b) use the software for any purpose other than as set forth in

this section„Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by
the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its

long distance carrier for the Customer-designated telephone numbers and to contact the
local service provider on its behalf.

2.17. Allowance for Intenu tions

2.17.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in

access or termination facilities provided by other carriers, which may be remedied by re-

dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g„,noisy circuit), one-way transmission (one party is
unable to hear the other), or involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number. To
receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service

subscribed to, the difficulty experienced, and the approximate time the call was

placed„
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2.16.

2.17.

2. RULES AND REGULATIONS, cont'd.

Interconnection, cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment
delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as
when delivered to the Customer, normal wear and tear only excepted. Customer' shall

reimburse the Company upon demand for any costs incurred by the Company due to the
Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or
otherwise) and any related documentation (collectively "software") to Customer,

Customer shall use the software only with Company-furnished equipment and service.

Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,
adapt, translate, create derivative works fiom, or transfer or transmit the software in any

form or' by any means, or (b) use the software for any purpose other than as set forth in
this section.. Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by

the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its

long distance carrier for the Customer-designated telephone numbers and to contact the
local service provider on its behalf.

Allowance for' Interruptions

2.17.1. For all services for which charges are specifed on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or' in

access or' termination facilities provided by other' carriers, which may be remedied by re-
dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due
to poor' transmission (e.g.., noisy circuit), one-way transmission (one party is

unable to hear the other'), or' involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number'. To
receive a credit, Customer must notify a Company customer' service

representative and furnish information, including the called number, the service

subscribed to, the difficulty experienced, and the approximate time the call was

placed..
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2. RULES AND REGULATIONS cont'd.

2.17. Allowance for Interru tions cont'd.

2.17.1., cont'd.

(B) Credit allowance will not be made for (1) interruptions not reported to Company,

or (2) interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. If Customer elects to use another means of
communications after one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.

2.17.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish

communications with the other party. Where a call has been interrupted due to poor
transmission or one-way transmission, the Customer will be given a credit allowance up

to an amount equivalent to the charge for the last three minutes of the interrupted call, or

for an entire call if it lasted less than three minutes. A Customer who has reached a
wrong number will be given a credit allowance up to an amount equivalent to the charge

for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.17.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(C) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance

in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.
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2.17.

2. RULES AND REGULATIONS, eont'd.

Allowance for Interruptions, cont'd.

2.17.1., cont'd.

(B) Credit allowance will not be made for (1) interruptions not reported to Company,

or' (2) interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. If Customer elects to use another means of
communications after' one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer' must

pay the charges for the alternative service used.

2.17.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish

communications with the other party. Where a call has been interrupted due to poor

transmission or one-way transmission, the Customer will be given a credit allowance up
to an amount equivalent to the charge for the last three minutes of the interrupted call, or
for an entire call if it lasted less than three minutes. A Customer who has reached a

wrong number will be given a credit allowance up to an amount equivalent to the charge

for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.17.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hour's or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(c) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance
in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.
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2. RULES AND REGULATIONS cont'd.

2.17. Allowance forlnterxu tions cont'd.

2.17.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(B) Interruptions due to the failure of power, equipment, systems, or services not

provided by the Company; or

(C) Interruptions during any period during which Company or its agents are not

afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the
service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service

for testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(G) Interruptions that are due to a cause beyond Company's reasonable control,

including, without limitation, problems with the Customer's terminal equipment,

or failure of Customer to meet its responsibilities set forth in this tariff.

2.17.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but

declines to release it for testing and repair, the service is deemed to be impaired, but not

interrupted, and, therefore, no credit for the interruption will be allowed.

2.17.6,. If the Customer elects to use another means of communication during the period of
interruption, the Customer must pay the charges for the alternative service used.
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2.17.

2. RULES AND REGULATIONS, cont'd.

Allowance for Interrnptions, cont'd.

2.17.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(B) Interruptions due to the failure of power, equipment, systems, or services not

provided by the Company; or

(c) Interruptions during any period during which Company or its agents are not

afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the
service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or'

(E) Interruptions during periods when the Customer elects not to release the service

for' testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(G) Interruptions that are due to a cause beyond Company's reasonable control,

including, without limitation, problems with the Customer's terminal equipment,
or failure of Customer to meet its responsibilities set forth in this tariff.

2.17.5. An interruption period begins when the Customer reports to Company that the service has
been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but

declines to release it for testing and repair, the service is deemed to be impaired, but not
interrupted, and, therefore, no credit for the interruption will be allowed.

2.17.6. If the Customer elects to use another' means of communication during the period of

interrnption, the Customer must pay the charges for the alternative service used.
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2. RULES AND REGULATIONS cont'd.

2.18. S ecial Customer Arran ements

In cases where a Customer requests a special or unique arrangement which may include

engineering, conditioning, installation, construction, facilities, assembly, purchase or lease of
facilities and/or other special services not offered under this tariff, the Company, at its option,

may provide the requested services, . Appropriate recurring charges and/or nonrecurring charges
and other terms and conditions will be developed for the Customer for the provisioning of such

arrangements.

2.19 Marketin Guidelines
As a telephone utility under the regulation of the Public Service Commission of South Carolina,

TSLC hereby asserts and affirms that as a provider of intrastate telecommunications service,
TSLC will not indulge or participate in deceptive or misleading telecommunications marketing

practices to the detriment of consumers in South Carolina, and TSLC will comply with those

marketing procedures, if any, set forth by the Commission. Additionally, TSLC will be
responsible for the marketing practices of its contracted telemarketers for compliance with this

provision. TSLC understands that violation of this provision could result in a rule to Show Cause
as to the withdrawal of its certification to complete intrastate telecommunications traffic within

the state of South Carolina„
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2. RULES AND REGULATIONS_ cont'd.

2.18. Special Customer Arrangements

In cases where a Customer' requests a special or unique arrangement which may include

engineering, conditioning, installation, construction, facilities, assembly, purchase or lease of

facilities and/or other special services not offered under this tariff, the Company, at its option,
may provide the requested services.. Appropriate recmring charges and/or nonrecurring charges

and other terms and conditions will be developed for' the Customer for the provisioning of such

arrangements.

2.19 Marketing Guidelines
As a telephone utility under the regulation of the Public Service Commission of South Carolina,

TSLC hereby asserts and affirms that as a provider of intrastate telecommunications service,
TSLC will not indulge or participate in deceptive or misleading telecommunications marketing

practices to the detriment of consumers in South Carolina, and TSLC will comply with those

marketing procedures, if any, set forth by the Commission. Additionally, TSLC will be
responsible for the marketing practices of its contracted telemarketers for compliance with this

provision. TSLC understands that violation of this provision could result in a rule to Show Cause
as to the withdrawal of its certification to complete intrastate telecommunications traffic within
the state of South Carolina..
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3. SERVICE DESCRIPTIONS

3.1. Timin of Calls

Billing for calls placed through the Company's service is based in part on the duration of the call

as follows, unless specified otherwise in this tariff:

(A) Call timing begins when the called party answers the call (i.e., when two way

communications are established). Answer detection is based on standard industry

detection methods, including hardware and software detection.

(B) Chargeable time for a call ends when either party disconnects from the call.

(C) Minimum call duration may vary by service and is specified in Section 4 of this tariff.

(D) Billing increments may vary by service and are specified in Section 4 of this tariff.

(E) The Company will not charge for unanswered (uncompleted) calls.
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3.1.

3. SERVICE DESCRIPTIONS

Timing of Calls

Billing for calls placed through the Company's service is based in part on the duration of the call

as follows, unless specified otherwise in this tariff:

(A)

(B)

(C)

(D)

(E)

Call timing begins when the called party answers the call (i.e., when two way
communications are established). Answer detection is based on standard industry

detection methods, including hardware and software detection.

Chargeable time for a call ends when either parry disconnects from the call.

Minimum call duration may vary by service and is specified in Section 4 of this tariff.

Billing increments may vary by service and are specified in Section 4 of this tariff.

The Company will not charge for unanswered (uncompleted) calls.
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3. SERVICE DESCRIPTIONS cont'd.

3.2. Calculation of Distance "VAH")

Usage charges for mileage-sensitive products are based on the airline distance between serving

wire centers associated with the originating and terminating points of the call.

The service wire centers of a call are determined by the area codes and exchanges of the

origination and destination points.

The distance between the wire center of the Customer and that of the destination point is
calculated by using the industry standard vertical ("V") and horizontal coordinates ("H")
coordinates, .

Step 1: Obtain the V and H coordinates for the wire centers serving the customer and the
destination point.

Step 2: Obtain the difference between the V coordinate of each wire center. Obtain the
difference between the H coordinates.

Step 3: Square the differences obtained in Step 2.

Step 4: Add the squares of the V difference and the H difference obtained in Step 3.

Step 5: Divide the sum of the squares obtained in Step 4 by 10. Round to the next higher whole
number if a fraction remains from the division.

Step 6: Obtain the square root of the whole number obtained in Step 5. Round to the next higher
whole number if a fraction remains.

Formula: Mileage =
10

3.3. Holida Rates

On holidays, the evening rates apply all day, except when the night/ weekend rates would

normally apply.
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3.2.

3. SERVICE DESCRIPTIONS_ eont'd.

Calculation of Distance ("V&H")

Usage charges for' mileage-sensitive products are based on the airline distance between serving
wire center's associated with the originating and terminating points of the call.

The service wire centers of a call are determined by the area codes and exchanges of the

origination and destination points.

The distance between the wire center of the Customer and that of the destination point is

calculated by using the industry standard vertical ("V") and horizontal coordinates ("H")
coordinates..

Step 1: Obtain the V and H coordinates for the wire centers serving the customer and the

destination point.

Step 2: Obtain the difference between the V coordinate of each wire center. Obtain the
difference between the H coordinates.

Step 3: Square the differences obtained in Step 2.

Step 4: Add the squares of the V difference and the H difference obtained in Step 3.

Step 5: Divide the sum of the squares obtained in Step 4 by 10. Round to the next higher whole
number if a fraction remains from the division.

Step 6: Obtain the square root of the whole number obtained in Step 5. Round to the next higher'
whole number if a fraction remains.

Formula: Mileage = _/ [V1-V2]Z+[H1-H2] 2)
t0

3.3. Holiday Rates

On holidays, the evening rates apply all day, except when the night/ weekend rates would

normally apply.
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3. SERVICE DESCRIPTIONS cont'd.

3.4. Promotions and Discounts

3.4.1. S ecial Promotional Offerin

Applicant may make special promotional offerings of its service on a limited basis. This

promotional offering may include waiving or reducing the applicable charges for the

promoted service. The promotion may also be offered for a limited duration and limited

to specific locations within the state. The waiver of any charge, other than a non-

recurring charge, shall be limited to ninety (90) days on a per-customer basis. The

Commission shall be notified of any Special Promotional Offering prior to its

implementation.

3.5. Service Offerin s

3.5.1. 1+ Service

1+ Service consists of the furnishing of presubscribed switched message telephone

service between telephone stations located within the State. Such service is available

twenty-four (24) hours a day, seven (7) days a week.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.2. 800/888 Service

This service is a direct access, incoming only, usage sensitive WATS offering which

requires a dedicated access line for use. This is a service whereby a customer can be
billed at reduced rates for calls to his premises.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.3. Travel Card Service

Travel Card Service allows customers to gain access to their long distance service from

anywhere in the state to anywhere in the state via discount service billed back to the
user's account. The customer utilizes an 11-digit "800"access number established by the

Company to access a terminal. Upon receiving a second dialtone, the customer uses

push-button dialing to enter an identification code assigned by the Company, followed by
the ten-digit number of the called party.

Customers will be charged for calls based on the duration of the call as set forth below.
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3.4.

3. SERVICE DESCRIPTIONS, cont'd.

Promotions and Discounts

3.4.1. Special Promotional Offering

Applicant may make special promotional offerings of its service on a limited basis. This

promotional offering may include waiving or reducing the applicable charges for the
promoted service. The promotion may also be offered for a limited duration and limited

to specific locations within the state. The waiver of any charge, other than a non-

recurring charge, shall be limited to ninety (90) days on a per-customer basis. The
Commission shall be notified of any Special Promotional Offering prior to its

implementation.

3.5. Service Offerings

3.5.1. 1+ Service

1+ Service consists of the furnishing of presubscribed switched message telephone
service between telephone stations located within the State. Such service is available

twenty-four (24) hours a day, seven (7) days a week.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.2. 800/888 Service

This service is a direct access, incoming only, usage sensitive WATS offering which

requires a dedicated access line for use. This is a service whereby a customer can be
billed at reduced rates for calls to his premises.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.3. Travel Card Service

Travel Card Service allows customers to gain access to their long distance service from

anywhere in the state to anywhere in the state via discount service billed back to the
user's account. The customer utilizes an 11-digit "800" access number established by the

Company to access a terminal. Upon receiving a second dialtone, the customer uses

push-button dialing to enter an identification code assigned by the Company, followed by

the ten-digit number of the called party.

Customer's will be charged for' calls based on the duration of the call as set forth below.
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3. SERVICE DESCRIPTIONS cont'd.

3.5. Service Offerin s cont'd.

3.5.4. S ecialized Pricin Arran ements

Customized service packages and competitive pricing packages at negotiated rates may
be furnished on a case-by-case basis in response to requests by customers to the
Company for proposals or for competitive bids. Service offered under this tariff
provision will be provided to customers pursuant to contract. Unless otherwise specified,
the regulations for such arrangements are in addition to the applicable regulations and

prices in other sections of the tariff. Specialized rates or charges will be made available
to similarly situated customers on a non-discriminatory basis.
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3.5.

3. SERVICE DESCRIPTIONS, cont'd.

Service Offerings, cont'd.

3.5.4. Specialized Pricing Arrangements

Customized service packages and competitive pricing packages at negotiated rates may

be furnished on a case-by-case basis in response to requests by customers to the
Company for proposals or' for' competitive bids. Service offered under this tariff

provision will be provided to customer's pursuant to contract. Unless otherwise specified,

the regulations for such arrangements are in addition to the applicable regulations and
prices in other' sections of the tariff. Specialized rates or charges will be made available

to similarly situated customers on a non-discriminatory basis.
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4. MAXIMUM RATES AND CHARGES

4.1. 1+~Dialin

The Company will charge a flat rate per minute without regard to mileage for calls made by
residential customers originating and terminating in South Carolina as follows:

Rate per minute'
Day Evenin Weekend

$0.10 $0.10 $0.10

The Company will charge a flat rate per unit without regard to mileage for calls made by business
customers originating and terminating in South Carolina as follows:

Rate per minute'
Day Evening Weekend

4.2. 800/888 Service

For both residential and business offerings, the Company will charge a flat rate per minute
without regard to mileage for calls originating and terminating in South Carolina as follows:

Rate per minute '
Day Evening Weekend

$0,25 $0.25 $0.25
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4.1.

4. MAXIMUM RATES AND CHARGES

1+ Dialing

The Company will charge a flat rate per minute without regard to mileage for calls made by

residential customer's originating and terminating in South Carolina as follows:

Day Evening Weekend
Rate per minute 1 $0.10 $0.10 $0.10

The Company will charge a fiat rate per unit without regard to mileage for calls made by business
customers originating and terminating in South Carolina as follows:

4.2.

Day Evening Weekend
Rate per minute 1

800/888 Service

For both residential and business offerings, the Company will charge a flat rate per minute

without regard to mileage for calls originating and terminating in South Carolina as follows:

Day Evening Weekend

Rate per minute 1'2 $0..25 $0.25 $0.25
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5. CURRENT RATES AND CHARGES

5.1 Travel Cards

The Company will charge a flat rate per minute without regard to mileage for calls originating

and terminating in South Carolina as follows:

Rate per minute"
Day Evenin Weekend

$0.25 $0.25 $0.25

Day:
Evening:
Weekend:

8:00 a.m„to but not including 5:00p„m.
5:00 p.m„to but not including 11:00p„m.
11:00p.m. to but not including 8:00 a.m. ; Saturdays, Sundays and holidays

Plus any payphone originating surcharges. Per FCC Order No 4-182 in WC Docket No. 03-225,
this surcharge is $.494 or $.50 per call.
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5.1

5. CURRENT RATES AND CHARGES

Travel Cards

The Company will charge a flat rate per minute without regard to mileage for calls originating

and terminating in South Carolina as follows:

Day Evening Weekend
Rate per minute 1'2 $0.25 $0.25 $0.25

Day:

Evening:
Weekend:

8:00 a.m. to but not including 5:00 p..m.

5:00 p.m.. to but not including 11:00 p..m.
11:00 p.m. to but not including 8:00 a.m.; Saturdays, Sundays and holidays

2 Plus any payphone originating surcharges. Per FCC Order No 4-182 in WC Docket No. 03-225,

this surcharge is $.494 or $.50 per call.
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BEFORE THE SOUTH CAROLINA
PUBLIC SERVICE COMMISSION

In the Matter of the Application of )
Aero Communications, LLC )
For a Certificate of Public Convenience and )
Necessity to Provide Local Exchange and )
Interexchange Telecommunications Services)
Throughout South Carolina, for Modified )
Alternate Regulation for Interexchange )
Business Services As Approved in Dockets )
No. 95-661-C and 2000-407-C, and for )
Flexible Rate Structure for Local Exchange )
Service Offerings as First Approved in )
Docket No. 97-467-C )

Docket No.

CERTIFICATE OF SERVICE

I hereby certify that I have this 11th day of January, 2006 served a copy of an Application of

Aero Communications, LLC for a Certificate of Public Convenience and Necessity by mailing

copies of same, postage prepaid, in the United States mail, with sufficient postage affixed as

follows:

C. Dukes Scott, Esquire
Executive Director

South Carolina Office of Regulatory Staff
P.O. Box 11263

Columbia, SC 29211

Deborah J. Windsor
Legal Assistant to Weston Adams, III
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In the Matter of the Application of )

Aero Communications, LLC )

For a Certificate of Public Convenience and )

Necessity to Provide Local Exchange and )

Interexchange Telecommunications Services)

Throughout South Carolina, for Modified )

Altemate Regulation for Interexchange )

Business Services As Approved in Dockets )

No. 95-661-C and 2000-407-C, and for )

Flexible Rate Structure for Local Exchange )

Service Offerings as First Approved in )

Docket No. 97-467-C )

Docket No.

CERTIFICATE OF SERVICE

I hereby certify that I have this 1 lth day of January, 2006 served a copy of an Application of

Aero Communications, LLC for a Certificate of Public Convenience and Necessity by mailing

copies of same, postage prepaid, in the United States mail, with sufficient postage affixed as

follows:

C. Dukes Scott, Esquire
Executive Director

South Carolina Office of Regulatory Staff
P.O. Box 11263

Columbia, SC 29211

Debor_hah j._W.ln_d sor__ *

Legal Assistant to Weston Adams, III


